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Highlights of What We Learned

1. Think about new products —
« Educational Certifications
« Incorporating data into articles to drive awareness of the value of list products

« Starting or growing a data products to allow readers deeper accessibility to information that they can
customize for their “job(s) to be done.”; ensure inclusion of insights. Information can be overwhelming.
Actionable insights can used, remembered and drive loyalty.

2. Test, test, test all channels.
3. Copyright Clearance Center can be a good source of ancillary income. Check it out.

4. We didn’t explore, but should consider Al, Over the Top (OTT), loT, Augmented Reality and how it will impact
products, marketing, customer experiences and expectations.

« Think about the future of storytelling. We didn’t get a chance to discuss it, but it'll be here sooner than we
think. Explore more here.

« Consider the impact of potential job pools and skills/education level required to manage the media business
of the future. Explore here.

5. Innovation can be on the cost and revenue side so don’t discount even little changes in process, people or
technology that could drive broader ROI.
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http://www.copyright.com/
https://www.ukri.org/innovation/industrial-strategy-challenge-fund/audience-of-the-future/
https://www.timeshighereducation.com/policy/technology-and-new-media

Google
%earch

About 3,630,000,000 results

< in-no-va-tion
/ ina'vasH(a)n/
noun

noun: innovation

the action or process of innovating.

synonyms.change, alteration, revolution, upheaval, fransformation, metamorphosis, recrganization,

restructuring, rearrangement, recasting, remodelling, renovation, restyling, variation; More
« 8 new method, idea, product, etc.

plural noun: innovations
"technological innovations designed to save energy”

Origin

LATIN LATIN

innovare innovatio
ENGLISH nnovation
innovate S

late Middle English: from Latin innovatiof- ), from the verb innovare (see innovate).

Translate innovation to | Choose language

Use over time for: innovation

Source: Google Search “Innovation”
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WIKIPEDIA

The Free Encyclopedia

* Innovation in its modern meaning Is "a new idea, creative thoughts, new
imaginations in form of device or method".lY Innovation is often also
viewed as the application of better solutions that meet new requirements,
unarticulated needs, or existing market needs.2l Such innovation takes
place through the provision of more —

effective products, processes, services, technologies, or business
models that are made available to markets, governments and society.

BUSINESS 12D Source: https://en.wikipedia.org/wiki/Innovation



https://en.wikipedia.org/wiki/Innovation#cite_note-1
https://en.wikipedia.org/wiki/Problem_solving
https://en.wikipedia.org/wiki/Market_(economics)
https://en.wikipedia.org/wiki/Innovation#cite_note-2
https://en.wikipedia.org/wiki/Product_(business)
https://en.wikipedia.org/wiki/Procedure_(term)
https://en.wikipedia.org/wiki/Service_(economics)
https://en.wikipedia.org/wiki/Technologies
https://en.wikipedia.org/wiki/Business_model
https://en.wikipedia.org/wiki/Market_(economics)
https://en.wikipedia.org/wiki/Government
https://en.wikipedia.org/wiki/Society
https://en.wikipedia.org/wiki/Innovation

innovation

The process of translating an idea or
iInvention into a good or service that

creates value or for which customers will ...

BusinessDictionary

BUSINESS |\l =») » Source: http://www.businessdictionary.com/definition/innovation.html



http://www.businessdictionary.com/definition/innovation.html

innovation

The process of translating an idea or
invention into a good or service that
creates value or for which customers will ...

BusinessDictionary

To be called an innovation, an idea must be replicable at an economical cost and must
satisfy a specific need. Innovation involves deliberate application of information,
imagination and initiative in deriving greater or different values from resources, and
includes all processes by which new ideas are generated and converted into useful
products. In business, innovation often results when ideas are applied by the company
in order to further satisfy the needs and expectations of the customers.

BUSINESS -\ 22D Source: http://www.businessdictionary.com/definition/innovation.html



http://www.businessdictionary.com/definition/innovation.html

Today We Explore ...

* Innovations in Audience Development to drive conversions — to register, to pay, to capture data, to
develop new products/service.

» Success/Challenges within & outside traditional B2B media.
» Technology, process, people, partnerships.

More Importantly ...

« We inspire each other.
* This is a conversation! We are here to inspire each other. Please join at will.
« All ideas will be captured and shared.
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Panelists

OTTAWA
BUSINESS

JOURNAL

Peter Kovessy
Head of Content

Ottawa Business Journal
613-238-1818 x251
www.obj.ca

@obj_news
@peterkovessy

Florida Trend

Bernadette Pace

Director of Circulation and Audience Development
Florida Trend

490 First Avenue So.

St. Petersburg, FL 33701

Tel: 727-892-2620

YOU

Bonnie Roche

Chief Customer & Innovation Officer
Crain Communications Inc

0: 313.446.1659 | c: 248.388.8973
1155 Gratiot Ave., Detroit, Ml 48207
@broche



Ask the Audience

Name Your Biggest Challenge

finding new sources
growth execution excellence
low priority among titles

growing paid subscription

executing t i’ m e

scaling
many priorities

culture

staff

evolution of new ideas
systems technology platforms
implementation creating demand
understanding

sdales



Ask the Audience

What keeps you up at night?

Revenue growth

Lack of resources

@ Mentimete

Profitability

workload

Getting IT right

Subscription growth

Not solving for existing issues

Discovery channel

technology platform choices

Sales & profits

Staying ahead of the curve

Finding the right partners

BUsINEss [\J5°)

People not being on the bus/having same
goal




Factors to Consider to Align Innovation




Dealing with Exploding Marketing Technology

2011

Marketing Technology Landscape

T T @ (o oo

CHANGE IS THE NEW NORM.
INFRASCTRUCTURE MUST ALLOW FOR
PLUG N PLAY MAR TECH WITH MINIMAL
DISRUPTION TO BUSINESS OBJECTIVES.

4

= chiefmarteccom Marketing Technology Landscape

‘-‘_;’ch‘e!marlec com Marketing Technology Landscape

| 2016
=| 2017

pe (“Martech 5000%)

¢ N chiefmartec

B U S I N E s s m Source: https://cdn.chiefmartec.com/wp-content/uploads/2019/03/martech-landscape-2011-2019.jpg CRAIN
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Understanding the Worth of the Database ... and what you need to make it more valuable

Data Point Function Product Channel Campaign Segment | Other Score Score
Source (per data point) (per data type)
25 5

Email Address Site Access; Research; Display Web, Emall Millennial
Newsletter Ad, Subscription July 4th
Upsell
Demographic Site Access, Research, Display Direct Mall, Requal - B 5 5
Name, Title, Job Function, Address, = Engagement Ad, Event Call Center September
Phone, etc. Speaker, Event Outreach,
Attendee
Lifestyle Display Ad — Print 3" Party Secretary C 30 20
Baby Boomers, Gen-Xers, or Millenials, home On|y Decalred Day
ower
Firmographic Research, Display Web, Email Group Subs D 10 10
Company Name, Company Address, Company Ad Sponsorship — 1St touch
Industry, Company Phone, Company size ' ’
Technographic Cross-Brand Social IPad Fame E 20 15
Technology Company or person uses Display; cross Email
brand subscription
Behavioral or Activity Login; Click, Web, Emaill Subscriber F 25 20
Actions person/company has taken Open; Read Engagement
Transactional Newsletter Opt- Event Maximum Air G 15 15
Products or Service Purchase or Interactions in; Subscription Attendee, Event
or Event subscriber
Purchase

BUSINESs '\ "D



Building a Strong Foundation — the Media Engine

* Define the value your products and services provide to

your customers and develop your team and processes to Defining the white space
service the core business
* As new opportunities come, evaluate them against the s
. e e the current White space
core business so you don't disrupt revenue organization
. ) Nature
* Then focus on Adjacency and White Space of the
opportunity
opportunities Good fit with
) ] the current Core business Adjacency
...disruption always grows markets, organization
even as it reconfigures business
mo d el = REINVEN Tl Existing customers served New customers or existing
) in traditional ways customers served in
— Scott Anthony, HBR YOUR fundamentally different ways
‘BUSINESS| Nature of the customer
'MODEL
................................... Mark W. Johnson
How to Seize the White Space
B i oo O
) };.:';.;(‘W.J(;)HNSON {

BUSINESS m Source: HBR: What the Media Industry Can Teach Us About Digital Business Models m


https://hbr.org/2015/06/what-the-media-industry-can-teach-us-about-digital-business-models

Currently in the Works
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Florida Trend Overview

Florida Trend is Florida’s premier business magazine and has been
publishing since 1958. For over 60 years, the magazine has reported on (1) ey |

the people and issues that have defined Florida and shaped its future. 0 -
The magazine and its website offer regionally-based stories and
reporting with statewide impact. Florida Trend's mix of local color and

ALL ACCESS

thorough, hard-hitting investigative journalism is recognized each year Gt the bast of both worlds with the
o o o . . canvenience of home or office dallwlar}'
with regional and national awards for editorial excellence. sach month, AND access to the digital

adition to enjoy on the device of your
choosing.

With its history and unique perspective, Florida Trend has made itself e
indispensable to Florida's business community. And we remain e A
committed to providing the best, forward-looking in-depth reporting on e
Florida available anywhere. o

PRINT
Gt the

convenience
» of home or
office delivery
~ every month.

Striving to grow a strong, loyal subscriber base with long-term value,
Florida Trend maintains an average Circulation of over 53,000 comprising
of a mix of 66% paid and 34% non-paid/conirolled.

DIGITAL

Get access to
your issues via
| mobile, tablet
of pc whenever
Ml and whareaver
you want.

Florida Trend also produces 4 additional annual issues and 7
e-newsletters




Florida Trend’s Direct Mall

= Direct mail continues to be a viable source for additional paid subscriptions

1.

TEST TEST TEST

We are testing package creative with some success, scaling down to a smaller and less
expensive outer, along with adding a lift note has shown promising results

Drive to web- “For faster service order at delivered
faster, online paid-with-credit card orders.

Testing Wiland Cooperative Database- with detailed information on virtually every US

onsumer/household, Wiland models leverage data resources to help publishers find new
subscribers by analyzing independent variables that connect diverse transactional data
points across multiple spending categories in their Cooperative Database to maich
publishers audience. ( )

Abacus, I-Behavior, Alliant and Datalogix are some other cooperative databases
publishers can try


http://www.floridatrend.com/
mailto:info@Wiland.com

Florida

=

rend Sample Direct Mail

FLORIDATREND

490 1stAvanca South P |
S, Pk LS H.H“ Florida Sl Florida CREDIT ADJUSTMENT
rend E@E% 0. Bon 12238 ANNUAL GOVER PRICE CREDIT ADJUSTMENT
B rrireiystporlyp -t g‘é- THE MAGATINE OF FLoRIOA BUstNEss  North Hollywood, GA 81815 ‘ $50.40 | ‘ = $49.40 ‘
Requiar Price i e REPLY BY YOUR ADJUSTED RATE
FOR FLANNERY BLISS'S USE ONLY

B LOCK IN SAVINGS! Get 3 years for just #& per year!

FOR WILLIAM J BLAIR'S USE ONLY

Credit Adjustment 03 yaars - $24.00 nzwa:s-szm 01 year - §10.00
DIFBOOT 710X F1535533 ] 24 12lmeg)
w-mﬁmﬂnnmmmmmnmm.hu
moming's DAl
WILLIAM J BLAIR'S RATE RSN | .

o om DO NOT BEND Flannery Bliss " Ghoose one: 01Payment Bncl055d s ek srmm ey (1Bl ma latar
Bemadette Pace ] m Sheriff's Office E Gharge mycredit cart  OMG  OVISA  OAMEX 0 Discover
Flandlmnd 5456 Cypress Links Bivd
oo, o704 e | Annual Subscription Elkion, FL 32033-4022 T R
ol 0 FREE sBook with your subscription! sl I e sttt . STOUTIRE
Florida Trend 2020 BOOK OF LISTS* o ks et ke e s

I.Jt dnloadabio in POF frmat
REPLY BY:7/26/2019

@ For faster service go to: FloridaTrend.com/secureorder

William J Blair i
PO Box 99

Elkton, FL 32033-0089 DETACH HERE

- Control

Flannery Bliss,
You have a credit of $49.40 towards the purchase of Florida Trend Magazine. Detach and retum the order form
above before 7/26/19* to claim you credit towards your annual subscription.

and enter SPECIAL DFFER CODE: F1278764

Preferred Subscriber Discount Rate

o owm

TREND o i
il ‘ ‘ | PO 001  ANNUAL SUBSCRIPTION at 83% OFF the cover price................................. $10.00 or faster service golo: FloridaTrend.comv/secureorder
st Petersburg, FL 33701 = 42 002 FREE &BOOK: 2020 BOOK OF LISTS ... \oiutienitii i *FREE GIFT* and enter SPECIAL OFFER CODE: F1535533
poNOT DlsCARD Email address must be provided for delivery
003 ECONOMIC YEARBOOK ISSUE ...ttt ittt et eeee e Included
| e Q?WJ 6 EXTRA BONUS ISSUE: FLORIDA 500 Included DESCRIPTION AMOUNT
' : . nclude:
E FOR BERNADETTE PACE'S USE ONLY Flaorida’s Mast Influential Business Leaders
@ = 005  MONTHLY COVERAGE FOR SIX REGIONS AROUND THESTATE .......................... Included Your annual subscription including these benefits: $10.00
Wiiami-Dade, Southeast, Southwest, Central, Northeast, Northwast
i 006  Florida Trend 350 .. Included
-0 | ‘The Top Public & Private Companies in Florida 001 ANNUAL SUBSCRIPTION at 83% OFF the cover price Included
i Bemadette Pace B’ 007  BEST COMPANIES TO WORK FORISSUE .. ... oo oeeeeeeein e eeee e Included
i Florida Trend ‘The best employers in Florida, 2s rated by their employees
A FLa014204 008 BONUS: Florida Trend's DAILY PULSE ... .. FREE 002 FREE eBOOK: 2020 BOOK OF LISTS FREE GIFT
i . I Our merning briefing defivered direct to your smartphane or inbox Email address must be provided for delivery
; Te S 'I- ¥ DETACH HERE AND MALL, KEEP TOP PORTION FOR EXPENSE REFORT RECORDS. ¥
| F————————— L T T T T - -
DMIEKL } ECONOMIC YEARBOOK issue
—— . kb 'nend PO. Box 15238 Preferred Adjusted Rate Order Form
malinercne '; sermsnmmsons N Holecd, CA #1015 EXTRA BONUS ISSUE: FLORIDA 500
Florida's Most Influsntial Business Leaders
| MALTH ORDER FORM IN REPLY ENVELOPE PROVIDED. wlE DR s Lty
| » LOCK TN SAVINGS! Gat 3 years for just 48 per year! Credit Adjustment MONTHLY GOVERAGE FOR SIX REGIONS AROUND THE STATE
| For faster service go to: FloridaTrend.com/secureorder Miami-Dade, Southsast, Southwest, Central, Northeast, Northwast
ABOUT THIS DISCOUNT OFFER: o AR O B0 ol 0 Ol 00 R ot S Gane Mo, s
il Satisfaction ! OF LISTS and sign me up
! Florida Trend 350
. o the moralng's DALY PULSE:
. Guarante: ; ! FLANNERY BLISS'S RATE The Top Public & Privata Companias in Florida
In order to guarantee that we reach the audience fyaredewtsied | | DIFAD3I 710X F12787k1 st ’ $10.00
we are meant to serve, the Publisher branyreason,you | Wiliam J Blair Ghoose one: (JPayment enclosed. OIBill me lster - BEST COMPANIES TO WORK FOR issue
i may cancel your I it LN Annual Subscription - vars 2 as ratad by yees
has authorized us to offer crpton | POBox9 Chargemy creditcard; NG DVIBA DAMEX O Discover iti The bast employers in Florida, as rated by their employsas
Florida Trend to selected professionals m:' allreind I Elkton, FL 32033-0099
at a special rate. a | Ty TAHE FREE &Book with your subscription! BONUS: Florida Trend's DAILY PULSE
- ":‘ """'::m | Florida Trend 2020 BOOK OF LISTS" Qur morning briefing deliverad diract to your smartphone or inbox
This rate is non-transferable ! 1 PR —— ....P.._.....,.....,.;......_
and available for a limited time only. | e i e s .t T REPLY BY: 7/26/19*
|
Wel to Florida Trend

| o Conftrol Test



Florida Trend’s Direct Mall Ideas

Test credit card option

Use drive-to-web URLS

Extra incentives for web orders can work (digital premiums, discounts coupons)
Auto Renew copy - works best if presented as a benefit to subscribers
Follow-up emails post-direct mail drop

Add follow-up multi buyer mailings

il credit cancels, bad pay lists, and mass cancels- especially if they are prior Auto
enew subscribers (serve a hard offer)

Add payment enclosed option to risk-free packages. Helps to get cash up front.
Mail expires- Welcome Back and We Want You back Packages perform well.
Test 2 or 3year terms. Best Deal offer works well.

Test Shipping and handling fee for revenue boost

Consider audience when testing premiums or e-premiums

Promote milestones/anniversaries (“20th year or issue™’)

Steal from other mailers as much as you can, as often as you can, and test!



Florida Trend’s Business Gift Partnership

= Business Gift Partnership-
= Help your partners build their brand, while you build yours.

1. One-year gift package includes 12 monthly issues of Florida Trend delivered
to your key prospects and clients

2. Personadlized letter from the publisher to each individual on your gift list
announces the subscription, compliments of your organization

choice of customized Cover Wraps, personalized Onserts or Belly Bands
printed with select gift issues.

COVER WRAP ONSERT BELLY BAND

(4 pages) (1 page) (5" tall wrap-around)

md FLORSDA'S BIGGEST COMPANIES
S 1




Florida Trend’s Cold Donor

Cold Donor- Gift Subscription offers-Offer existing subscriber the opportunity to renew and

give gift (or 2 gifts) subscriptions for FREE

= In the planning stages for Florida Trend

» |If successful, it set title up for a higher priced

donor renewal series next year

NR1 0109328609 X18RRCBO2 02 08/23/2018 NRICDO0O1 NRICDOO1 NR1 5 EXP AUG 18 NR12430

REVIEW BUY ONE, GIVE ONE FREE!

/ ' Combined Cover Price
YES. Renew my subscription for another year (24 issues) and send a FREE one-year $ 2 87 5 2
gift subscription to the person named below. That's 2 subscriptions for just $60!
X18RRCB02 YOUR DISCOUNT
i [ HURRY! This Offer Expires: 09/22/18 | -$227.52
YOU PAY ONLY
3017']1\1 & HUELYA GALLAGHER IV=0031 $60
135 FOREST STREET YOUR GIFT
SAUGUS MA 01906-3186 FREE
T (LR I RR B R U T T R R UL T R
NR1D109328L09XL8RRCBO20203 + _I

ACT NOW!

Send a FREE gift subscription to:

Name (pleasa print)

7 Get 2 subscriptions
for the price of 1!

City. State Zip

This money-saving holiday offer is
for our most valued subscribers
only and it won’t last much longer!
Send in your order now —

and you'll receive a free gift card.

[0 Payment enclosed [ Bill me later

[0 Chargemy: [J Visa [0 MC [ AMEX

For faster service, call:

CreatCand No. 800-464-5526
X18RRCBO21
Exp. Date NRIMS 02

Please retum your order in the envelope provided or send it to: National Review P.0. Box 3043, Harlan, 1A 51593-0208.
Canadian and Foreign subscriptions, please add US $24 per subscription. Make checks payable in US dallars. Each subscription includes 24 issues.

Forbes

FRE  A000EaLa?  ERDHFE R ersL7 0908 FRPADELE CGPOSS 13,183 BEF BAR 13
LIMITED-TIME OFFER

GET TWO FREE GIFT SUBSCRIPTIONS OF
FORBES AND GET A FREE GIFT!

SECOND NOTICGE

GIFTS DEADLINE HEXBCBE) *ressesserrcm LOT Q20BA**C-027
EXTENDED: FULRICCRERTE%E Egmgmzmz thb,Es .:E':'g
’ 0/22/18 ‘ E%Hﬁ";ﬂézg 186 TS EEE%
1 1 *
U T TR TR R LR B TR UL AT AR | R R L

FREOOOODDDLLO? A/ /A XBDNP2ACOS
Fulllllment2-Procinc:
WWeve extended e deadling kar a shorl time. DONT MISS this exdusive baneiil for selected FORBES

raaders only. Fenew your subscriplion today Tor anly $47.95, and g=! TWO FREE Gift Subscriptions
o share. BONUS: Forbes Executlve Collection 2-Piece Sel — FREE!"

PLEASE UPDATE YOUR GIFT LIST

p [ RENEW [ Do NST RENEW B [ GIVEAGIFT To:
FREDODOODDLLOY#/XADNP2A 209 PAAME.
Fulfilmen2-Procirc AOOREIE
Suile 505
B240 Mw 52nd Terace o
Kiami, FL 33166 srare - e
YOUR GIFT DRDER SUMMARY B[] GIVEAGIFT TO:
Yaur Owhn Renewal 547.95
First Gift Subscription FREE s
Second Gift Subscription FREE ADDRESE: .
Executive Collection 2-Flece Sai* FREE errd
Additional Gifts: @ £15.00 ench S -
TOTAL S STATE, — P

PLEASE CHECK

GIVE A GIFT TO:
[ Renewstar my subscriplion and ghe 2 gifis p O
] vprafer o armer 3 gt subsciplions lor S47.08 MAsRs
[ rvs sstea mons @i subscriphons [$15,00/a.)
on allached sheet ADDRESS e
1 Sheck or money order @Nclosed. s peys e o Feese GITY . S
-] BIFme later
] Sharga my: (7 viSA [] MastsrCand [ Americas Dgroms STATE _ar
P You will receive attractive cards to personally
annawmta yawr thoughtiul gits.
= Sgrars TF & . .
SEES—— L Thank You and Happy Holidays from FORBES!
JAR-DEDUCTHILE STATUS: Tiw ertie roet of you ordet snay he tax deductide i umed o iusiness or busness nferiaiymert puposss. Conautym o proressions
Sppcinl Iliioy peles #:piew Jarwery 2191 Meite good I ULE afks W Conteit, B bne-ear Subsbroton i Farbos B CE7.50 lthoing (57 el HET where secible. e

metecrgborne tegen mih he Forbies s pobishesd 14 trees ar-e:r Bo2al 4 “pur Comned ISDUES a0 30k onad e oF remione Beoes. ComEned,
espanded, andpremisn |ss_(s cm is ] s.lhs(rtn:\f o Vour st | g will amive in & o Bweskn, *Uipon paymen

435 Woshingion Bl » Jersey Gity, HIOTIN0

PLEASE RETURN FORM IN POSTAGE-PAID ENVELOPE ENCLOSED FRE3C400

Aooount @ G000 10T XEONEE .—I




Premium audience,
free distribution

Peter Kovessy

Head of content

Ottawa Business Journal
peter@obj.ca

OTTAWA BUSINESS JOURNAL @ Newsmagazine & Website Social Media = Video Events & Marketing




Context:
Controlled circulation

OBJ is 23 years old

Controlled circulation transitioning to hybrid of paid and complimentary distribution
Print: History of outdoor boxes, indoor racks & office delivery

No digital paywall (for now)

E-mail newsletters

OTTAWA BUSINESS JOURNAL @ Newsmagazine @ Website &> Social Media Video Events & Marketing



OBJ newsmagazine;:
100% reach o
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OTTAWA BUSINESS JOURNAL @ Newsmagazine @ Website ¢ Social Media
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= Video Events & Marketing



New partnerships
+ MRR deliveries

e New racks in high-traffic, high-profile retailers with
business clientele

e Self-serve e-commerce option for office delivery —
third-party platform eliminates many pain points

IR L
BUSINESS g JOURNAL

JOURNAL

Get OBJ delivered to your office every month

OTTAWA BUSINESS JOURNAL @ Newsmagazine @ Website ¢ SocialMedia m= Video Events & Marketing



"' Michael Curran - st wen
w Publisher Ottawa Business Journal / President Great River Media

3w « Edited

]
Every month OBJ awards one of its email newsletter subscribers with a prize
provided by PowerStick.com. Kim Jones, GM of The Metcalfe Hotel, recenty won a
#PowerTrek, the ultimate charger for any smartphone. (Kinda neat an Ottawa
companies produces these, no?) You too could win a prize by subscribing at

www.objtoday.ca.

More on these great little power chargers here: https:/Inkd.in/ef6QEG7

Nigel Harris Peter Kovessy Victoria Stewart Wendy Baily Craig Lord Tanya
Connolly-Holmes Heather Sanders
| T Y 2 ,,{ ;\ Sl\*\\ * A S\

S (7

e Monthly subscriber draws
e Audience segmentation

BUSINESS
ot QURNAL

{ with Kim Jones

OTTAWA BUSINESS JOURNAL Newsmagazine & Website Social Media = Video Events & Marketing


https://www.linkedin.com/feed/update/urn:li:activity:6541501834056515584
https://www.linkedin.com/feed/update/urn:li:activity:6541501834056515584

Video

e New channels, new revenue
opportunities

TECHOPIA LIVE: REDUCING 'THREAT SURFACE'

As fears of cyber threats spread, an Ottawa-based company is finding opportunities
in alerting small and medium-sized businesses to vulnerabilities in their systems.
Techopia Live sat down with Field Effect Software this week to hear about what's
fueling growth for the burgeoning local startup. Read more.

OTTAWA BUSINESS JOURNAL @@ Newsmagazine @ Website Social Media = Video Events & Marketing


https://www.youtube.com/watch?v=ykkvfnnUv5s
https://www.youtube.com/watch?v=ykkvfnnUv5s

Upcoming opportunities

Premium digital content

Further newsletter database segmentation
More industry specific e-newsletters

More targeted (and hopefully relevant) ads
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Florida Trend’s Upcoming Opportunities

» Monetize destination lifestyle

» Exclusive briefs, exclusives, conferences, video series from
nagement and influentials

randed newsletters with targeted focus for advertisers
» College/student campus distribution

» Refresh and improve format, content and marketing of

annuals for advertisers and consumers - Florida Small
Business/Next Magazine/Florida 500/Business Florida

NEWS HEALTH CARE EDUCATION REAL ESTATE FLORIDA 500 MOVERS & INFLUENCERS LAW LIFESTYLE TRENDING




What’s Next
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For Reference

e https://innovation.media/magazines/the-innovation-in-media-2019-2020-world-report-is-here

e https://innovation.media/newswheel/newspapers-report-2018-newswheel/choose-your-tech-innovations-in-technology-to-strengthen-your-digital-
media-brand

e https://innovation.media/magazines/the-innovation-in-media-2019-2020-world-report-is-here

« https://www.niemanlab.org/2019/06/habit-formation-how-the-wall-street-journal-turned-user-level-data-into-a-strategy-to-keep-subscribers-coming-
back/?utm source=Daily+Lab+email+list&utm campaign=d0df2d81d3-dailylabemail3&utm medium=email&utm term=0 d68264fd5e-d0df2d81d3-
396006885

e https://www.ukri.org/innovation/industrial-strategy-challenge-fund/audience-of-the-future/
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