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Portland balancing between staying true to its
roots and development
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Portland balancing between staying true to its
roots and development

Portland balancing

between staying true to
its roots and

YOu can think of the Mainebiz website as the Average number of users

central hub to all the news, information and events (unique ViSitOI’S) per month'
happening within Maine’s business community. Users '

come to mainebiz.biz to read all of our content and find
business resources. From daily news headlines, to ,
feature content and columns that originate in print, to

recent real estate transactions. In addition mainebiz.biz A t f I.
provides ways to interact with Mainebiz and the Verage percen age of oniine

business community by getting information about and pageviews that come from
registering for our events, providing information for their Mainebiz enews products:

events on our community and calendar, reaching out to 0
us with press releases, voting on our weekly polls, etc. 40 /0
Our target audience is business decisions makers in

Maine that rely on us regularly. We are constantly Average percentage of monthly

working to draw this audience by providing the news sessions from returnin ViSitOl‘S'
and information they need and promoting it through g -

our enewsletters and social media efforts. 5 OO/

Average monthly ad
impression inventory:

400,000

We recommend 10% share of voice, which is
an equivalent of 40,000 impressions a month

Maine’s business news source. / 48 Free Street, Portland, ME 04101 / 207.761.8379 / Visit us at www.mainebiz.biz for more information.



Online Rates and Technical Specifications #16i

mainebiz.biz

Effective January 1, 2018

Make the most of your campaignh on mainebiz.biz
We suggest planning your campaign around the share of voice you want
to have on mainebiz.biz.

Integrated rates:

Less than 3-6
Monthly 3 months months months
impressions (per month) (per month) (per month)

$1,600 $1,520 $1,400

7-12
Share

of voice*

10% ——
15% ——> 60,000
20% ——
25% ——>
30% —

$2,400 $2,280 $2,100

80,000 $3,200 $3,040 $2,800

100,000 $4,000 $3,800 $3,500

120,000 $4,800 $4,560 $4,200

* Based on an estimated average of 400,000 impressions a month.

Premium positions
Ask your sales rep about other premium web placements.

Smartphone sponsorship
By being the smartphone sponsor, you will reach our entire mobile audience.
Sponsorship includes a 320x50 pixel banner at the top of every mobile page.

3 months 6 months Annual
(per month) (per month) (per month)

Leaderboard

Mainebiz

HOME | NEWS = CURRI

IN THE NOVEMBER 2, 2015 EDITION

BB @ vt it crserpor

NOVEMBER 2, 2015

ENT EDITION

[ counenrs ]
IDEXX founder David Shaw on his investment

philosophy

BY LORI VALIGRA
Toward the end of his time at IDEXX Laboratories Inc.
(NASDAQ: IDXX), the Westbrook-based animal health
diagnostics end IT solutions company, founder David
Shaw set up Black Point Group LLC in Portlandasa
vehicle 10 invest in other companies. That was in 2000.
Nov, the investment firm has a portfolio with some 20
companies throughout the United States. The handful of
people vorking there include son Benjamin Shaw, who
alsojis cofounder and CEO of Vets First Cheice, in which
Black Point was 2 lead investor.

David Shaw also serves as treasurer of the American
Association for the Advancement of Science. He has

Black Point Group companies
Vets First Choice, Fortiand, a

Benjomin Shaw.

IDEXX Laboratories Inc. (NASDAQ

founced the company in 1983 and
wias CEO and chairman for nearly 20
vears.

Tkaria Holdings, Hampton, N.J. is a
eritical care pharmaceutical company
focusing on lfa-saving drugs. Tkaria

Bellepheron, also of Hampton.

Venrock, New York City, Is a premier
venture capital firm with which Black
Point Group is a limited partner.

including The Jackson
Laboratory and Sargesso Sca Alliance, and is a director of
the National Parks Foundation, where heis helping lead
the strategy for the parks' centennial eelebration next
year.

‘The Shaws recently talked to Mainebiz about Black
Point’s investment strategy. David, who is managing
partner of Black Point, also reminisced about the carly
days of entrepreneurship at IDEXX. An edited transcript
follows,

Mainebiz: Did you always know you'd become an
entreprencur?

‘David Shaw: I didn't think anyone would ever offer mea
job, 5o Thad to create my own. However, my first
‘meaningful job in Maine was working for Gov. James
Longley in the exeeative department I had budget and
policy responsibility for marine resources, agriculture.
and conservation. It was @ real eye opener for me to see
how government and public policy influenced businesses.
Tfound that interesting, but I got to a cartain point where
Twanted to & it. Being.

R

register | log in | mobile

| SUBSCRIBE | GETENEWS |

% BROWSE PREVIOUS EDITIONS

TODAY'S HEADLINES

Maine heating oil prices remain steady

2 | Defense bill includes BIW funding;

changes to benefit Brunswick Landing

Significant York Village building could
change hands

Proposed Westbrook shopping plaza
under review

Rockland gives initial OK to Airbnb
regulations

VIEW ALL

Medium
rectangle

Half page

the change seemed interesting to me.

So they did in fact invest. And then Idgo to their meetings. This s sort of a story about being in

Maine.

becanse

syndrome in Malne whre you're notthinking sbout being a globalleadsr and you're not maybe
thinking big enough and bold enough. So at the first meeting with Venrock I was sitting with Apple

d to zsk myself a question carly

Technical specifications

Sizes and formats:

SIZES: All 3 ad sizes must be supplied
leaderboard: 728%90 pixels

medium rectangle: 300x250 pixels
half page: 300x600 pixels

FILE SIZE: 40kb for all ad sizes
FORMAT: JPG, GIF, or PNG

RICH MEDIA: Ads may include animation (maximum of 3 loops or 15 seconds)

but may not include audio on load.

on, which is, "What does great look ike?' It was really important for me to have  frame of reference,
to understand what truly great looks like in the business you're involved in. So that you don't find
out, as I like to say, that 'good i the enemy of great. In the state of Maine, if you'ra trying to got the
very best people and be the very best ia the world at whet you do, everything has to be internally
consistent with that. You have to have great d rees of capital, great dif
‘you'ro a little bit short of that it changes your destiny.

MB: A 5 ies at a certain

Medium
rectangle

DS: 1f e think the idea s really intriguing and we thinkit's successful and we like them thet's the
‘mostimportant thing. I had a brain injury and I'n 2 lttle reluctant to light the fuse of startup
ventures right now in my life. T would prefer to put my cnergies now into someone who has operated
some pretty big companies.

3B [ #rive Emait Ordera por
RELATED CONTENT

Maine heating oil prices remain steady

Significant York Village building could change hands
Proposed Westbrook shopping plaza under review

OTTO Pizza founders on growth, rejected names and the reaction to mashed potatoes
on pizza

Appeal of Brunswick train facility headed to state board

Revenue from auto sales up this year
BACK TO TOP | POST A COMMENT

Comments

elememsg
Great sty o David L. Iterestings i v st mentionedthat Ko’ soed apial and offce

the founders of Vents Ine, an carlier, and one of the first,
biotechteeh starc-ups i faine. Spin ofs and]nb creation have been very beneficial for this state.

TWITTER FACEBOOK

Tweets v

Mainebiz in
@Mairobiz
Stuay: Between 2005 anc 2024, the federal sthano.
requitement willcost Maine $1.9 bilion in nigher
uel prices buffy/1XHCEO
EShow Surrmary

Mainebiz )
QMaretiz

The contested Brunswicktran layover facilty for

ne Downeaster service Is headed 1o s fina

requlatory step bufly/fIWYFak

E=IShow Summary

Mainebiz m
aMarebiz
Portand's proposad fiber-optic natwork could

serve nearly 1,200 residences and businesses.
buitly/1NNS5@s pic.witer com/1BXLTyJVel

Compose new Tweet.

Third-party ad servers: Third-party ad servers including Atlas, DoubleClick and many others are supported. Please provide the codes to us five
business days before the start date to ensure proper implementation.

Deadlines: Ads are due five business days before the date they are scheduled to run. For existing campaigns, creative can be swapped monthly.
New creative is due five business days prior to its start.

Sending us your files: Send your files to adprod@mainebiz.biz and copy your account manager. Please specify a URL for each ad size in your email.

Please contact Matt Selva at mselva@mainebiz.biz or 207.761.8379 x330 if you have any questions about how to set up your file.

We bill based on our ad server reporting. If your policy is to use your third party ad server reporting, arrangements need to made in advance of the start of your campaign.

Maine’s business news source. / 48 Free Street, Portland, ME 04101 / 207.761.8379 / Visit us at www.mainebiz.biz for more information.




Premium Online Advertising Opportunities

Mainebiz

Description

Placement

Premium
features

Estimated
monthly
views *

Duration of
views/ user
limits

Viewed on

Animation
option

Size

Investment

Wallpaper

_for your
business?

TO SEE A SAMPLE GO TO
www.mainebiz.biz

This ad fills the large white space in
the browser window on either side of
the site content.

The wallpaper appears on all section
fronts in the main navigation bar, as
well as today's headlines, industry
and regional section fronts.

STRATEGIC PLACEMENT:
Placed on primary Mainebiz.biz
navigation pages.

PAGE DOMINANT: High visibility.
Ad scrolls with page content and is
always visible.

EXCLUSIVE: Only one wallpaper
advertiser during a given time period.

15,000 page views (per month)

Remains on page—cannot be closed.
Wallpaper remains when viewer scrolls.

No user based limits. Appears on all
pageviews.

Desktop only (not mobile or tablet)

Yes, maximum of 3 loops or
15 seconds

Must provide multiple sizes to

fit various browser sizes/screen
sizes: 1920x1050; 1600x1050;
1440x900; 1366x768; 1280x800

$2,000 per month

Lightbox

TO SEE A SAMPLE GO TO
www.mainebiz.biz/lightbox

A 300x600 pixel ad appears when the
viewer opens the page. The background
content and other banner ads are
grayed out, so that the viewer sees
only the Lightbox ad.

Editorial article pages on page load.

STRATEGIC PLACEMENT:

Placed to reach the full Mainebiz.biz
audience. (Includes all devices except
smartphones)

PAGE DOMINANT: High visibility.
Page content is dimmed until ad closes.

EXCLUSIVE: Only one lightbox
advertiser during a given time period.

30,000
(Will reach approximately 90% of the
site’s non-mobile monthly users)

Can be clicked off with the “X” and/or

will go away after a few seconds

Targets all unique visitors (users) on
mainebiz.biz. Limited to one view per
user every 7 days.

Desktop and tablet (not mobile)

Yes, maximum of 3 loops or
15 seconds

300x600

$3,000 per month

Shoutbox

TO SEE A SAMPLE GO TO
www.mainebiz.biz/shoutbox

A 300%x250 ad slides into view at the
bottom of the browser window from
the left side.

Appears on all editorial article
pages (will appear upon page load,
after Lightbox closes if Lightbox is
scheduled to run on same page).

STRATEGIC PLACEMENT: Placed
to reach the full Mainebiz.biz
audience. (Includes all devices except
smartphones)

PAGE DOMINANT: High visibility.
Remains visible until reader opts to
close the ad. Retains position when
page is scrolled.

EXCLUSIVE: Only one shoutbox
advertiser during a given time period.

30,000
(Will reach approximately 90% of the
site’s non-mobile monthly users)

Can be clicked off with the “X”
otherwise, it will remain open on the
page and remains as viewer scrolls
down the page.

Targets all unique visitors (users) on
mainebiz.biz. Limited to one view per
user every 7 days.

Desktop and tablet (not mobile)

Yes, maximum of 3 loops or
15 seconds

300x250

$2,500 per month

*Estimated views are based on current traffic trends, pricing is based on exclusive positioning rather than CPM

Maine’s business news source. / 48 Free Street, Portland, ME 04101 / 207.761.8379 / Visit us at www.mainebiz.biz for more information.



Enews products

Mainebiz

Frequency

Content
format

Audience

Audience
engagement

Advertising
options

Mobile
version

Billing

DAILY
REPORT

leaderboard

Mainebiz

half
page
medium medium
rectangle A rectangle B

medium billboard

Delivered to subscriber inboxes every
business day by noon

Originally reported and aggregated
business news items, data, and info
on local business events

10,000 subscribers

30% average open rate
87% readership

Choose one of five ad
positions per day, one day a
week, category exclusive

Uses responsive design and
custom ad size better suited
for smaller screens

Billed by the month, frequency
discounts available

WEEKLY
REPORT

l leaderboard I

Mainebiz
Weekly Report =z

G i, e a7 o' s s s fo ameund M

medium
rectangle B

medium
rectangle A

ourl

Delivered to subscriber Inboxes every
Friday by 9:00 am

A review of the week’s most
important and most read stories

10,400 subscribers

28% average open rate
87% readership

Choose one of four ad positions
per week, category exclusive

Uses responsive design and
custom ad size better suited
for smaller screens

Billed by the month, frequency
discounts available

REAL ESTATE
INSIDER

I leaderboard I

medium
rectangle

medium
rectangle

half
page

medium
rectangle

Delivered to subscriber Inboxes every
Tuesday and Thursday by 6:30 am

The week’s commercial real estate
sales transactions, real estate news,
and financial rate data

9,700 subscribers

29% average open rate
82% readership

Tuesday: Choose one of three ad
positions per week and/or three
sponsorship options

Thursday: Choose one of five ad
positions per day, one day a week

Tuesday: Currently no mobile version

Thursday: Uses responsive design
and custom ad size better suited
for smaller screens

Billed by the month, frequency
discounts available

Maine’s business news source. / 48 Free Street, Portland, ME 04101 / 207.761.8379 / Visit us at www.mainebiz.biz for more information.



Rates and Technical Specifications #20i

DAILY REPORT

Effective January 1, 2018

Each weekday, our award-winning reporting and news staff canvases the market for
breaking news and delivers it by lunchtime in an attractively designed e-mail newsletter.
Whether it’s market trends, the latest merger news or an update on state government,
the Daily Report is the “must read” that business executives are talking about over
lunch. The Daily Report has over 9,500 subscribers every day. If you want to reach
business people in Maine who are in-the-know, plan now to advertise.

The Daily Report uses responsive design, making it easier to read, and giving more
visibility to advertisers on smartphones. See diagram at right for further details.

Integrated 3 months 6 months Annual

Rates: (per month) (per month) (per month)

i $1455 ............... $1310 ............... $1150 ........
Half page $1,775 $1,595 $1,400
Rectangle A/B $1,310 $1,180 $1,040
Medium billboard $1,330 $1,050 $950

Daily with 40,000 ad views on mainebiz.biz
Combine your Daily program with mainebiz.biz and boost your frequency and reach.

3 months 6 months Annual
(per month) (per month) (per month)

Leaderboard $2,545 $2,415 $2,290
Half page $2,880 $2,715 $2,555
Rectangle A $2,480 $2,355 $2,235
Rectangle B $2,480 $2,355 $2,235

Technical specifications:

Sizes and formats:

SIZES: A 320x100 pixel banner must be sent with all ad sizes for use in the smartphone version
of the Daily Report.

leaderboard: 728%90 pixels

rectangle: 300x250 pixels

half page: 300x600 pixels

medium billboard: 600x150 pixels

FILE SIZE: 40kb for all ad sizes
FORMAT: JPG, GIF, or PNG

RICH MEDIA: Ads may include animation with a maximum of three loops or 15 seconds. Enews
ads support only GIF animation. Be aware, animation won’t display in some email browsers includ-
ing Outlook 2007-2013. Please ensure all important information is included in the first frame.

Third-party ad servers:
Third-party ad servers including Atlas, DoubleClick and many others are supported. Please provide
the codes to us five business days before the start date to ensure proper implementation.

Deadlines:
Ads are due five business days before the date they are scheduled to run. For existing campaigns,
creative can be swapped monthly. New creative is due five business days prior to its start.

Sending us your files:
Send your files to adprod@mainebiz.biz and copy your account manager. Please specify a URL for
each ad size in your email.

Please contact Matt Selva at mselva@mainebiz.biz or 207.761.8379 x330
if you have any questions about how to set up your file.

leaderboard

Daily Report .. ...

Portland hydropower company to
receive $2.25 million federal
grant

BY JAMES MCCARTHY, MAINEBIZ
Ocean Renewable Power Co. has won a $2.25
million grant from the U.S. Department of Ener-
0y to develop ways to lower the costs of deploy-
ing, retrieving and anchoring its tidal and river
power turbines, making them more commercial-
Iy competitve.

READ MORE >>

USM receives largest donation
ever to fund athletic complex
improvements

The University of Souther Maine has received
the largest gift in its history, $1.65 million, to
fund improvements at Costello Sports Complex
on the school's Gorham campus.

READ MORE >>

half page

rectangle A

rectangle B

READ MORE >>

Developer of Portland midtown project requests tax credits from state
The developer behind the major residential and commercial project proposed for Portiand's Bayside
area is seeking $4.3 million in tax credits from a state program whose rules were recently tightened
in response to Cate Street Capital’s Great Northern Paper millinvestment

medium billboard

The week in review

leaderboard

half page

rectangle A
rectangle B

The week in review

med. billboard

The good: Thee

Main.ebiz

Daily

Report
Large
screens

«— Small

screens
(smartphones)

Maine’s business news source. / 48 Free Street, Portland, ME 04101 / 207.761.8379 / Visit us at www.mainebiz.biz for more information.




Rates and Technical Specifications #3i

WEEKLY REPORT

Effective January 1, 2018

The Weekly Report is sent every Friday morning to over 9,500 subscribers who
no longer have to be concerned that they may have missed something important
that happened that week. Plus, we’ll tell them what business stories are trending,
and what else they should know about that we are following for them online.

The Weekly Report gives marketers the opportunity to access these decision
makers at the end of the week, as they wind down and make plans to take on
the coming week. Plus, the Weekly Report is created with responsive design,
which means that ads are seen whether subscribers read the Weekly Report
on their desktop, tablet or phone. And that's a huge asset to advertisers.
Make plans now to advertise — space is limited.

Integrated Rates:

3 months 6 months Annual
(per month) (per month) (per month)
Leaderboa rd ............. $ 1 425 ................ $ 1280 ................ $11 2 5 ........
Half page $1,740 $1,565 $1,375
Rectangle A $1,280 $1,150 $1,015
Rectangle B $1,280 $1,150 $1,015

Technical specifications:

Sizes and formats:

SIZES: A 320x100 pixel banner must be sent with all ad sizes for use in the
smartphone version of the Weekly Report.

leaderboard: 72890 pixels

rectangle: 300x250 pixels

half page: 300x600 pixels

FILE SIZE: 40kb for all ad sizes
FORMAT: JPG, GIF, or PNG

RICH MEDIA: Ads may include animation with a maximum of three loops or
15 seconds. Enews ads support only GIF animation. Be aware, animation won’t
display in some email browsers including Outlook 2007-2013. Please ensure
all important information is included in the first frame.

Third-party ad servers:

Third-party ad servers including Atlas, DoubleClick and many others are supported.
Please provide the codes to us five business days before the start date to ensure
proper implementation.

Deadlines:

Ads are due five business days before the date they are scheduled to run.

For existing campaigns, creative can be swapped monthly. New creative is due
five business days prior to its start.

Sending us your files:
Send your files to adprod@mainebiz.biz and copy your account manager. Please
specify a URL for each ad size in your email.

Please contact Matt Selva at mselva@mainebiz.biz or 207.761.8379 x330
if you have any questions about how to set up your file.

leaderboard

Weekly Report =z

Good morning, here are this week's top business stories from around Maine:

Local developer closes on purchase of historic block in Bangor's downtown:

firm ANM Propert disclosed,

property

Here's what we know about a
potential Saddleback sale: 4 g

half page
‘Here are some interesting things our writers found across the Web:
e i woing .
rectangle A rectangle B
Our most popular stories from online this week
i
leaderboard |
Mainebiz
Weekly
Report

«—  Small
screens
(smartphones)

|rectangle A|

|rectangle B|

ar st rom o

Maine’s business news source. / 48 Free Street, Portland, ME 04101 / 207.761.8379 / Visit us at www.mainebiz.biz for more information.



Rates and Technical Specifications #3 REAL ESTATE INSIDER

Effective January 1, 2018

When the movers and shakers in Maine want to know what’s going on in the

commercial real estate marketplace, they look to the Real Estate Insider. Delivered leaderboard
every Tuesday morning, they look forward to reading about recent commercial sales
— months before that information is available in the conventional way. Plus, there’s
news related to development, construction, design, and personnel announcements
from companies in the real estate and related industries.

With 9,800 subscribers the Real Estate Insider is a targeted way to access decision
makers in the real estate industries. Plan now to advertise — space is limited. rectangle 1
Note: Real Estate Insider has the option for marketers to run sponsored content in lieu of a traditional
banner ad. Ask about this option when you speak with an account manager. Flisiafonl sel foepies Gorhar tesd tadkto Meiody's
Collision for $1.2M
: : rectangle 2
. — (MEREDA)
Rates: Smonths  Gmonths  Annual s
(per month) (per month) (per month)
Leaderboard only $1,430 $1,320 $1,210
Rectangle 1 only $1,320 $1,210 $1,100
RLe"e“t dAﬂ;"'ty s"°“s;ft $1,250 $1,175 $1,000 2 — Benefactor
(Logo and half page on website) Indicators S
Sronsonzd sy sponsor logo
Indicators Sponsor woeme e awm 2w
(Logo, half page on website, rectangle 3) $1,400 $1,315 $1,120 o e
Benefactor Sponsor half page $1,150 $1,035 $920 o35 o s
= ZE'2 B R units remain unregistere
. cex . . B iii N 1
Technical specifications: Eel rectangle 3
Sizes and formats: g eyt i
SIZES: ==
leaderboard: 728%90 pixels

Rinck erosses the
8 Androscoggin to historic

rectangle: 300x250 pixels
half page: 300x600 pixels

READ MORE >
Portland official eyes
‘moratorium on controversial
East End development

FILE SIZE: 40kb for all ad sizes

FORMAT: JPG, GIF, or PNG

vista
READ MORE >>

RICH MEDIA: Ads may include animation with a maximum of three loops or
15 seconds. Enews ads support only GIF animation. Be aware, animation won’t ——_———

display in some email browsers including Outlook 2007-2013. Please ensure
all important information is included in the first frame.

You are raceving this emal from Mainebiz
bscribed to the Maine Real Estate Insid

Third-party ad servers:

Third-party ad servers including Atlas, DoubleClick and many others are supported.
Please provide the codes to us five business days before the start date to ensure
proper implementation.

Deadlines:

Ads are due five business days before the date they are scheduled to run.

For existing campaigns, creative can be swapped monthly. New creative is due
five business days prior to its start.

Sending us your files:
Send your files to adprod@mainebiz.biz and copy your account manager. Please
specify a URL for each ad size in your email.

Please contact Matt Selva at mselva@mainebiz.biz or 207.761.8379 x330
if you have any questions about how to set up your file.

Maine’s business news source. / 48 Free Street, Portland, ME 04101 / 207.761.8379 / Visit us at www.mainebiz.biz for more information.



Mainebiz Electronic Technical Specifications

Mainebiz

DAILY
REPORT

leaderboard

MAINEBIZ.BIZ

leaderboard P _——

Mainebiz

Daily Report:=

A | medium
rectangle

half
page
medium
L [Feetanse medium medium
rectangle A rectangle B

medium billboard

leaderboard

Technical specifications:

Sizes and formats:

SIZES: A 320x100 pixel banner must be sent with all ad sizes for use in the
smartphone version of the Daily Report.

leaderboard: 728%90 pixels

rectangle: 300x250 pixels

half page: 300x600 pixels

medium billboard: 600x150 pixels

FILE SIZE: 40kb for all ad sizes
FORMAT: JPG, GIF, or PNG

RICH MEDIA: Ads may include animation with a maximum of three loops or
15 seconds. Enews ads support only GIF animation. Be aware, animation
won’t display in some email browsers including Outlook 2007-2013. Please
ensure all important information is included in the first frame.

Third-party ad servers:

Third-party ad servers including Atlas, DoubleClick and many others are
supported. Please provide the codes to us five business days before the
start date to ensure proper implementation.

Deadlines:

Ads are due five business days before the date they are scheduled to run.
For existing campaigns, creative can be swapped monthly. New creative is
due five business days prior to its start.

Sending us your files:
Send your files to adprod@mainebiz.biz and copy your account manager.
Please specify a URL for each ad size in your email.

Please contact Matt Selva at mselva@mainebiz.biz or 207.761.8379 x330
if you have any questions about how to set up your file.

WEEKLY
REPORT

REAL ESTATE

INSIDER

leaderboard I

Weekly Report =2

medium medium
rectangle A | | rectangle B

leaderboard I

CBAE [ bovis rperr

medium
rectangle

medium
rectangle

half
page

medium
rectangle

leaderboard

Report

Forward to a friend
Unsubscribe

Portland hydropower company to
receive $2.25 million federal grant

'USM receives largest donation ever to
fund athletic complex improvements

READN

Former Verso mill in Bucksport to be
demolished next week
5

half page

USM receives largest donation ever to
fund athletic complex improvements
m

READ MORE >

medium rectangle A

medium rectangle B

UMaine engineering college gets
$100,000 donation from Pratt &
‘Whitney

TUESDAY'S TEMPLATE

Mobile version for
Daily and Weekly

The Daily Report and
Weekly Report use
responsive design,
making it easier to read,
and giving more visibilty
to advertisers on smart-
phones. All ad zones
displayed in the desktop
version of the Daily and
Weekly will be replaced
with a 320x100 pixel
banner on smartphones.

Maine’s business news source. / 48 Free Street, Portland, ME 04101 / 207.761.8379 / Visit us at www.mainebiz.biz for more information.



Mainebiz

MAINE'S BUSINESS NEWS SOURCE

Inform. Engage. Connect.

: | Daily
: { Report gReport

55,000

unique visitors (users) = 10,000
: each month Pt P subscribers
Ceetesectetettestesectensanans ; ............................... 3 31’000 . . .

readers in print

ooooooooooooooooooooooooooooooooooooooooooooooooooo

Maine’s business
decision makers

MORE
- SToRE
| AEn

Face-to-face networking,
14 events every year




Rate card #21 o January 1, 2018 \Y | ai I’Iebiz

Rates are per insertion FREQUENCY DISCOUNTS

i 8-13 times 14-19 times 20-25 times Every issue
Full color: AASIZE OO Ate | @O%dscount) || (8% discount) | ($2discownt) | (42% discount)
Two page spread $6,595 $5,275 $4,880 $4,485 $3,630 :

Full Page $3,400 $2,720 $2,515 $2,315 $1,870

3/4 Page $2,880 $2,305 $2,130 $1,955 $1,585

2/3 Page $2,670 $2,135 $1,975 $1,815 $1,465

1/2 Page $2,225 $1,780 $1,645 $1,515 $1,225

3/8 Page $1,675 $1,340 $1,240 $1,140 $920

1/4 Page $1,225 $980 $905 $830 $675

1/6 Page N/A $835 $785 $735 $625

8-13 times 14-19 times 20-25 times Every issue
Premiums: Full page placement Open rate i (20% discount) (26% discount) (32% discount) (42% discount)
Cover 2 or 3 $4,270 $3,415 $3,160 $2,900 $2,350
Cover 4 $4,440 $3,550 $3,285 $3,020 $2,440

Guaranteed position: Add 20% to earned rate (minimum size 1/4 page)
Based on availability — check with your accounts manager

Discounts: 15% Agency commission on earned ad rate to recognized ad agencies, net 30. Cannot be applied to
guaranteed placement. Advertiser and advertising agency are jointly and severally liable for payment.
The publisher will not release the advertising agency from liability even if a sequential liability clause is
included in the contract, insertion order or purchase order.

Terms and conditions:

1. A contract year begins with the date of the first insertion. Advertising ordered at a frequency discount, and not earned during the contract year, will be billed at
earned rate (short rate). All verbal orders are considered binding unless cancelled in writing prior to the closing date for the reservation of the advertisement’s
placement.

2. Cancellations are not accepted after the closing date. Advertising copy from the most recently approved insertion will run if copy is not received by an issue’s
specified deadline. If there is no previous insertion, the client is liable for the cost of the unused contracted space; such space will be reallocated at the
discretion of the publisher.

3. All invoices are due and payable within 30 days from date of invoice. Accounts not paid within 30 days are subject to a late payment finance charge computed
at 1.5% per month (18% APR).

4. All new accounts must prepay their first ad. Credit is extended upon acceptance and approval of our credit application. A credit application must be submitted
no later than two business days before issue closing. The publisher reserves the right to require prepayment on any account.

5. All advertising accepted is subject to publisher’s approval regarding content and appearance. The quality of reproduction is contingent upon the quality of
materials furnished.

6. Mainebiz is not responsible for reproduction or positioning if material is received after closing date.

7. The publisher is not liable for any errors in typeset by publisher following proof approval. In the event of any error, the publisher shall be liable for only that
portion of the ad which may be in error. Written notice must be given within 10 days of publication.

8. Advertisers will be short rated if they do not fulfill the frequency required by the contract upon which their rates are based.

9. Advertiser and advertising agency are jointly and severally liable for payment. The publisher will not release the advertising agency from liability even if a
sequential liability clause is included in the contract, insertion order or purchase order.
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Ad Sizes Mainebiz

Standard ad sizes:
Standard ads do not touch the edges
of the page. Ads must be built to the
correct size.
Ad size width x height il = e
Full 9" x 11.25"
3/4 6.625" x 11.25"
1/2 horizontal 9" x 5.5"
1/2 vertical 4.375" x 11.25"
3/8 6.625" x 5.5" 3/8
1/4 horizontal 9" x 2.75"
. " " 1/2 1/6
1/4 vertical 4.375" x 5.5 vertical vertical 1/6
horizontal
2/3 5.875" x 11.25"
1/2 horizontal 1/.4
vertical
1/6 horizontal 4.375" x 3.625" 1/4 horizontal
1/6 vertical 2.875" x 5.5"
1 1
1 1
2/3 2/3
with bleed with bleed
Full Ads placed on Ads placed on
with bleed the left page the right page
will be cropped will be cropped
Bleeding ad sizes: to the right edge to the left edge
These ads extend to the very edge of of the live area. of the live area.
the page. Ads must be built to the
correct size. Keep any important text ] |

within the live area to avoid content T ' 1
loss during trim. Bleed [Trim Live

Ad size Live area Trim Bleed
Full 9.25" x 11.75" 10" x 12.5" 10.5" x 13"
2/3 page 5.875" x 11.25" 6.875" x 12.5" 7.375" x 13"
1/2 horizontal
1,/2 horizontal 9"x55" 10" x6.125" 10.5" x 6.375" with bleed 1/4 horizontal
with bleed
1/4 horizontal 9" x 2.75" 10" x 3.375" 10.5" x 3.625"
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Ad Technical Specifications

Mainebiz

Acceptable file formats:
4. “High Quality” or “Press Quality” PDFs are preferred.
Any fonts must be embedded.

2. We work in the Adobe Creative Cloud on Mac OSX. We can
accept native design files in Adobe InDesign, lllustrator or
Photoshop. When sending native files, all images and fonts
must be collected and sent with the file. We prefer that
Photoshop files be sent as PDFs (please follow instructions
for Photoshop below under fonts).

Be sure to follow the guidelines below for all images and fonts.

Images:
(Note: See “To ensure print quality” for important printing
considerations)

File type: TIFF or highest-quality JPEG

Resolution: images/photos:
200 dpi

Rasterized line art (including logos):
1200 dpi (at least 600 dpi)
(Note: most Web images are only 72 dpi)

Color mode: Color ads:
CMYK (no RGB or spot)

Black and white ads:
All elements need to be grayscale

Fonts:
PDFs: Make sure all fonts are embedded.

Native files: Include all fonts with the files.

Photoshop: It is important to avoid rasterizing type. The best
way to do this is to maintain type layers (do not flatten). Save
your file as a "High Quality" or "Press Quality" PDF. Most
importantly, choose “Preserve Photoshop editing capabilities”
and embed all fonts. You can minimize file size by flattening any
non-type layers that may be in the file.

To ensure print quality*

The quality of reproduction is contingent upon the quality of
materials furnished. It is important to Mainebiz that your
advertisement looks its best. To ensure quality reproduction we
offer the following guidelines. If you have any questions please
call Matt Selva, art director, at 207-761-8379 x330.

B Blacks and grays need to be made with only black ink,
not a CMYK mix.

Bl Colored type or white type on top of color backgrounds or
color images should be at least 9 points. Type below 9 points
may not hold registration.

B At least 20% variation of color is recommended when represent-
ing contrasting tones.

B The total ink density of colors should not exceed 240%.
Photos with areas above 240% ink density may loose fine
detail in those areas.

1 Mainebiz cannot hold its printer responsible for quality
issues on ads that do not meet these minimum standards.

Hyperlinks in the Digital Edition

Any web address or URL within an ad will be automatically convert-
ed to a hyperlink in the digital edition of Mainebiz. The entire ad
will not be linked—just the text of the web address or URL. The
web address or URL will need to be in un-outlined text in order
to be converted. A web address or URL flattened into an image or
in text that has been changed to outlines will not be converted.
If you have any questions please call Matt Selva, art director, at
207.761.8379 x330.

File submission:

Ads 10mb or smaller can be sent to adprod@mainebiz.biz. Ads
or materials larger than 10mb can be uploaded to our FTP using
a dedicated FTP client such as FileZilla (filezilla-project.org) with
the following information:

host: 0350672.netsolhost.com
username: mainebiz_ads
password: ma!n3b!z

Please e-mail adprod@mainebiz.biz when your files have
finished uploading

IMPORTANT: Identify your ad in the subject of your e-mail.
(Subject: issue date/company name/Mainebiz accounts manager).
Also cc your accounts manager.
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2017 Planning calendar Revised as of 8/2/17, subject to change Mainebiz
First quarter
ISSUE ADS DUE LIST EVENTS

1/9 12/28 FOCUS: Commercial Development
SPECIAL SECTION: Five on the Future
1/23 1/11 FOCUS: Augusta/Waterville
2/6 1/25 FOCUS: Greater Portland
2/20 2/8 FOCUS: Technology
3/6 2/22 FOCUS: Western Maine
3/20 3/8 FOCUS: Wealth Management/Retirement

SPECIAL SECTION: Busines Leaders of the Year

Second quarter

ISSUE ADS DUE

LEED Certified Buildings

Chambers of Commerce
Largest Private Employers
Largest Patent Holders

Public Companies Outside Maine/
Public Companies in Maine

ESOP Companies

Forum: Five on the Future

On the Road: Portland

EVENTS

4/3 3/22 FOCUS: Real Estate/Construction/Design
4/17 4/5 FOCUS: Banking/Finance
4/24 3/29 ANNUAL: Healthy Business
5/1 4/19 FOCUS: Global Economy
5/15 B3 FOCUS: Education/Training
5/29 5/17 FOCUS: Lewiston/Auburn
6/12 5/31 FOCUS: Small Business
6/26 6/14 FOCUS: Energy

Third quarter

ISSUE ADS DUE

Construction Firms/Projects
Banks/Credit Unions
Hospitals/Nursing Homes
Import Export

Private Schools

State Employee Salaries
SBA/FAME Loans

Power Plants

Forum: Women's Leadership
On the Road: Norway/Bethel

Business Leaders of the Year Reception
On the Road: Boothbay

Forum: Executive Insights
On the Road: Sanford

EVENTS

7/10 6/28 FOCUS: Southern Maine
7/17 6/21 ANNUAL: FactBook: Doing Business in Maine
7/24 7/12 FOCUS: Real Estate/Construction/Design
8/7 7/26 FOCUS: Corporate Security
SPECIAL SECTION: Women to Watch
8/21 8/9 FOCUS: Greater Bangor
9/4 8/23 FOCUS: Startups/Entrepreneurship
9/18 9/6 FOCUS: Health Care
9/25 8/30 ANNUAL: Giving Guide

Fourth quarter

Lobbyist Salaries

Hotels/Meeting Facilities/
Tourist Attractions

Architects/Commercial Sales/
Commercial Leases

Public Company Executive Salaries

Nonprofits
MTI Loans/Woman-Owned Businesses

Highest Paid Healthcare Executives

Women to Watch Reception
On the Road: Bar Harbor

EVENTS

ISSUE ADS DUE
10/2 9/20 FOCUS: Northern Maine
SPECIAL SECTION: The Next List
10/9 ANNUAL: Making it in Maine
10/16 10/4 FOCUS: Midcoast and Downeast
10/30 10/18 FOCUS: Transportation/Infrastructure
INSERT: Best Places to Work in Maine
11/13 11/1 FOCUS: Law
11/27 11/13 FOCUS: Banking/Finance
12/11  11/29 FOCUS: HR/Recruitment
12/25 11/22 ANNUAL: Book of Llsts

Business and Industrial Parks

Construction Projects

DOT projects

Law Firms
Accounting Firms

Colleges & Universities

Forum: CEO Breakfast

On the Road: Lewiston/Auburn

The Next List Reception

Forum: Addiction in the Workplace
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2018 Planning calendar Revised as of 10/3/17, subject to change Mainebiz
First quarter
ISSUE ADS DUE LIST EVENTS

3/5
3/19

SPECIAL SECTION: Five on the Future
FOCUS: Commercial Development

FOCUS: Greater Portland

FOCUS: Communications & Technology
FOCUS: Health Care

SPECIAL SECTION: Business Leaders of Year

Second quarter
ISSUE ADS DUE

Third quarter

ISSUE ADS DUE

8/6
8/20
9/3
9/17
9/24

8/29

FOCUS: Banking/Finance
FOCUS: Real Estate/Construction/Design

FOCUS: Central & Western Maine

FOCUS: Wealth Management/Retirement
FOCUS: Lewiston/Auburn

FOCUS: Small Business

FOCUS: Energy

FOCUS: Southern Maine
FOCUS: Real Estate/Construction/Design

ANNUAL: FactBook: Doing Business in Maine
SPECIAL SECTION: Meetings Guide

SPECIAL SECTION: Women to Watch
FOCUS: Greater Bangor & Northern Maine
FOCUS: Startups/Entrepreneurship
FOCUS: Health Care

ANNUAL: Giving Guide

Fourth quarter
ISSUE ADS DUE

10/15
10/29

11/12
11/26
12/10
12/24

10/31
11/13
11/28
11/21

ANNUAL: Making it in Maine
SPECIAL SECTION: The Next List
FOCUS: Midcoast & Downeast Maine

FOCUS: Transportation/Infrastructure
INSERT: Best Places to Work in Maine

FOCUS: Law

FOCUS: Banking/Finance
FOCUS: HR/Recruitment
ANNUAL: Book of Lists

LEED Certified Buildings
Chambers of Commerce
Brewers

Largest Private Employers
Hospitals / Nursing homes

Family Owned Businesses

Banks / Credit Unions
Construction Firms / Construction Projects

Public Companies Outside Maine /
Public Companies in Maine

ESOPs
State Employee Salaries
SBA / FAME Loans

Power Plants

Lobbyist Salaries
Architects / Commercial Sales

Hotels / Meeting Facilities /
Tourist Attractions

Public Company Executive Salaries
Import Export

MTI Loans / Women Owned Businesses
Highest Paid Healthcare Execs

Nonprofits

Business & Industrial Parks
Private Schools

DOT Projects

Law Firms
Accounting Firms

Colleges & Universities

Forum: Five on Future

On the Road: Portland

EVENTS

Forum: Women's Leadership

On the Road: Berwick

BLOY Reception
On the Road: Rockland
Forum: Executive Insights

On the Road: Caribou

EVENTS

W2W Reception
On the Road: Bethel

EVENTS

Forum: CEO Breakfast
On the Road: Bangor

The Next List Reception

Forum: TBD
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