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our history our audience

THIS IS SOUTH SOUND BUSINESS.
why advertise in  
South sound business?

 South Sound Business is the #1 source  
of trusted media in the South Sound.

 We serve one of the fastest-growing 
markets in the country.

 South Sound Business is the only local 
media dedicated exclusively to business 
topics in the South Sound.

 In 2017, Forbes magazine ranked the 
Olympia-Tumwater area as one of the 
best places in the nation to do business.

we are anchored with great organizations
The South Sound is home to a variety of vibrant 
new and legacy businesses. South Sound Business 
magazine is proud to be the premier publication  
to target and connect with this audience.

 Boeing

 Milgard

 Heritage Bank

 Columbia Bank

 Weyerhauser

 Harbor Wholesale

 Xerox

 Davita

 JBLM

 InfoBlox

 MultiCare

 CHI Franciscan

 Kaiser Permanente

 Providence St Peter

 State Farm

$157K MEAN
INCOME

OUR READERS PRIMARY RESIDENCE
OF READERS

are decision-makers or in top management.

say they prefer to buy locally.

influence company purchasing decisions.85%

say they act on or make purchases on 
what they see in South Sound Business.

28%
Thurston

Mason

Lewis

56%
Pierce

16% 
King 

55% MALE 45% fEMALE28,00010,000
RATE BASE READERS

MEDIAN 
READER

AGE51
HAVE FOUR-

YEAR COLLEGE 
DEGREE OR 

HIGHER65%

South Sound Business provides readers 
access to top business leaders through 
insightful and authoritative journalism. 
Our audience is influential, community-
minded, passionate, and educated. With 
more than 30 years of history, South 
Sound Business provides a unique and 
powerful look into local business.

1985

The Business Examiner is 
founded by husband-and-
wife business partners 
Jeff and Jill Rounce. 
Business Examiner 
Media later expands 
to include much of 
Thurston, Lewis, Mason, 
and South King counties.

2016

The Business Examiner  
becomes South  
Sound BIZ, a monthly  
magazine. In total,  
Business Examiner  
Media produces  
roughly 850 issues  
of both publica-
tions combined.

2018

Premier Media Group acquires 
Business Examiner Media and 
rebrands as South Sound Business.



public and  
private sectors 

What projects are your 

government entities 

working on? How about 

the private sector? We 

help you find answers.

entrepreneurship 
The South Sound is full of 

creative souls — those who 

have launched their own 

businesses and those main-

taining legacy shops. Get to 

know them.

The Insider 
Get the scoop on 

the latest and most 

important area news 

and products, and 

learn about the key 

personnel moves.

24 Hours 
Spend a day in the life of 

local thought leaders to 

see how they get  

things done.

Despite a college degree A N D  R E L E V A N T 

E X P E R I E N C E ,  I T  C A N  B E  H A R D  F I N D I N G  A  J O B 

W H E N  Y O U ’ R E  A L W A Y S  O N  T H E  M O V E .  T H A T ’ S  T H E 

R E A L I T Y  F O R  T H E  T H O U S A N D S  O F  M I L I T A R Y  S P O U S E S 

L I V I N G  I N  A N D  A R O U N D  J O I N T  B A S E  L E W I S - M C C H O R D .  »

the INSIDER 

T H E  I N S I D E R   ◉  July 2018
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top offices 
Office space in the 

South Sound is full of 

creative environments. 

We'll introduce you to 

some of them.
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Welcome 
SiteCrafting’s office entrance 
is flanked by a conference 
room and the company’s 
research lab, GearLab. 

S iteCrafting launched in Tacoma in 1998, just a few 
years after websites started popping up on the World 
Wide Web. Since then, the full-service digital agency 

has evolved to off er local and national clientele a portfolio 
of services from web development and design to research lab 
testing and data science. 

When the company moved into its current space on A 
Street in 2015, it renovated the old warehouse — designed by 
BCRA Design Architects and built by Superior Builders — and 
added the research arm of the company called GearLab. User 
experience manager and GearLab director Chuck Johnston 
said the mobile lab is part of what makes the agency so 
unique. His team brings real users in to test clients’ websites 
and uses eye-tracking software to examine what users are 
actually looking at, which helps clients understand how 
people are using their website. 

Websites have matured drastically from the original 
’90s layout. SiteCrafting helps clients ensure their sites are 
user-friendly; modern; responsive to screen size; and also 
are requesting design elements, including video, micro-
animations, and transitions that make the website fl uid and 
interactive. Th e team of roughly 35 helps align company 
websites to business  goals while balancing the goal of the user.

We toured SiteCrafting’s airy space, accompanied by one of 
their super-friendly offi  ce dogs, Frankie the Labradoodle. 

O F F I C E  E N V Y   ◉  June 2018
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PRINT AD DIGITAL ADS SOCIAL MEDIADIGITAL INVITE

IN EVERY ISSUE

signature events 2019 editorial calendar
South Sound Business events are a series of unique and interactive experiences. Whether you are 
interested in Women to Watch, Top Places to Work, Best of the South Sound, 40 Under 40, IDEA 
Awards, or the Northwest Idea House, our events are an innovative way to directly connect and 
engage with the South Sound audience.

For performance-based event opportunities, contact events@southsoundbiz.com

Title Sponsorship 
$10,000  (One available per event) 

 Category exclusivity

 Unique, customized  

sponsorship opportunity

 10 complimentary event tickets

 Prominent logo representation 

on all event marketing: print and 

digital ads, e-newsletters, event 

videos, and social media

 Sponsor logo represented  

on event web page

 Onstage verbal recognition  

and visual display

 Exclusive meet and greet with 

speaker(s), when applicable

 Post-event photos in magazine and 

on social media

 One full-page ad in magazine

 First right of refusal for 2020

Premier Sponsorship 
$6,000 

 8 complimentary event tickets

 Prominent logo representation 

on all event marketing: print and 

digital ads, e-newsletters,  

event videos, and social media

 Sponsor logo represented  

on event web page

 Onstage verbal recognition  

and visual display

 Exclusive meet and greet with 

speaker(s), when applicable

 Post-event photos in magazine and 

on social media

 One half-page ad in magazine

 First right of refusal for 2020

Supporting Sponsorship 
$3,000 

 4 complimentary event tickets 

 Prominent logo representation 

on all event marketing: print and 

digital ads, e-newsletters,  

event videos, and social media

 Sponsor logo represented  

on event web page

 Onstage verbal recognition  

and visual display

 Post-event photos in magazine  

and on social media

 One third-page ad in magazine

 First right of refusal for 2020

Back

WORDS BY JOANNA KRESGE // PHOTOS BY JEFF HOBSON

In many places these days, business 

largely is done from behind a computer 

screen and in an office, yet many 

South Sound small business owners 

prefer a more hands-on approach to 

work. Knowing this, we got out from 

behind our own desks and found five 

local professionals whose tools of the 

trade don’t (usually) include a keyboard. 

Basicsto

28  S O U T H  S O U N D  B U S I N E S S

Banking 
on Bud

Most banks have steered away from 
doing business with the legalized 

cannabis industry. But in 
Washington state, where marijuana 
use is legal, some small banks and 

credit unions are leaning in.

Banking 
on Budon Bud

By Todd Matthews // Illustrations by Alex Schloer

CELEBRATING 12 YEARS OF IDEA HOUSES
OPEN SUMMER 2018

PRODUCT OF CHOICE PRESENTED BY
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SSB_18_July_6-14.indd   31 6/14/18   4:20 PM

Most know Goodwill for 
its signature thrift stores, 
but the retailer also is its 
own intricate ecosystem 

that exists almost solely to 
fuel its $9 million national 

training programs.

2 4  H O U R S  ◉  July 2018

T he warehouse at Goodwill’s 
Tacoma headquarters is 
a thrifter’s paradise. 

Aisles and aisles of 
metal shelving house vintage sock 
monkeys, well-loved duck boots, 
checkered wool coats, and hand-
painted ceramics. Th ere’s a separate 
room where currency from around 
the world is sorted, along with ornate 
jewelry that was deemed too unique 
or valuable for thrift-store shelves. 
And the books! Almost an entire 

quadrant of the warehouse is dedicated 
to books to be sold on amazon.com 
or Goodwill’s online auction site.

After items are donated to local 
Goodwill stores, employees reroute 
some of the more remarkable items 
to this Goodwill of the Olympics 
and Rainier Region warehouse for 
inspection and sale online. From 
there, they’re photographed and 
posted on the site for someone else 
to fall in love with. One of the most 
famed items to come through the 

Lori Forte Harnick

President 
and CEO, 
Goodwill of 
the Olympics 
and Rainier 
Region

Most know Goodwill for 
its signature thrift stores, 
but the retailer also is its 
own intricate ecosystem 

Lori Forte Harnick

Goodwill of 
the Olympics 
and Rainier 

WORDS BY SHELBY ROWE MOYER  
PHOTO BY JEFF HOBSON
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JANUARY  HEALTHCARE

Business of Bonney Lake // Commercial Construction Update 

List 1: Hospitals  //  List 2: Independent Asst. Living Facilities 

RESERVE SPACE  11/12/18                    AD DUE  12/3/18

February  WORKPLACE CULTURE 

Business of Auburn // Commercial Real Estate  

List 1: Technology Services // List 2: Transportation Firms 

RESERVE SPACE  12/17/18                    AD DUE  1/7/19

March  WEALTH & FINANCE

Business of Tumwater // Making Social Media Work for your 

Business // List 1: Accounting Firms // List 2: Banks HQ-ed  

in Washington 

RESERVE SPACE  1/18/19                    AD DUE  2/4/19

April  SECRETS OF SUCCESS

Business of Kitsap County // Continuing Education 

List 1: Architectural & Design Firms // List 2: Home Builders  

& Remodelers 

RESERVE SPACE  2/15/19                    AD DUE  3/4/19

May  MANUFACTURING

Business of Fife  //  Transportation  //  List 1 : Women-Owned 

Businesses  //  List 2: Minority-Owned Businesses 

RESERVE SPACE  3/18/19                    AD DUE  4/1/19

June  CRAFTSMANSHIP

Business of Mason County // Construction Update 

List 1: Entertainment Venues & Attractions // List 2 : Meeting &  

Banquet Facilities 

RESERVE SPACE  4/15/19                    AD DUE  5/6/19

July  LEGACY BUSINESS ISSUE

List 1: Advertising & Marketing Firms  //  List 2 : Caterers 

RESERVE SPACE  5/20/19                    AD DUE  6/3/19

August  SMALL BUSINESS

Business of Sumner  //  Agriculture  //  List 1: SBA 504 & 7(a) 

Lending Activity  //  List 2 : Credit Unions 

RESERVE SPACE  6/17/19                    AD DUE  7/8/19

September  WOMEN IN BUSINESS

Business of The Puyallup Fair //Aerospace  // List 1: Engineering 

Firms  //  List 2 : Financial Institutions Market Share 

RESERVE SPACE  7/22/19                    AD DUE  8/5/19

October  40 UNDER 40

Business of Centralia  //  40 Under 40 Awards 

List 1: Commercial Builders  //  List 2 : Commercial Real Estate 

RESERVE SPACE  8/19/19                    AD DUE  9/9/19

november  PHILANTHROPY

Business of Fife  //  Charitable Businesses 

List 1: Nonprofit Organizations  //  List 2 : Law Firms 

RESERVE SPACE  9/23/19                    AD DUE  10/7/19

december  IDEA AWARDS

Business of Port of Tacoma // Hospitality // Marketing 

List 1: Hotels  //  List 2 : Photographers 

RESERVE SPACE  10/21/19                    AD DUE  11/4/19
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CLIENT SERVICES
Submit your ad to digitalart@premiermedia.net. Materials are due the Friday before the ad goes live. All ads and 

sponsorships must be pre-paid before going live. Files that do not meet specs may be modified at our discretion.

WEBSITE ADS
JPEG (static image) or GIF (basic animation). 2MB or less, 

ideally under 500KB. We recommend that leaderboard and 

banner ad buyers also submit the sidebar size for mobile.

Leaderboard and Banner 1880 x 132px

Banner 1880 x 132px

Sidebar 560 x 560px

E-NEWSLETTER ADS
JPEG (static image). Ads that bleed to white 

must have a thin border.

Leaderboard 728 x 110px

Sidebar 166 x 350px

Island 700 x 158px

Leaderboard

Sidebar

Island

ad size

Full Page

2/3 Page

1/2 Page

1/3 Page

1/6 Page

1-3x

$3,600

$2,900

$2,600

$2,400

$1,600

4-6x

$3,200

$2,500

$2,200

$2,000

$1,300

7-9x

$2,500

$2,200

$1,900

$1,600

$900

10-12x

$2,200

$1,800

$1,600

$1,200

$600

SOUTHSOUNDBIZ.COM E-NEWSLETTER

southsoundbiz.com (monthly rate)

Leaderboard (1880 x 132px) $895 

Banner (1880 x 132px) $795 

Sidebars (560 x 560px) $695  
 

daily brief e-newsletter
Leaderboard (728 x 110px) 
5 ads for $750 or 12 ads for $1,500

Sidebars (166 x 350px) 
5 ads for $500 or 12 ads for $1,000

Island (700 x 158px) 
5 ads for $750 or 12 ads for $1,500 

sponsored content and  
package partnerships
Sponsored content and print/digital 
package partnerships are available — 
contact us for opportunities.

print advertising digital advertising

1/2 PAGE 
VERTICAL

4.7" X 
7.25"

1/2 PAGE 
HORIZONTAL

7.125" X 4.8"

2/3 PAGE 
VERTICAL

4.7" X 9.75"

1/3 PAGE 
VERTICAL

2.25" X 
9.75"

1/3 PAGE 
SQUARE

4.7" X 4.8"

1/6 PAGE 
HORIZONTAL

4.7" X 2.35"

1/6 PAGE 
VERTICAL

2.25" X 4.8"

Leaderboard

Sidebar  

Sidebar  

Banner

 digital artwork requirements
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CLIENT SERVICES
Submit your ad to digitalart@premiermedia.net. Materials are due the Friday before the ad goes live. All ads and 

sponsorships must be pre-paid before going live. Files that do not meet specs may be modified at our discretion.

WEBSITE ADS
JPEG (static image) or GIF (basic animation). 2MB or less, 

ideally under 500KB. We recommend that leaderboard and 

banner ad buyers also submit the sidebar size for mobile.

Leaderboard and Banner 1880 x 132px

Banner 1880 x 132px

Sidebar 560 x 560px

E-NEWSLETTER ADS
JPEG (static image). Ads that bleed to white 

must have a thin border.

Leaderboard 728 x 110px

Sidebar 166 x 350px

Island 700 x 158px

Leaderboard

Sidebar

Island



about premier media group
Premier Media Group was founded in 
2001 and publishes South Sound, South 
Sound Business, 425, and 425 Business 
magazines. Publications are written, 
designed, and published locally. 
Premier Media Group also produces 
event experiences. premiermedia.net

Dr. Ali Modarres, director 
of Urban Studies at UW 
Tacoma, has more than 
a few ideas to help our 

region flourish. p. 20

    Manabout 

Towns

Book of lists

Premier Media Group   \\   P.O. Box 1362   \\   Tacoma, WA 98401-1362   \\   253.588.5340   \\   southsoundbiz.com 

Editorial: stories@southsoundbiz.com   \\   Advertising: advertising@southsoundbiz.com

	   Facebook: southsoundbusiness      Twitter: @SouthSoundBiz_      Instagram: @southsoundbusiness

Back Cover

Inside Cover

Full Page

1/2 Page Horizontal

List Sponsor

Highlighted Listing

Presenting sponsor, full page only. As available.

Front or back, full page only

Includes logo, highlight, and full page ad adjacent

$3,500

$2,975

$2,375

$1,750

$2,850

$110

The Book of Lists: Market Data & Facts is the South Puget Sound businessperson's definitive 
resource guide of industry lists containing more than 1,500 companies and related executives.  
The book is published every December.

2018


