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2018 FOCUS TOPIC LISTS

Jan. 1 The Year Ahead in Business Top 25 Employers
  
Jan. 8 Emerging Technologies IT Companies
  
Jan. 15 Recruiting Trends Executive Recruiting Companies
  
Jan. 22 2018 Economic Forecast Accounting Firms
  
Jan. 29 Entrepreneurship Payroll Services Providers
  
Feb. 5 SERIES LAUNCH: Working for a Living Janitorial Services Companies
  
Feb. 12 Homebuilding & Residential Development Homebuilders
  
Feb. 19 Health Care Breakthroughs Health Care Facilities
  
Feb. 26 Nonprofits Foundations
  
March 5 Buying & Selling Businesses Business Brokers

March 12 Tech Innovations Website Developers
 SERIES PT II
 
March 19 Getting Away: Business & Personal Travel Top Tourist Attractions & Travel Agencies
  
March 26 Farming & Food Corridor Food Processing Companies
  
April 2 International Business Distribution & Logistics Companies
  
April 9 Greenest Companies Greenest Buildings
 SERIES PT III
 
April 16 Women of Influence Women of Influence
  
April 23 Going Up: Building Projects in the Corridor Architecture Firms

April 30 The Corridor’s Next Generation Office Equipment/Supply Companies
  
May 7 New Modes of Marketing Marketing Ad/PR Firms, Promo Products Co.
  
May 14 Manufacturing & Automation Manufacturing Companies

May 21 Managing Your Wealth Investment Advisors

May 28 Iowa Lifestyles Golf Course & Landscape Management Firms
  
June 4 Fastest Growing Companies Fastest Companies
  
June 11 Women-Owned Businesses Women-Led Organizations

June 18 Commercial Real Estate Update Commercial Property Mgt. Companies

June 25 Summer STEM Engineering Firms
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WORKING 
FOR A LIVING: 

Minimum wage, 
affordability 

and the fight 
to attract and 

retain workers.
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2018 FOCUS TOPIC LISTS

July 2 Mid-Year Economic Review Real Estate Firms
  
July 9 Best of the Corridor I Best of the Corridor I
  
July 16 Best of the Corridor II Best of the Corridor II
  
July 23 Energy & Efficiency Recycling/Waste Management Firms
  
July 30 Infrastructure Upgrades General Contractors
  
Aug. 6 Business Succession Oldest Businesses
  
Aug. 13 The Style Issue: Fashion & Branding Fitness Centers
  
Aug. 20 Hospitality & Restaurants Breweries, Distilleries & Wineries
  
Aug. 27 Coolest Places to Work Coolest Places to Work
  
Sept. 3 SERIES LAUNCH: The Death of Privacy Safety & Security Companies
  
Sept. 10 Continuing Ed in Business MBA Programs
  
Sept. 17 Cybersecurity Law Firms
  
Sept. 24 Immigrant-Owned Businesses Coworking Spaces
  
Oct. 1 Insuring Your Business Insurance Agencies & Companies
  
Oct. 8 Advanced Manufacturing Business Parks
 SERIES PT. II
 
Oct. 15 Financial Institutions Banks/Credit Unions
  
Oct. 22 Forty Under 40 40 Under 40
  
Oct. 29 Small Towns in the Corridor Economic Dev. Orgs/Chambers/CVBs/Downtown Associations
  
Nov. 5 Veterans in Business Commercial Printers
  
Nov. 12 C-Suite Awards C-Suite Award Winners
  
Nov. 19 Startup Stories Startups of 2018
 SERIES PT. III
 
Nov. 26 Improving Service & Sales Banquet Facilities
  
Dec. 3 Here to There: Transport & Logistics Trucking Companies
  
Dec. 10 Funding & Finance Venture Capital Funds
  
Dec. 17 Building Your Workforce Temp/Staffing Agencies

Dec. 24 Smarter Giving Most Influential
  
Dec. 31 Newsmakers Top Deals/Projects of 2018

THE DEATH 
OF PRIVACY: 

How tech has 
changed the 

privacy equation 
for workers and 

employers.



CBJ MAGAZINES

LURE
The CBJ’s popular Lure magazine series will expand 
in 2018, exploring what makes the Corridor such a 
tempting place to live. Articles accompanied by lush 
photography will feature lifestyle stories of Corridor 
residents and their distinctive homes, new construction 
developments in the Corridor, home remodeling 
projects, home improvement ideas, decorating trends, 
gardening ideas, and more.

PUBLISHES: MARCH 5 JUNE 4
AD DEADLINE: JAN. 19 APRIL 20

PUBLISHES:  SEPT. 10 DEC. 3
AD DEADLINE: JULY 27 OCT. 19

CELEBRATIONS
Every business has its milestones along the road to 
success. An anniversary, a new location opening, 
or commemorating the anniversary or retirement 
of a founder. Tell your story highlighting your 
accomplishments, acknowledge and thank customers 
who’ve supported you along the way and introduce 
your customers to the people behind your success.

PUBLISHES: MARCH 5 AUG. 6
AD DEADLINE: FEB. 23 JULY 27

CORRIDOR NATIVE
Corridor Native is a new glossy CBJ magazine that features great things 
that come out of Eastern Iowa. Some may be familiar and others may just 
surprise you. From market vendors and mom-and-pop shops to large-scale 
manufacturing, the Corridor has an impact on all walks of life.

PUBLISHES: APRIL 2 OCT. 1
AD DEADLINE: FEB. 9 AUG. 10

LUREOF

 THECITY

Inside:
Featured Faces & Spaces

Enticing Urban Living Options

Developer Profiles

Design & Rightsizing Trends

SPECIAL ADVERTISING SUPPLEMENT

2345 Landon Road, Suite 100
North Liberty, IA 52317

319-665-NEWS
www.corridorbusiness.com

PICTURED: THE FAKE NEWS TEAM
PHOTO SUBMITTED

WELL-POSITIONED 
FOR GROWTH
Beginning with the donation of the district’s very first Apple IIe 
classroom computer in 1982, the Iowa City Community School 
District Foundation has delivered grants, programs and faculty 
support worth more than $12 million, funded by approximately 
42,000 individual gifts from more than 10,000 community donors.

Superintendent Steve Murley said the Foundation’s board was 
one of his first meetings he took upon taking the Iowa City post in 
2010. His previous position in Wisconsin impressed him with the 
role foundation support can play in enriching students’ educational 
opportunities and experience.

“I knew the support they could provide to a district,” he said. “I 
knew what you could turn to them for.”

Mr. Murley, who sits on its board, said the ICCSD Foundation’s 
role is to build upon the classroom experience provided through the 
district’s budget.

“(District taxpayers) provide all of the core instruction the 
students need at every grade level and every subject, but we also 
know there’s a difference between providing what’s required and 
the opportunity for those kids to learn above and beyond,” he said. 

That was the idea behind the Foundation from its start, according 
to founding board member Mark Hamer.

Mr. Hamer, an Iowa City attorney, said that in 1981, the school 
board “commissioned a group of concerned parents and community 
members to study ways to add funds to the school district budget to 
meet constant budget cuts and shortfalls that were seen as a threat 
to the quality of education in Iowa City.”

The resulting study called for a foundation as “the only realistic 
means to consistently raise additional funding for the ‘extras’ in the 
school district budget,” Mr. Hamer said.

While the Foundation’s early projects included support for 
orchestra and debate team trips, band uniforms and elementary 
classroom projects, “the initial focus of the Foundation was 
computer technology,” he continued. “Resources for technology, 
designed to help keep students up to date and at the forefront of 
education, were difficult to find.”

The Foundation raised funds specifically for tech support, 
eventually buying computers for every school after that initial Apple 
IIe was passed from school to school for three-week sessions. That’s 
continued with the EveryClassroom campaign.

Launched in 2011, EveryClassroom raised $1.7 million to put basic 
21st century instructional technology in, yes, every district classroom. 
Transforming the classrooms in the Iowa City area schools continues 
today with the District issuing Chromebooks to every student. This 1:1 
initiative is transforming classrooms into digital learning environments 
that are so important for today’s students. 

Compared to a school-year budget of nearly $274 million, the 
$150,000 the Foundation provided last year in grants and program 
funding may not seem significant. The key is in how the added funds 
are applied. 

“That’s where the Foundation comes in,” Mr. Murley said. “They 
provide the opportunity for the kids to go above and beyond what 
they learn in the classroom.”

Let’s take a look at some of the more notable, and a few of the 
often-overlooked, Foundation programs. 

The Foundation’s newest initiative, Support-A-School, nurtures 
a community relationship that goes beyond financial, as donors 
contribute their time to their sponsored school. 
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ALL STARS
Finding talent is a challenge that has a significant 
impact on the region’s business sectors. Who 
better to share the story and passion about working 
in these industries than employees. Profiles of 
thirteen (13) ALL STARS will be featured, including 
videotaped interviews in the digital publication. 

PUBLISHES: MAY 14
AD DEADLINE: MARCH 5

CBJ MAGAZINES

LARGEST PRIVATELY-HELD
The magazine lists the region’s largest companies ranked by revenue. 
Profiles of the executives along with notable facts showcasing the 
important economic role private companies play in the region.

PUBLISHES: MAY 21
AD DEALINE: MARCH 23

WOMEN OF INFLUENCE 
POWERED BY WOMEN
Globally, more women are in the labor force than ever 
before. Women drive 70%-80% of all consumer purchasing, 
through a combination of their buying power and influence. 
Showcase your business in these CBJ issues focused on 
women in the Corridor.

PUBLISHES: APRIL 16 JUNE 11
AD DEADLINE: APRIL 6 JUNE 1

WOMEN of  INFLUENCE

RaQuishia Harrington 
Program Supervisor

Iowa City Parks and Recreation Department 

RaQuishia Harrington
BY JENNIE MORTON

What does it look like when a leader combines problem solving with compas-
sion? The embodiment is RaQuishia Harrington, a program supervisor with 
the Iowa City Parks and Recreation Department (ICPRD) and a champion of 
the marginalized. 

Ms. Harrington is driven by the mindset that civic engagement should extend 
to all community members, particularly those who are the most vulnerable. 

New to the position as of January, Ms. Harrington’s role with the ICPRD is 
to develop recreational programming for underserved and special populations. 
Her duties span a laundry list of initiatives, from a teen leadership camp and 
biking workshop to a beginner gardener class and Special Olympics.

“Rather than add new programs, I ask how can we be more inclusive? What 
barriers might be preventing community members from enjoying what we al-
ready offer?” she explained. “I look for ways to be a bridge and connect with 
individuals who have language, transportation or educational challenges.”

Ms. Harrington serves on a diverse range of boards and committees, includ-
ing Habitat for Humanity, Juvenile Justice Youth Development, Iowa City Area 
Juneteenth, The Neighborhood Centers for Johnson County and the Iowa Chil-
dren’s Museum. She is also the founder of G! World, an after-school mentor 
program for minority girls in seventh-12th grade, as well as the Sankofa Outreach 
Connection, a nonprofit that supports women of color. She views these volun-
teer opportunities as a way to stay informed and be a well-rounded citizen.

“I want to know what’s impacting our community, so I seek out ways to 
educate myself,” she said. “I would rather be at the forefront of a decision than 
come in after the fact, particularly if decision makers don’t have the right peo-
ple at the table in the first place. I want to use my experience of having been on 
the outside looking in to help policy makers understand reality and challenge 
the stereotypes they might have.”

In her nomination letter Tanika Moreland wrote of Ms. Harrington’s influence.
“Passion drives RaQuishia’s purpose. There is not a place she can go that 

people do not know who she is or what she does,” she wrote. “I enjoy working 
with her on any project at any capacity because I know the end result will be 
something greater than both of us.” 

G! World formed through Ms. Harrington’s volunteer efforts at City High 
School in Iowa City. The program launched in 2013 with seven girls in ninth-
10th grade and has since grown to 150 girls. The group fosters comradery and 
self-acceptance among high school students. Social justice is a central theme 
– members have created awareness campaigns for teen hunger, HPV, human 
trafficking and body image. 

Students are also plugged into volunteer opportunities through the Ronald 
McDonald House and the Iowa City Animal Care & Adoption Center. To cele-
brate the accomplishments and stories of African Americans, the girls recently 
attended screenings for the films “Hidden Figures” and “Fences.” 

“RaQuishia is the perfect role model of what it means to serve with integ-
rity, love and compassion,” said Jasmine Porter, who has served as a G! World 
coordinator. “She is always thinking of new ways to improve the community 
that she lives in while encouraging leaders and citizens to get involved.” 

Ms. Harrington sees an ongoing need to reach across the aisle and connect 
community members not only with resources but to one another.

“People are already siloed and isolated as it is. Sometimes you have to 
think creatively to eliminate barriers that segregate us from one another,” she 
said. “There is such a great enjoyment from being around people with different 
backgrounds who share your interests.” 

Ms. Harrington is a firm believer in “being an expert in yourself.” As a teen 
mother who then went on to college, she knows that she could have gone down 
another path if she had seen herself only as a statistic.  

“She uses her own personal story of being a teen mom and not letting that 
define who she is or would become. She is incredibly passionate about seeing 
young women excel beyond any obstacle,” praised nominator Ida White. 

“Don’t be embarrassed by the journey you had to take to get to where you 
are at,” Ms. Harrington stressed. “Your testimony is an avenue to let other peo-
ple know that they are not alone.”   CBJ

Everyone’s story is different. Whether you achieved your career 
goals with careful planning and purpose or the gods just yel led 
“Plot tw ist” ,  you did wel l .  Perhaps even bet ter than you ever 
dreamed. Secure in your af f luence,  the next chapter is yours 
for the writ ing.  You don’ t  need to have al l  the answers 
anymore,  just your answers.  Whether i t ’s secur ing a bet ter 
future for your fami l y  or cross cont inental  globe - trot t ing,  your 
bucket l ist is wait ing.
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CBJ EVENTS

Economic Forecast Luncheon – January 17
----------------------------------------------------------------------------------
The event features a keynote speaker and panel of local 
business leaders who provide insight into where the 
economy is heading and the biggest opportunities and 
challenges they see facing their industries and the region. 
Event Attendance: 582
n 11:30 am - 1:15 pm
n Tickets: $55 (register by Jan. 10)

Health Care Summit – February 9
----------------------------------------------------------------------------------
The event features a keynote speaker on health insurance 
developments and panel of local health leaders to discuss 
the economic impact of health care and best company 
practices. Event Attendance: 281
n 7:30 am -1:30 pm
n Tickets: $50 (register by Feb. 2)

Future of Technology – March 6
----------------------------------------------------------------------------------
This new Future of Technology event will uncover and 
showcase the region’s most innovative companies and 
products. The program will feature a Technology CEO 
panel discussion as well as brief presentations about 
their groundbreaking ideas. You will walk away with 
a better appreciation of the innovative companies, 
products and people that the Cedar Rapids/Iowa City 
Corridor has in its midst.
n 11:30 am - 1:15 pm
n Tickets: $40 (register by Feb. 27)

Women of Influence – April 12
----------------------------------------------------------------------------------
The Women of Influence award is given to women 
who have made a difference in the Corridor and are 
representative role models as leaders in their fields and 
communities. Honorees are chosen by the previous year’s 
winners. Event Attendance: 278
n Nomination deadline: Jan. 31
n Nomination form: www.corridorbusiness.com/events
n 5:00 - 8:00 pm
n Tickets: $55 (register by April 5)

90 Ideas in 90 Minutes – April 25
----------------------------------------------------------------------------------
It only lasts 90 minutes, but attendees will walk away 
with the collective knowledge of nine of the Corridor’s 
top executives. These leaders will share 10 of their most 
successful programs and initiatives that can be applied to 
any business. Event Attendance: 227
n 7:30 - 9:30 am
n Tickets: $35 (register by April 18)

Largest Privately-Held Companies – May 9
----------------------------------------------------------------------------------
The CBJ will host a complimentary reception celebrating 
the fundamental role privately held companies play in our 
region. At the reception the company rankings will be 
unveiled. Event Attendance: 120
n 5:00 – 7:00 pm
n Tickets: by invitation only

Fastest Growing Companies – May 30
----------------------------------------------------------------------------------
This event honors the region’s 25 most dynamic 
companies that have made significant contributions to 
the strength of the local economy. Nominated companies 
are ranked by revenue growth over a two-year period, 
both dollar and percentage increases are taken into 
consideration. The CEO from the #1 company will share 
his or her story. Event Attendance: 428
n Nomination deadline: April 16
n Nomination form: www.corridorbusiness.com/events
n 5:30 - 8:00 pm
n Tickets: $55 (register by May 23)



Commercial Real Estate – June 13
----------------------------------------------------------------------------------
Held on the 10th anniversary of the flood of 2008, this 
event invites a panel of local business leaders to discuss 
the progress and ongoing development projects in the 
Corridor. Event Attendance: 277
n 11:30 am - 1:15 pm
n Tickets: $50 (register by June 6)

Mid-Year Economic Review – June 27
----------------------------------------------------------------------------------
The event examines how things have changed since the 
Economic Forecast luncheon and looks ahead to the final 
six months of the year. Event Attendance: 238
n 11:30 am - 1:15 pm
n Tickets: $50 (register by June 20)

Coolest Places to Work – August 23
----------------------------------------------------------------------------------
This event honors the top 24 local companies that 
have created the most engaging and rewarding work 
environments. Self-nominated companies in Kirkwood’s 
seven-county region are selected based on a Worker 
Satisfaction Survey. The CEO from the #1 Coolest Place to 
Work will share his or her story. Event Attendance: 347
n Nomination deadline: March 30
n Nomination form: www.skywalkgroup.com/blog
n 5:30 - 8:00 pm
n Tickets: $55 (register by Aug. 16)

Cyber Security – September 5
----------------------------------------------------------------------------------
The event will provide an overview of the most up-to-date 
security risks and information to help you protect and 
prepare your organization. Event Attendance: 147
n 7:30-9:30 am
n Tickets: $40 (register by Sept. 5)

Manufacturing Conference – September 28
----------------------------------------------------------------------------------
The conference will address next generation engagement 
strategies and apprenticeships, technology in 
manufacturing, safety best practices, employee retention 
and more. Event Attendance: 213
n 7:30 am - 1:30 pm
n Tickets: $95, includes reception (register by Sept. 21)

Forty under 40 – October 18
----------------------------------------------------------------------------------
This event recognizes forty leaders under the age of 40 
who are making a difference in the Corridor. Honorees are 
chosen by a panel of the previous year’s Forty under 40 
class. Event Attendance: 425
n Nomination deadline: July 19
n Nomination form: www.corridorbusiness.com/events
n 5:30 - 8:30 pm
n Tickets: $55 (register by Oct. 11)

C-Suite Awards – November 7
----------------------------------------------------------------------------------
This event recognizes CEOs, COOs, CFOs, CIOs, and 
CMOs who have made an outstanding contribution to 
their company’s performance over the past year. 
Event Attendance: 183
n Nomination deadline: Sept. 18
n Nomination form: www.corridorbusiness.com/events
n 11:30 am - 1:15 pm
n Tickets: $45 (register by Oct. 31)

Workforce Awards – December 6
----------------------------------------------------------------------------------
The Workforce Awards recognize companies that are 
ahead of the curve in creating and maintaining their 
workforce talent edge. The awards presentation will be 
followed by an honoree panel discussion. 
Event Attendance: 145
n Nomination deadline: Sept. 5
n Nomination form: www.corridorbusiness.com/events
n 7:30 - 10:00 am
n Tickets: $45 (register by Nov. 29)

CBJ EVENTS



Contact Ashley Levitt
Event Marketing Coordinator
ashley@corridorbusiness.com
319.665.6397 x 311

Contact Rhonda Roskos
Event Media Consultant (sponsorships)
rhonda@corridorbusiness.com
319.665.6397  x 313

CONNECT WITH US Since 2004 the CBJ has been proud to serve business 
news to a targeted audience of community leaders and top professionals.

2345 LANDON ROAD, SUITE 100     |     NORTH LIBERTY, IA 52317     |     WWW.CORRIDORBUSINESS.COM

n Weekly Print & Digital Edition of the CBJ
n 5 Bonus Digital Editions to use as a premium 
 for your own PR initiatives
n Unlimited Access to CBJ Archives since 2015
n CBJ Magazines

n 5 FREE Tickets to CBJ Events
n VIP seating at all CBJ Events
n 10 FREE Premium Movers & Shakers
n 15 FREE PDFs of CBJ stories
n 20 FREE CBJ Lists in Excel Format

Become a VIP Member of the Corridor Business Journal - for less than $2 a day

Join Today – Membership Matters
Jean Suckow
jean@corridorbusiness.com
319.665.6397, ext. 302

CBJ DIVISION

Contact Judith Cobb
Magazine Media Consultant
judith@corridorbusiness.com
319.665.6397 x 318

Contact Kris Lacina
CBJ Media Consultant
kris@corridorbusiness.com
319.665.6397 x 305

Contact Kelly Meyer
CBJ Media Consultant
kelly@corridorbusiness.com
319.665.6397  x 303

MAGAZINE DIVISION

EVENTS DIVISION

MEMBER BENEFITS



RATE CARD JAN. 2018

INCLUDES HYPERLINK ON DIGITAL ADS      GROSS RATE      RATES ARE PER INSERTION

BLACK AND WHITE 1-3X 4-6X 7-12X 13-19X 20-25X 26-38X 39-52X

Center Spread $4,530 $2,815 $2,604 $2,390 $2,160 $1,945 $1,730

Half Center Spread $3,855 $2,405 $2,226 $2,045 $1,845 $1,665 $1,485

Back Page $3,235 $2,025 $1,875 $1,725 $1,555 $1,405 $1,255

Full Page $2,615 $1,645 $1,524 $1,405 $1,270 $1,205 $1,150

Island $1,635 $1,410 $1,344 $1,265 $1,180 $1,105 $1,030

1/2 Page $1,465 $1,265 $1,200 $1,130 $1,050 $985 $960

1/3 Page $1,120 $980 $915 $855 $815 $790 $700

1/4 Page $765 $670 $624 $590 $560 $535 $475

3/16 Page $585 $510 $490 $455 $420 $410 $360

1/8 Page $400 $355 $336 $315 $285 $275 $245

MECHANICALS WIDTH    HEIGHT
Center Spread 21.75” 12.5” 
Half Center Spread 21.75” 6”
Back & Full Page 10.375” 12.5” 
Island 7.72” 9.138” 
1/2 Page H 10.375” 6” 
1/2 Page V 5.062” 12.25” 
1/3 Page V 5.062” 9.138” 
1/3 Page H 7.72” 6” 
1/4 Page S 5.062” 6” 
1/4 Page H 10.375” 2.875” 
1/4 Page V 2.4” 12.25” 
3/16 Page H 7.72” 2.875” 
3/16 Page V 2.4” 9.138” 
1/8 Page H 5.062” 2.875” 
1/8 Page V 2.4” 6”

PRINT & DIGITAL DISPLAY RATES

DISCOUNTS
15% AGENCY DISCOUNT (10% for camera-ready ad, plus 5% for placement. If agency 

does not provide ad camera-ready the discount is 5% for placement only.)
15% NON-PROFIT DISCOUNT
10% CAMERA-READY DISCOUNT
10% CROSS MARKETING DISCOUNT
25% PICK-UP DISCOUNT on additional ads run within the same focus issue. Copy may 

change. No other discounts apply to pick-up ad.

COLOR (each ad per frequency) 
Two-Color (black plus one) ..........$125 
Full Color (CMYK) .......................$200 

ADVERTISING DEADLINES
AD COPY/MATERIALS DEADLINE: 
 Friday at noon, ten days prior to publication date.
CAMERA READY/ELECTRONIC FILE DEADLINE: 
 Monday at 5 pm, seven days prior to publication date.

ADVERTISING CANCELLATIONS
Ads cancelled after deadline are charged 25% of the space investment.
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New ISA teams
Startups focused on easing some of life's less-enjoyable decisions are joining the Iowa Startup Accelerator.

PAGE 12

COMING UP
Next week's focus topic is Veterans in Business. The CBJ List will be MBA Programs.

Watch your mailbox for the CBJ's 2017 Giving Guide.
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2017 GIVING GUIDE

Regional Philanthropic Opportunities

Corridor Business Journal
2345 Landon Road, Ste. 100
North Liberty, IA 52317

“The best way to find 
yourself is to lose yourself in 
the service of others.”  

Mahatma Gandhi

PRESENTING SPONSOR

Your 
Generosity 
Strengthens 
Our Community.

Thank you for your support of nonprofit organizations 
that are responding to our greatest community needs 
and opportunities.

Together, we’re creating a vibrant community.

www.gcrcf.org  |  319.366.2862

A golden 
opportunity

Inside the Corridor’s senior housing boom

A nearly quarter-billion dollar boom in senior living communities is in full swing in the Corridor, and it’s far from over. Big projects, such as Coralville’s Grand Living at Bridgewater (shown above), are going up quickly as developers seek to satisfy the 

growing need for senior housing, and creating rip-ple effects of their own. In the CBJ’s new three-part series, we’re exploring the demand and trends fuel-ing the housing boom, and what the future holds for seniors seeking their next home. >>>

Senior Lifestyles

CBJ 5Q
Nathan Klein, 
associate professor of business at Mount Mercy University, talks leadership and world travel. 

PAGE 26

CBJ NEWS QUIZ
Test your comprehension with the CBJ News Quiz, compiled from stories appearing over the last month. How well have you been following the news?

PAGE 27

NewBoCohires COO
Aaron Horn to step into newly created role as NewBoCo gears up for next stage of growth.

PAGE 8

Book Club
Meet the humble truck driver – up close and personal.

PAGE 23

PHOTO DAVE DEWITTE

Advertising includes 
a 1-year membership 
to the CBJ starting 
with the 4-6X 
contracts and above.

Corridor Business Journal

2345 Landon Road, Ste. 100

North Liberty, IA 52317

$2.00       I       A LOCALLY OWNED BUSINESS WEEKLY IN IOWA’S CREATIVE CORRIDOR       I       MARCH 27 - APRIL 2, 2017

Digital surge
With spending on online ads going up, 

businesses in 

the Corridor are 

considering new 

digital strategies.

University of Iowa Assistant Professor of Marketing Andrea 

Luangrath is helping define the use of nonverbal audible, tactile and 

visual elements in marketing, many of which have been borrowed 

from texts and social media.  PHOTO DAVE DEWITTE

Inside
Find Builders News, The Greater Iowa City Area 

Home Builders Association's newsletter.

Coming Up
Next week’s issue focus is Food and Farming. The 

CBJ List will be Corridor Food Processing Companies.

By Dave DeWitte

dave@corridorbusiness.com

Marketers are expanding their messaging to in-

corporate the digital shorthand of texts, posts 

and snaps – a trend that now has a name, 

thanks to newly published research 

from a University of Iowa busi-

ness professor.

It’s called ‘textual paralan-

guage,’ or TPL, and it’s defined as 

written mani-

festations of nonverbal 

audible, tactile and visu-

al elements that supple-

ment and replace writ-

ten language.

A paper offering the 

new definition appeared 

in the January edition of 

the Journal of Consumer Psychology, present-

ed by UI Assistant Professor of Marketing An-

drea Luangrath, Joann Peck of the 

University of Wisconsin-Madison 

and Victor Barger of the University 

of Wisconsin-Whitewater.

TPL can appear in combinations 

of words, images, punctuations or demarca-

tions between words, according to Ms. Luan-

grath, lead author of the paper. 

“I think it is interesting that we’re seeing 

how language is being expanded,” said Ms. 

Marketers find new 

ways to connect with 

‘textual paralanguage’

*wink* and *nod*

WINK PAGE 9

UI Children's Hospital

Patients have completed their move into 

the new hospital, which is already giving 

people reasons to smile. 
PAGE 3

BFFs

ROFL

*sigh*

TTYL

*eye roll*

IDK

LOL

THE GREATER IOWA CITY AREA HOME BUILDERS ASSOCIATION   I   www.iowacityhomes.com

Affiliated with the National Association of Home Builders & Home Builders Association of Iowa

APRIL 2017

Check the Calendar of Events 

at www.iowacityhomes.com 

for more information!

NEW MEMBERS

Navigate Homes 
Joe Hughes 

755 Mormon Trek Blvd 

Iowa City, IA 52246

(319) 466-4300

jhughes@southgateco.com 

The Deep End Group, Inc. 

Bud Stein - President 

1723 2nd St. 

Coralville, IA 52241

(319) 338-5380

bud@deependiowa.com 

www.deependiowa.com 

Pro Home Solutions LLC 

Michelle Provorse - Owner 

19 Cherry Lane NE 

Iowa City, IA 52240

(319) 631-1690

michelleprovorse@gmail.com 

prohomesolutionsLLC.com 

Remodelers Council Meeting

April 11

IC HBA Conference Room

Noon – 1:00

Iowa City and

Cedar Rapids Mixer
April 13

University of Iowa 

Community Credit Union

North Liberty

5:30 – 9:00 pm

Legislative Committee 

Meeting
April 18

IC HBA Conference Room

7:30 – 8:30 am

Board Meeting
April 20

IC HBA Conference Room

12:00 - 1:00 pm

The Home Show

The morning of the Home Show is always exciting but nothing beats 

getting up at 4:00 am for interviews with Channel 2 news.

Jim Kelly, Senior VP with the University of Iowa 

Community Credit Union and co-sponsor of The Home 

Show, talks about current interest rates on mortgages with 

Stephanie Johnson with CBS Channel 2 News.

Jeff Dill, Partner with Lepic-Kroeger REALTORS and co-

sponsor of The 2017 Home Show, shares a cup of coffee 

with Stephanie Johnson before his interview starts. Jeff and 

Stephanie discussed the Iowa City area housing market.

2017 Greater Iowa City Area Home Builders Association 

President and owner of Martin Construction, Andy Martin 

sits down to discuss the Home Show with Stephanie 

Johnson for the Channel 2 News.

2016 Greater IC Area HBA President and 2017 Vocational 

Training Council Chair Aaron McGlynn with Cabinet 

Works took a tour of the Tiny Home built out of a shipping 

container by the Kirkwood Academy High School students 

with Stephanie Johnson for the Channel 2 News interview 

the morning of The Home Show.

NewBo housing

A proposed mixed-use project in Cedar 

Rapids' NewBo District is bringing interest 

in home ownership in the area to the fore.

PAGE 5

Meet the teams

NewBoCo's Iowa Startup Accelerator 

introduces its new year-long format and its 

first startup teams of 2017.
PAGE 4
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$2.00       I       A LOCALLY OWNED BUSINESS WEEKLY IN IOWA’S CREATIVE CORRIDOR       I       MAY 1 - 7, 2017

Inside
We announce 2017's Fastest Growing Companies.

Coming Up
Next week's focus topic is Manufacturing and Automation. The CBJ List will be Manufacturing Companies.

2017 Women of Influence

The CBJ's 2017 Women of Influence, shown before the April 20 awards ceremony at the Coralville Marriott. Pictured are (back row, l-r) Cathy Terukina, Christy Shipley, RaQuishia Harrington, 

Marsha Nieland and LaTasha DeLoach. In front are Melissa Murer Corrigan, Jill Ackerman, Jennifer Welton and Alicia Murphy. LaSheila Yates is not pictured. PHOTO MIRANDA MEYER

CBJ 5Q
Katie Hallman, 
executive director of Theatre Cedar Rapids,discusses the 

Corridor’s 
support for 
the arts.

PAGE 26

CBJ NEWS QUIZ
Test your recall with the CBJ News Quiz, compiled from stories published over the last month. How well have you been following the news?

PAGE 27
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Janitorial Services Companies
(Ranked by number of local employees)

RANK Name/Address Contact Information Year Est. Top Local Executives
No. of Local
Employees

% of Revenue
Commercial/
Residential Services Offered

1
Affordable Cleaning Services
1315 Sun Down Ridge
Iowa City, IA 52246

(319) 471-3880
acsiowacity@gmail.com
www.staycleanmyfriends.com

2013
Nicholas Dreeszen
Paula Dreeszen
Deb Olson

410 80/20 Commercial and residental cleaning and carpet
shampooing

2
Midwest Janitorial Service Inc.
1395 N. Center Point Rd.B
Hiawatha, IA 52233

(319) 393-6162; fax (319) 393-9263
customerservice@mjsia.com
www.midwestjanitorial.com

1958
Kimberly Hotchkiss
Aaron Schulze
Phil Decker

250 - -/- -
Commercial and industrial cleaning, carpet and
floor care, building maintenance, facility and
group maintenance, window washing

3
FBG Service Corp.
238 1/2 Blairs Ferry Road NE
Cedar Rapids, IA 52402

(800) 250-4813
(319) 377-0120; fax (319) 377-1245
tmontgomery@fbgservices.com
www.fbgservices.com

1960 Tom Montgomery 215 100/0

Janitorial, maintenance, HVAC, mailroom
services, laundry services, fleet maintenance,
locksmith services, lawn care, snow removal,
parking lot maintenance, energy management
and consulting

4
All Seasons Cleaning Management
2750 First Ave. NE
Cedar Rapids, IA 52402

(319) 261-2288; fax (319) 261-2289
cleanyes@aol.com
www.allseasonscleaningmanagement.com

1990 Bill Pearson
Theresa Jones 87 95/5

Janitorial services and construction clean-up
with special services such as window cleaning,
floor cleaning and carpet cleaning

5
Cedar Rapids Janitorial Services
3509 J St. SW
Cedar Rapids, IA 52402

(877) 861-9860
(319) 743-9860
crjclean@aol.com
www.cedarrapidsjanitorial.com

1961 Brenda Rodgers 85 100/0 Office and Industrial cleaning, floor sealing and
refinishing, carpet shampooing and extraction

6
ServiceMaster Five Seasons
Janitorial
5511 Sixth St. SW, Ste. A
Cedar Rapids, IA 52404-4813

(319) 364-1467; fax (319) 364-0275
http://servicemasterclean.com/ - - Terri Malone 44 100/0

Professional janitorial services, commercial
carpet and floor care, windows, post
construction clean-up and complete office
cleaning services

7
Servpro of Iowa City/Coralville
615 Highway 1 W.
Iowa City, IA 52246

(319) 338-8550; fax (319) 338-0956
brian@servpro.me
www.servproiowacitycoralville.com

1982 Brian Meyer
Billy Lopez 40 30/70

Water mitigation, fire/smoke mitigation, mold
remediation, biohazard clean-up, carpet and
upholstery cleaning, duct and dryer vent
cleaning, odor remediation, general cleaning,
post construction cleaning, 24 hour emergency
services, and pack-out/content cleaning

8
Servpro Professional Cleaning
111 Miller Road
Hiawatha, IA 52233

(319) 393-8430; fax (319) 393-1844
servpro5831@yahoo.com
www.servpro.com

1978 Barbara Kellogg 25 50/50

Commercial cleaning services in professional
and medical buildings, banking institutions,
factories, businesses, government buildings,
colleges and schools; post construction clean-
up; fire and water clean-up and restoration

9
Premier Cleaning of Iowa City
270 Lockview Ave.
North Liberty, IA 52317

(319) 631-2519; fax (319) 665-3781
info@premiercleaningofiowacity.com
www.premiercleaningofiowacity.com

1998
Steve Riggan
Seth Riggan
Tracy Lacina

22 60/40

Carpet cleaning, upholstery cleaning, ceramic
tile and grout cleaning, wood floor services,
vinyl tile refinishing, concrete sealing,
commercial janitorial, new construction
cleaning

10
Molly Maid
409 Highway 1 W.
Iowa City, IA 52246

(319) 354-6243; fax (319) 337-6243
www.mollymaid.com 2010 Bruce Brechtel

Susan Rodrick 21 5/95 House and office cleaning

11
Sparkling Clean
375 Collins Road NE, Ste. 126
Cedar Rapids, IA 52402

(319) 241-5659
www.sparklingcleaner.com 2003 Stephanie Stratton 15 0/100 Vacuum, dusting/polishing furniture,

bathrooms and limited interior windows

12
Complete Property Solutions
421 10th Ave., Ste. B
Coralville, IA 52241

(319) 354-7505; fax (319) 354-7505
drock@gocpsgo.com 2014 Derek Birt

Andrea Birt 12 70/30 Commercial and residential cleaning in the
Iowa City/Coralville and Corridor areas

Scrubs Cleaning Services, LLC.
1760 Hedgewood Circle
North Liberty, IA 52317

(319) 400-7030; fax (319) 665-2500
scrubscleaningllc@yahoo.com
www.scrubsclean.com

2007 Malinda Gronewold 12 35/65
Post construction cleaning, residential
cleaning, janitorial and commercial, medical
office and office cleaning

14
Class Act Cleaning Service
305 Second Ave. Ste. 342
Cedar Rapids, IA 52401

(319) 261-0895; fax (319) 261-0795
tina@classactcleaning.org
www.classactcleaning.com

2005 Tina Miller
Dan Miller 4 100/0

Full-service janitorial services for offices, light
commercial, rental property clean-up, hard
floor care, carpet care, power washing,
painting and move-in/move-out residential

15
Miller's X-press Cleaning LLC
102 Amhurst St., Ste. 7
Iowa City, IA 52245

(319) 430-6648
millersxpresscleaningllc@yahoo.com
http://millersxpresscleanllc.com/

2001 Dion Miller
Meghan Miller 2 100/0

Commercial offices, restaurants, theaters,
malls, window washing and parking lot
sweeping

16
A Mark of Excellence
P.O. Box 9651
Cedar Rapids, IA 52409

(319) 350-1819
www.amarkofexcellencecr.com 2000 Mark Briceland 1 50/50

Water restoration, air duct cleaning, carpet
cleaning, dryer vent cleaning, furniture
cleaning and carpet restretching services

To The Rescue
139 40th St. NE
Cedar Rapids, IA 52402

(319) 538-7290; fax (866) 397-3834
www.totherescus.net 2009 Patrick Williams 1 20/80 Residential and commercial cleaning

Source: Staff research.
Note: Some companies were not included as they did not respond to requests for information. Linn and Johnson counties only. Entries may be edited for length and clarity.B Also locations at 1715 Second Ave., Coralville, IA 52241; and 2831 Falls Ave.,
Waterloo, IA 50701

CBJ LIST

10/24 Forty Under 40   |  10/31 Commercial Printers  |  11/7 Security System Companies  |  11/14 Banks/Credit Unions
To update your listing please contact Jean: jean@corridorbusiness.comupcoming lists
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43,000 ATM’s nationwide
(319) 339-1000 

or (800) 397-3790

WWW.UICCU.ORG

WE FIT 
YOUR 
BUSINESS 
BIG OR 
S M A L L 

Checking Services 

Savings Services

Business Basic 
Checking

Business Checking

Commercial Checking

Savings Services

Business Savings

Business Premier 
Money Market

Organizations/
Associations/Clubs

FIRST TIME 
ADVERTISER 
PROGRAM*

You pay for the
first 4 ads and the 
last 2 ads are FREE

 DISCOUNTS APPLY - GROSS RATE

BLACK COST
AND WHITE W/2-FREE
Center Spread $2,604
Half Center Spread $2,226
Back Page $1,875
Full Page $1,524
Island $1,344
1/2 Page $1,200
1/3 Page $915
1/4 Page $624
3/16 Page $399
1/8 Page $336

AD COST
PER WEEK

 $1,736
 $1,484
 $1,250
 $1,016
 $896
 $800
 $610
 $416
 $266
 $224

OR
TOTAL

INVESTMENT
 $10,416
 $8,904
 $7,500
 $6,096
 $5,376
 $4,800
 $3,660
 $2,496
 $1,596
 $1,344

30   Sept. 18 - 24, 2017    Corridor Business Journal

CBJ 5Q

SARAH ZIMMERMAN 
Partner, BerganKDV

1What does your new role as with BerganKDV entail?
My recent promotion to partner is an important milestone in my ca-
reer. However, my day-to-day interactions with clients and staff have not 

changed significantly. I attribute this smooth transition to having great men-
tors around me to prepare me for my role as a partner. I consider it an honor 
and a privilege to have a seat at the table with the other leaders of our firm. 

2Your focus at BerganKDV has been in the construction and 
real estate development sectors – what’s your take on the 
state of the Corridor market?

We will continue to see positive additions to the Corridor. Cedar Rapids con-
tinues to improve the NewBo district, downtown and the surrounding areas. 
North Liberty and Coralville growth remains steady as well. In fact, our staff 
in Iowa City and Coralville just moved into a newly renovated office space in 
Coralville last month. Road construction is also in full force, including expan-
sions and much needed improvements to our infrastructure. 

3What would most people be surprised to learn about you?
I’m married to a principal at another CPA firm in town. At times, trying 
to juggle two “busy season” schedules along with two kids’ schedules 

seems unmanageable, but we have found a work-life balance that works for us. 
We owe a lot to flexible work schedules, grandparents, each other’s love and 
understanding, and a little bit of luck.

 

4What do you know now that you wish you had known earlier 
in your career?
Get out! Get out of the office, out of your daily routine, out of your com-

fort zone. Get out into the community to make new relationships and strengthen 
existing ones. Join an organization. While technical skills are paramount in our 
line of business, our passion is helping people. The more time you take to get to 
know people, the more satisfaction you feel when you watch them succeed.

 

5What profession other than your own would you like to 
attempt?
It would be a toss-up between teaching and running a successful Etsy 

shop for the crafts I enjoy doing. I teach Junior Achievement and love my time 
with the young kids, but if I were to teach, I’d prefer to be a professor, likely in 
a construction accounting class.

PHOTO ADAM MOORE

1495 Boyson Road, Hiawatha    StoreyKenworthy.com    319-364-4191

CBJ 5Q
PREMIUM RATES (PER AD)
Includes full-color

DISCOUNTS APPLY
AD REQUIREMENTS:  Full-color process, CMYK, no spot colors, 300 dpi, high-resolution pdf.
AD MECHANICALS: 10.375” wide x 2.875”tall

 26x 52x
     $595 $5251-year

COLOR (each ad per frequency) 
Two-Color (black plus one) ..........$125 
Full Color (CMYK) .......................$200



Business INSIGHTS
Most people come to a news site to learn and be entertained.  Sponsored content 
puts the readers’ interests first and seeks to be useful, entertaining and authentic. 
Think about the questions people most frequently ask you and then share your 
answer through your contributor column.

Position yourself and your company as a thought leader in your industry with a 
Business INSIGHTS campaign.

CBJ READER SNAPSHOT…
56% male / 44% female
 <40  24%
 40-59 56%
 >60 20%

Earning $50-249k 86%
 >$250k 9%

Owner/Partner/ CEO/President
C-Suite, VP 64%

4-Year college degree 40%
Advanced degree 27%

Top interests include education, workforce development, career consulting, 
financial & investment services, technology, real estate and travel.

CONTENT
COLUMN: 500 words, edited by 
CBJ news department. 
FORMAT: Word document
HEADSHOT: jpg, 300 dpi

CBJ AD SPECIFICATIONS
HALF PAGE AD: 
10.375” wide x 6” tall, 300 dpi, 
fonts outlined, CMYK/process, 
no spot colors, pdf

DEADLINES:
Friday at noon, ten days 
prior to publication date.

For more information contact:

Kris Lacina
kris@corridorbusiness.com 

Kelly Meyer
kelly@corridorbusiness.com

CORRIDOR BUSINESS JOURNAL   I   319.665.6397   I   WWW.CORRIDORBUSINESS.COM

 PRINT OR DIGITAL ONLY PRINT/DIGITAL PACKAGE
 1x 4x 12x 1x 4x 12x
 $1,250 $1,100 $875 $1,875 $1,650 $1,300

INVESTMENT
Rates are per insertion, no discounts

NOW 
AVAILABLE 

ON CBJ 
WEBSITE
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SPECIFICATIONS

Center Spread Full Page

Half Center Spread

Island

1/2 Page H

1/3 Page H

3/16 Page H

1/8 
Page 

V

3/16 
Page 

V

1/2 Page V 1/3 Page 
V

1/4 Page 
S

1/4 
Page 

V

1/4 Page H

1/8 Page 
H

PRODUCTION SPECS
ALL ADS MUST MATCH AD SIZE: specifications 
listed under mechanicals.
RESOLUTION: Newspaper images should be at least 
300 dpi.
DIGITAL FILES: A high-resolution 300 dpi pdf file is 
preferred with fonts outlined.
EMAIL ADS: cbj.creativedesign@gmail.com
COLOR: Ads with more than one color must be 
made from 4-color process (CMYK), no spot colors.

GENERAL INFORMATION
FREQUENCY DISCOUNTS: Advertising must be 
inserted within one year of first insertion to earn 
frequency discounts. To qualify for a 52-time rate, 
insertion must run 52 consecutive issues. Frequency 
discounts will be given in advance only on contracts 
specifying units of space.
UNFULFILLED CONTRACTS: Unfulfilled contracts, 
or contracts cancelled by advertiser prior to 
completion will be short-rated at the highest 
applicable earned rate on current rate card in effect.
ORDER ERRORS: Oral agreements will not be 
binding on the publisher. Orders containing incorrect 
rate or conditions will be inserted and charged for 
in compliance with rates and conditions shown in 
this rate information. Such errors will be considered 
clerical only.
LIABILITY FOR PAYMENT: Publisher may hold 
advertiser and its agency jointly and severely liable 
for all sums due and payable to the publisher.
COMMISSION AND DISCOUNT: A 15% commission 
will be allowed for recognized agencies on display 
advertising 1/8 page or larger. Commissions will be 
allowed on all charges for space, color and position 
premiums. No commissions will be allowed on 
charges 60 days past due.
RETENTION OF MATERIALS: Materials will be 
retained up to one year following use unless return 
is requested.
PUBLISHER APPROVAL: All advertising must 
be approved by the publisher. Publisher may 
require the word “advertisement” to appear in any 
advertisement. Advertiser and his/her agency will 
indemnify, defend and hold harmless the publisher 
from any claim and all loss, expense or liability arising 
out of the publication of any advertising copy.
PUBLISHER LIABILITY: The liability of the publisher 
for any error or omission or delay for which it may 
be held legally responsible, shall in no event exceed 
the cost of the space paid for and occupied by such 
individual advertisement.

Rates are subject to change quarterly.


