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Lifespan of Atlantic Media

1857

Founding of The Atlantic Monthly

The Atlantic Monthly is founded by Ralph 
Waldo Emerson and Henry Wadsworth 
Longfellow, among others. Within 2 
years, circulation rises above 30,000.

1969

National Journal is 
established

National Journal magazine is 
launched and within the next 
decade NationalJournal.com 
goes live.

1999

Creation of Atlantic Media

The Atlantic Monthly is acquired by 
National Journal Group and David 
Bradley, current Chairman and 
Owner of Atlantic Media, establishes 
Atlantic Media.

2007

Expansion of Government 
Executive Media Group

GEMG launches NextGov.com. Within 
the next few years GEMG launches 
it’s Defense One and Route 50 brands.

2012

Quartz and Atlantic Media 
Strategies (now Atlantic 57) 
are launched

Atlantic Media launches it’s Quartz 
brand to address the needs of 
global executives in the constantly 
changing global economy as well 
as Atlantic Media Strategies, it’s 
consulting and creative division.

Emerson Collective 
Partnership

Emerson Collective, a non-profit 
founded and run by Laurene 
Powell Jobs, takes a majority 
stake in The Atlantic.

2017



3
Business Units

200,000
Digital Audience

380
Employees

6
Brands 

507,000
Circulation

Atlantic Media in 2005



4
Business Units

20+
Brands 

850
Employees

50M
Digital Audience

580,000
Circulation

Atlantic Media in 2018



Atlantic Media has 
evolved through a 
tumultuous 15 years 
in the media industry



Successfully growing revenue
while shifting product mix

Revenue Product Mix

Digital Ad

Circulation / 
Membership

Event
Print Ad

Marketing Services

Digital Ad

Circulation / 
Membership

Events
Print Ad



Brand Power Experimentation
Revenue 

Diversification
Data Niche Content

Transformation Factors



70+
Events in 2017

3
Festivals

55
Summits & 

Forums

12
Dinners

Case Study #1:.

AtlanticLIVE



1. Revenue Diversification

1. Brand Power

1. Niche Content

Case Study #1:.

AtlanticLIVE



Case Study #2:.

TheAtlantic.com.

+22%
+25%

+34%

+18%

+25%
Average Unique Visitors to 
TheAtlantic.com, 2012-2017





1. Data

1. Experimentation

1. Revenue Diversification

Case Study #2:.

TheAtlantic.com.



Case Study #3:.

Quartz
Average Unique Visitors 
to qz.com, 2012-2017



1. Niche Content

1. Brand Power

1. Experimentation

Case Study #3:.

Quartz



Case Study #4:

National Journal
2017 Revenue

41%
From products 
that didn’t exist 
5 years ago



Case Study #4:

National Journal

1. Experimentation

1. Revenue Diversification

1. Data



Deep Dive:

Government Executive



1969 2007 2013 2015 2017

Deep Dive:

Government Executive



Deep Dive:

Government Executive

280,000 130,000 118,000 61,000

Current Number of Subscribers



Deep Dive:

Government Executive

Group Revenue, 2011-2017 Leading Brands
Government Business Council

Studio 2G

Digital

Events

Print



Current Challenges and Trends

1. The Shifting Digital Advertising Landscape

2. The Appetite for Paying for Quality Content

3. Changes in Consumption Habits

4. Relationships with Platforms and Data

5. The Development of New Revenue Models



What’s Next?

Brand Power Experimentation
Revenue 

Diversification
Data Niche Content
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