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Founding of The Atlantic Monthly

The Atlantic Monthly is founded by Ralph
Waldo Emerson and Henry Wadsworth

Longfellow, among others. Within 2

years, circulation rises above 30,000.

Lifespan of Atlantic Media

Creation of Atlantic Media

The Atlantic Monthly is acquired by
National Journal Group and David
Bradley, current Chairman and
Owner of Atlantic Media, establishes
Atlantic Media.

2007

Quartz and Atlantic Media
Strategies (now Atlantic 57)
are launched

Atlantic Media launches it’s Quartz
brand to address the needs of
global executives in the constantly
changing global economy as well
as Atlantic Media Strategies, it’s
consulting and creative division.

2017

1969

1857 1999

National Journal is
established

National Journal magazine is
launched and within the next
decade NationalJournal.com
goes live.

2012

Expansion of Government
Executive Media Group

GEMG launches NextGov.com. Within
the next few years GEMG launches

it’s Defense One and Route 50 brands.

Emerson Collective
Partnership

Emerson Collective, a non-profit
founded and run by Laurene
Powell Jobs, takes a majority
stake in The Atlantic.
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Atlantic Media in 2018 ATLANTICMEDIA
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Atlantic Media has
evolved through a
tumultuous 15 years

in the media industr

% of Time Spent in Media vs. % of Advertising Spending

Time Spent = Ad Spend




Successfully growing revenue
while shifting product mix

Revenue
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Transformation Factors

Revenue

Brand Power Experimentation Niche Content

Diversification
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70+

Events in 2017
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1. Revenue Diversification

1. Brand Power

1. Niche Content




TheAtlantic.com

Average Unique Visitors to
TheAtlantic.com, 2012-2017 +25%

2012 2013 2014 2015 2016 2017
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SPEAKING

THE SEARCH FOR
An exploration of how new technologies will S A N B T U A RY O F

reframe our understanding of the world.

A multi-part series, delving into new themes monthly. Americans are more anxious than ever. We can
blame our digital screens - or we can make them

MOVE - CONNECT - HEAL - LEARN - BUILD - GROW our avenue to finding sanctuary.
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ILLUSTRATION BY JAMIE JONES

A conversation between two women,

ANIMATIONS BY DEVICE x

across two generations, who demonstrate
the power of coming together. They had

never met one another—until now.
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TheAtlantic.com

1. Data

1. Experimentation

> 1. Revenue Diversification



10:34 P @

From: Quartz CGI America Daily Brief

To:

Your briefing on the news, and what's ahead

QUARTZ

Good morning, CGl America attendees!

This year's meeting will look at how we can
bring new ideas to underserved markets
and make long-term investments to
address global challenges

While most of the actian is happening today
and tomorrow, a few related events were
held over the weekend: a community
service "Day of Action” led by Atlanta
mayor Kasim Reed; the Metro Atlanta
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To:

index
I Quartzy: the first day of school edition
our global economy
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Sign up for weekly updates

Explore the Index

h Economics Finance

Happy Friday!

Qatar Airways currently has the
longest non-stop flight

Average Unique Visitors
to qz.com, 2012-2017




Case Study #3:..

Quartz

QUARTZ dl WORK 9:41 il T - 2 QUARIZY [ ]

1. Niche Content

Netflix is suddenly available in almost
every country in the world.
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American CEOs are
beginning to speak out
against separating
families at the border

cormooco 1. Experimentation

The simple shift in mindset
= that can help Silicon Valley
advance equality
- €

INSTAGRAM ABOUT
JAPANESE
RESTROOMS
Y United’s CEO admits the THATPUBLIC
LERCA™ airline had an unhealthy TOILETS DON'T HAVE
LSl obsession with rules TOBEAWFUL
What's the strategy? @
(] =) 2 B
Latest Obsessions Contributor: Guides Lat Popul: Obsessions ‘Souvenirs



Case Study #4:

National Journal
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Case Study #4:

National Journal
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Deep Dive:

Government Executive
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Deep Dive:

Government Executive

Government
Executive
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Current Number of Subscribers
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The Shifting Digital Advertising Landscape
. The Appetite for Paying for Quality Content
. Changes in Consumption Habits
Relationships with Platforms and Data

. The Development of New Revenue Models



What’s Next?

Revenue

Brand Power Experimentation Niche Content

Diversification
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