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Our business-to-business clients rely on us 
to help share their stories — in our news 
magazines, web-only articles, in print and 

digital advertising and at our regional events.
We live our mission: Connecting minds, creating insights. 

We work continuously toward our vision: To be the trusted 
source for information that drives business growth, shares 
inspirational ideas and celebrates success in Northeast 
Wisconsin, a community of 1.2 million people.

We connect using:

Print: Our monthly magazine Insight (Our readers say, “I 
get a lot of magazines, but Insight is the only one I read!”); 
Insight on Manufacturing, our bimonthly magazine for 
manufacturers; and our quarterly publication Insight on 
Technology. We also do this through niche publications that 
fit our mission — including the New North Annual Report 
and forwardHR, the Wisconsin SHRM publication for 
members of the Society of Human Resource Management.

Digital: Digital versions of our magazines, e-newsletters, our 
website and social media platforms reach those looking for 
more immediate means of communication.

Events: Our events appeal to those who find value in face-
to-face communication. These include our InDevelopment 
conference in March, the Insight Innovation Awards in May 
and the Manufacturing First Expo & Conference in October.

Since launching in 2007, Insight has also formed successful 
partnerships with organizations such as New North, Inc., 
the NEW Manufacturing Alliance, St. Norbert College, 
United Way Fox Cities and more.

Insight is an award-winning business and publication. 
In 2011, Insight received the Rising Star Award from the 
Fox Cities Chamber, and in 2019, our publications received 
three national awards from the Alliance of Area Business 
Publishers. We also work with our award-winning partners 
in photography (Image Studios) and design (A2Z Design) 
to bring a level of sophistication to Insight that is on par 
with national magazines.

We’re passionate about what we do. When you get to know 
us, we think you’ll agree.

W E  A R E  I N S I G H T 
We’re all about connecting 
minds, creating insights

c o n t e n t s
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12 Celebrations

14 	Contract Publishing
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17 Regional Collaboration 
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22	 Events/Sponsorships

24	 Contact Us



I N S I G H T  P U B L I C AT I O N S  |  P.O.  B OX  9 4 4 |  A P P L E T O N ,  W I  5 4912 |  (920) 8 82- 0 491 |  I N S I G H T O N B U S I N E S S .CO M  |  3 

In print, online and in person, Insight magazine gives you information 
to connect you with the people and resources you need to make the 
most of your business in Northeast Wisconsin.

Every month, Insight profiles companies making a difference in the 
region or in their industry — or using strategies that will provoke you 
to think differently about your own business. Our award-winning 
covers and cover story design grab your attention; our storytelling 
keeps you reading to the end.

Every issue gives you news from each part of the 18-county 
region of the New North, plus industry trends, previews of 
upcoming events, profiles of movers and shakers, a who’s-who of 
people and companies in the news and more.

Why Insight?
No other media in Northeast Wisconsin reaches such a critical 
mass of business and community leaders — those who 
make the decisions that shape our economy, our industries 
and our communities. Insight lands on the CEO’s desk and 
is typically passed on to several others in each company, 
who spend quality time reading each issue (see page 4 for 
demographics). We stand by our circulation numbers, which 
are independently audited.

A U D I T E D  D I R E C T  M A I L  D I S T R I B U T I O N
Insight is the only business publication in the region to have an  
audited, direct-mail circulation list. 

Insight is mailed directly to businesses throughout the entire 18-county 
area of the New North, free to qualified subscribers. Insight’s distribution 
list of almost 12,000 consists of CEOs, business owners, top managers 
responsible for purchasing decisions and professionals in higher 
education, economic development, health care, insurance, construction, 
finance and other related industries.
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DEMOGRAPHICS & ANALYTICS

62% 
Owner/CEO/President/

VP/C-Level 

PRIMARY ROLE OF OUR READER

10% 
Marketing/Sales

 15% 
Director/Manager

 13% 
HR/Admin

INSIGHT ON BUSINESS

Each copy of Insight is 
read by 3.8 people.

of readers are involved 
in purchasing decisions 

for their company. 

89%

Who reads Insight?

(Demographics and analytics were obtained by a third party study in 2019 )

GENDER

57%
MALE

43%
FEMALE

National average 66% male, 34% female

contacted a company 
because of an 
advertisement

51% 

30-60  
minutes

15-30  
minutesover an  

hour

less than  
15 minutes

48%

26%

12%

14%

71% 
Passed an item along or 
referred information to a 
business associate/client

56% Saved items  
of interest

74%
discussed an item  
seen in the publication 
with others

AVERAGE TIME READING INSIGHT

4 years college  
or higher

81%

EDUCATION

30%
$150,001- 
$300,000

48%
$75,001-
$150,000

10%
$300,000+

12%
under 

$75,000

ANNUAL INCOME AGE

34%
45-54

38%
55-64

16%
35-44

5%
25-34

1%
under 25

7%
65+

29% Saved an entire issue

32%
Visited the publication 
website to send a link  
of an issue to someone 

(National average 1.75)

Member
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2020 EDITORIAL CALENDAR
INSIGHT ON BUSINESS

(Items in blue are special sections or inserts for that month)

Here is a sample of what you'll find in every issue:

•	 Insight Insider feature that takes a deeper dive into a particular topic or trend
•	 Small Business Profiles

•	 Personalities feature where Insight goes one-on-one with a regional professional in a Q&A style format
•	 For the Love article profiling a regional nonprofit or partnership that's making a difference
•	 Pipeline looks at how businesses are dealing with worker shortage
•	 Power Lunch  — a look at the best places to meet for a business lunch in the New North
•	 On the Move section featuring the latest news on who's been hired, promoted or received accolades and news about		

business expansions, new locations and more 

PLEASE SEND ALL NEWS RELEASES, PEOPLE NEWS AND EVENT NEWS TO: edit@insightonbusiness.com. 
To make a story pitch to Insight on Business, please contact Editor MaryBeth Matzek or IOM Editor Jessica Thiel at (920) 882-0491. 
Issues are planned 10-12 weeks in advance of publication dates. Stories deadline on the first of each month prior to issue month.

JAN '20
Oshkosh | Health & Wellness   

APR '20
Manitowoc County |                 
Health Care 
+ �INVITE Executive Event

JUL '20
Fond du Lac/Green Lake/
Waushara/Marquette Counties |  
Meetings & Conventions 
+ New North Mid-Year Report

OCT '20
Northwoods | Manufacturing 
+ �Manufacturing First Expo                

& Conference Preview

FEB '20
Brown County | Commercial  
Real Estate Trends
+ �Anniversary Celebrations

MAY '20
Door/Kewaunee Counties |  
Construction  
+ THINC! Conference/Insight 
Innovation Awards

AUG '20
Green Bay | Insurance

NOV '20
Sheboygan | Construction

MAR '20
Fox Cities | Talent 
+ InDevelopment Conference 
+ �Women of Influence Awards Event

JUN '20
Shawano/Waupaca Counties |  
Wealth Management  
+ Insight Innovation Award
    Winners

SEP '20
Calumet County | Education 
+ �United Way Fox Cities 

Community Campaign

DEC '20
Appleton | Banking 

+ �New North Report to the Community
+ �Holiday Gift Guide + Party Planner+ �Holiday Gift Guide + Party Planner
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Premium Positions	 12x Rate	 7x Rate	 4x Rate	 1x Rate

Back Cover	 $2,295	 $2,735	 $3,290	 $4,370

Inside Front Cover	 $2,295	 $2,735	 $3,290	 $4,370

Page 3	 $2,295	 $2,735	 $3,290	 $4,370

Inside Back Cover	 $2,195	 $2,620	 $3,135	 $4,260

TOC/Editor Page	 $2,195	 $2,620	 $3,135	 $4,260

	

Interior Positions	 12x Rate	 7x Rate	 4x Rate	 1x Rate

Full page	 $1,860	 $2,160	 $2,585	 $3,595

2/3 page	 $1,515	 $1,880	 $2,165	 $2,985

1/2 page (island)	 $1,270	 $1,495	 $1,785	 $2,510

1/2 page	 $1,085	 $1,245	 $1,515	 $2,105

1/3 page	 $840	 $975	 $1,190	 $1,655

1/4 page (horiz. island)	 $840	 $975	 $1,190	 $1,655

1/4 page vertical	 $650	 $760	 $925	 $1,280

1/6 page	 $445	 $515	 $625	 $860

Full Page
(no bleed)
7.125 x 9.75

--------------------
Full Page

with bleed
8.375 x 11

Trim: 8.125 x 10.75

2/3
Vertical

4.695 x 9.75

1/3
Horizontal
4.695 x 4.75 1/2

Vertical
4.695 x 7.25

1/6 Horizontal
4.695 x 2.25

1/4 Horizontal
7.125 x 2.25

1/2
Horizontal
7.125 x 4.75

1/6
Vert.
2.25

x 4.75

1/4
Vert.

3.5
x 4.751/3

Vert.
2.25

x 9.75

• �Space deadline - 1st of month prior to issue 
month.

• �Materials deadline - 10th of month prior to 
issue month.

• All ad rates include full 4-color.

• �All ad rates include a FREE live link to the 
advertiser’s website from their ad in the online 
version of the magazine.

• �Each magazine issue remains “interactive” and 
online with advertiser links for at least one year.

• �Quoted rates are gross and commissionable when 
placed by a recognized advertising agency.

• ��Commissionable ads must be emailed.

• Would you like to share information about your 
company, product or service in your own words? 
Ask your sales rep about opportunities and rates 
for a “Special Advertising Section.”

AD SIZES	
Measurements in inches. All pertinent 
text must be at least .25” from ad trim 
size. Full page ads with bleed include 
.125” on each side for bleed.

POLY BAG OPTIONS
$350/1,000 for provided materials

AD FILE REQUIREMENTS
PDF files only. All files must be final, 
color corrected, hi-res (300dpi) CMYK.

AD SUBMISSION
All ad files should be emailed directly 
to your account rep. 

ADVERTISING RATES AND SPECS
Print Rates

Price based on 1 oz. or less. Contact your account representative for inserts over 1 oz.  
Discount pricing available Feb., May, Aug., Nov., and Dec.

INSIGHT ON BUSINESS

Please contact 
your Insight sales
rep for pricing

Please contact 
your Insight sales
rep for pricing
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Weekly messages with business updates, 
upcoming business events, contests, blogs 
and other exclusive content are emailed the 
1st of the month and every Tuesday after to 
more than 2,800 subscribers. You won’t find 
a more targeted business audience in the 
New North region.

IOB Email Advertising Program Email Advertising Campaign

Ad 	 1-12x rate	 13-25x rate	 26x + rate  	

Lead Banner ad (575 x 200)	 $495	 $445	 $345

Banner ad (575 x 200) 	 $395	 $345	 $295

Tile ad (290 x 220) 	 $245	 $195	 $145

Files due in jpg format by the Thursday preceding the scheduled email. Ad 
positioning to be determined by date of space reservation. Multi-platform 
campaign discount — a 15% discount will be provided on these rates with a 
minimum of 6x or more print ad buy.

DIGITAL ADVERTISING OPTIONS

Our engaged audience averages 32% in 
unique opens (national average for business 
publications is 30%) and more than 20% in 
unique clicks (average is 21% for magazines.)

Insightonbusiness.com Website Advertising Campaign

Ad 	 1-3x rate	 4-7x rate	 7-12x rate  	

Banner ad (650 x 90) 	 $650	 $575	 $450

Tile ad (352 x 352) 	 $350	 $295	 $250

Files due in jpg format. Multi-platform campaign discount —  a 15% discount will 
be provided on these rates with a minimum of 6x or more print ad buy. Ads can be 
added or changed at any time.

IOB Digital Magazine
Ad space is available for those who only wish 
to reach our digital magazine readers. Each 
new issue is announced in the first email 
message of the month, reaching more than 
2,800 subscribers, plus internet visitors. Back 
issues of each digital magazine are readily 
available on the website.

IOB Digital Advertising Campaign

Ad 	

Full page (8.125 x 10.75)	 $800	

Half page (7.125 x 4.75)	 $500

Files due in jpg format by the 20th of the preceding issue month. Multi-platform 
campaign discount — a 15% discount will be provided on these rates with a 
minimum of 6x or more print ad buy.

net rate, per insertion

net rate, per month

net rate, per month

The Insight on Business website receives 
nearly 4,000 unique visits per 
month — a number that continues  
to grow.

Visitors average 2 actions per visit 
(page views, downloads, outlinks and 
internal site searches.) Regular visitors spend 
nearly 4 minutes on the site each time 
they visit.

INSIGHT ON BUSINESS

Please contact 
your Insight sales
rep for pricing

Please contact 
your Insight sales
rep for pricing

Please contact 
your Insight sales
rep for pricing
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1/3
Horizontal
4.695 x 4.75

1/2
Vertical

4.695 x 7.25

1/2
Horizontal
7.125 x 4.75 1/6 Horiz.

4.695 x 2.25

Full Page
(no bleed)
7.125 x 9.75

--------------------
Full Page

with bleed
8.375 x 11

Trim: 8.125 x 10.75

1/3
Vert.
2.25

x 9.75

2/3
Vertical

4.695 x 9.75
1/6

Vert.
2.25

x 4.75

Premium Positions	 1-5x Rate	 6x Rate

Back Cover	 $1,795	 $1,475

Inside Front Cover	 1,630	 1,310

First Right Hand Page 3	 1,630	 1,310

Inside Back Cover	 1,630	 1,310

Table of Contents Page	 1,555	 1,230

				  

Interior Positions	 1-5x Rate	 6x Rate

Full page	 $1,385	  $1,175

2/3 page	 1,205	 1015

1/2 page	 990	 825

1/3 page	 670	 530

1/6 page	 425	 315

IOM | Insight on Manufacturing
With 23% of Northeast Wisconsin’s economy reliant 
on manufacturing, IOM is the most valuable source 
of information for industry in the region. “Connecting 
companies with skilled workers and educational resources 
in the New North,”  IOM reaches more than 6,400 
manufacturing decision makers every other month.

IOM | INSIGHT ON MANUFACTURING

JANUARY 2020
Space deadline 12-10-19
Materials deadline 12-20-19 

MARCH 2020
Space deadline 2-10-20
Materials deadline 2-20-20

MAY 2020
Space deadline 4-10-20
Materials deadline 4-20-20

JULY 2020
Space deadline 6-10-20
Materials deadline 6-19-20

SEPTEMBER 2020
Space deadline 8-10-20
Materials deadline 8-20-20

NOVEMBER 2020
Space deadline 10-10-20
Materials deadline 10-20-20

AD SIZES	
Measurements in inches. All pertinent text must be at least 
.25” from ad trim size. Full-page ads with bleed include .125” 
on each side for bleed.

AD FILE REQUIREMENTS
PDF files only. All files must be final, color corrected, hi-res 
(300dpi) CMYK.

AD SUBMISSION
All ad files should be emailed directly to your account rep. 

Print Rates

Quoted rates are gross and commissionable when placed by a 
recognized advertising agency.

Please contact 
your Insight sales
rep for pricing

Please contact 
your Insight sales
rep for pricing
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DIGITAL ADVERTISING OPTIONS

IOM Email Advertising Program
Sent out mid- and end-of-month, more 
than 1,300 subscribers receive updates on 
manufacturing events in the area, trends in 
manufacturing, education and other email-
exclusive content. This email audience is 
your direct link to manufacturers in the New 
North region.

This targeted audience averages a 50.63% 
open rate and almost 24% click rate!  
(National average for business publications is 30%)

Files due in jpg format by the 1st and 20th of the month preceding 
scheduled email.

	  

Ad 	 1-12x rate	 13-25x rate	 26x + rate  	

Lead Banner ad (575 x 200)	 $495	 $445	 $345

Banner ad (575 x 200) 	 $395	 $345	 $295

Tile ad (290 x 200) 	 $245	 $195	 $145

IOM Email Advertising Rates 
(net rate, per insertion)

IOM Digital Advertising Campaign

Ad 	

Full page (8.125 x 10.75)	 $800	

Half page (7.125 x 4.75)	 $500

Files due in jpg format by the 20th of the preceding issue month.  
Multi-platform campaign discount — a 15% discount will be provided 
on these rates with a minimum of 6x or more print ad buy.

Website Advertising Campaign

Ad 	 1-3x rate	 4-7x rate	 7-12x rate  	

Banner ad (650 x 90) 	 $650	 $575	 $450

Tile ad (352 x 352) 	 $350	 $295	 $250

Files due in jpg format. Multi-platform campaign discount —  a 15% 
discount will be provided on these rates with a minimum of 6x or more 
print ad buy. Ads can be added or changed at any time.

net rate, per month

Insightonmfg.com
The Insight on Manufacturing website 
averages more than 1,000 page views per 
issue — a number that continues to grow.

Visitors average 2 actions per visit (page 
views, downloads, outlinks and internal site 
searches). Regular visitors spend nearly 2 
minutes on the site each time they visit.

IOM Digital Magazine
Each new issue is announced in 
an email message, reaching more 
than 1,300 direct subscribers, plus 
visitors who find us online. Back 
issues of each digital magazine are 
readily available on the website. 

IOM | INSIGHT ON MANUFACTURING

Email Advertising Campaign

Print Rates

net rate, per insertion

net rate, per month

Please contact 
your Insight sales
rep for pricing

Please contact 
your Insight sales
rep for pricing

Please contact 
your Insight sales
rep for pricing
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I-TECH | INSIGHT ON TECHNOLOGY
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In 2018, we launched Insight on Technology, a quarterly magazine that 

addresses trends in the tech sector, including the need for qualified workers, 

talent initiatives, training and education programs, and how industries utilize 

technology to stay competitive. In 2019, I-Tech won a Gold Award from the 

Alliance of Area Business Publishers for Best Auxiliary Publication.

This publication features staff-written articles along with supplied content 

from our sponsors. By collaborating with the NEW IT Alliance, I-Tech 

increases awareness about the challenges involving businesses throughout 

the New North. Your partnership not only supports this initiative, but also 

builds brand awareness and elevates your position as an industry expert.

I-Tech is poly-bagged with the regular issue of Insight, which means 

it comes as a standalone publication with the mailed copy of Insight 

and goes to every subscriber in the 18-county New North region. In 

addition, all articles in the printed publication — including sponsor-

supplied articles — will be published on the I-Tech website, in the 

digital version of I-Tech, promoted in e-newsletters and shared on 

social media platforms with Insight readers.

Quarterly print magazine

Digital magazine with hot links

Dedicated I-Tech website with articles, events and more

E-newsletters with I-Tech articles and news/events to Insight readers
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I-TECH | INSIGHT ON TECHNOLOGY

Full Page
(no bleed)
7.125 x 9.75

--------------------
Full Page

with bleed
8.375 x 11

Trim: 8.125 x 10.75

Partnership opportunities include editorial content written by you/your company 
on a specific technology topic. This partnership includes advertising in the mag-
azine as well. Note, partnerships must be contracted for the 2020 calendar year. 
However, each ad will be billed as it occurs. 

Publication
Dates

&
Deadlines
FEBRUARY 2020

Editorial 12-2-19
Ad Materials 1-10-20 

MAY 2020

Editorial 3-2-20
Ad Materials 4-1-20

AUGUST 2020

Editorial 6-1-20
Ad Materials 7-1-20

NOVEMBER 2020

Editorial 9-1-20
Ad Materials 10-1-20

IOT PUBLICATION AD SIZES	

Measurements in inches. Full-page ads with bleed include 
.125" on each side for bleed. All pertinent text must be at 
least .25" from ad trim size.
AD FILE REQUIREMENTS

PDF files only. All files must be final, color corrected, hi-res 
(300dpi) CMYK.

AD SUBMISSION

All ad files should be emailed directly to your account rep. 

TO RESERVE 
SPACE, CONTACT

Wendy Gilbert
wgilbert@insightonbusiness.com

 
Diane Verhagen

dverhagen@insightonbusiness.com

(920) 882-0491

Editorial Requirements:
•	 Photo of author, name, title, company, expertise and email address. (Not to exceed 50 words.) 

Wordcount: 2 pages = 1,000 words, 1.5 pages = 700-750 words, 1 page =500-525.
•	 Client must provide any images they wish to use in the article. Stock art is available for a fee.
•	 The Insight editorial team will review each article and make edits as necessary. Edited copy 

will be sent to client for review before printing.
•	 All articles must be informative/educational and not promotional in any way.
•	 All articles must follow AP Style.

1/4
Vert.

3.5 x 4.75

1/2
Horizontal
7.125 x 4.75

If interested in additonal advertising using digital options in the e-newsletter or on the I-Tech 
website, please contact your sales representative for more information.

PARTNERSHIP WITH 
EDITORIAL AND ADVERTISING

Partnership Positions (Net Rates)	 Invoiced Quarterly	 Total Investment

Back Cover + 2 Editorial Pages	 $3,825	 $15,300

Inside Front Cover + 1 .5 Editorial Page	 $3,190	 $12,760

Inside Back Cover + 1 Editorial Page	 $2,550	 $10,200

Full Page (ROP) + 1 Editorial Page	 $2,295	 $9,180

*Limited "ad-only" positions available

Display Advertising	 Invoiced Quarterly	 Total Investment

Full page	 $1,530	 $6,120

1/2 page	 $1,020	 $4,080

1/4 page	 $765	 $3,060

Please contact 
your Insight sales
rep for pricing

Please contact 
your Insight sales
rep for pricing
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ANNIVERSARY CELEBRATIONS

CELEBRATE YOUR COMPANY’S SUCCESS  
in the Insight Anniversary Celebrations special edition.
Tell the story of how your company began and your journey
along the way.

This special edition will be inserted into the centerspread of
the February issue of Insight. Each article will feature your story,
one to four photos, company logo and contact information. You
may also select a month in which Insight will do an “editorial
style” message to feature your anniversary in one of our monthly
e-newsletters. This will link back to the Insight website with your
anniversary feature.  

Sequence of articles will run in chronological order,  
with the older anniversaries running first.

Wendy Gilbert (920) 560-3785            Diane Verhagen (920) 560-3784

Limited space available.
Reserve your article today!

2-PAGE SPREAD	 $3,770

You provide an article of approximately 1,000 words dependent on 
design and images. (Refer to full-page options below for estimate  
per page.)

PREMIUM POSITIONS 	 $2,545

(Inside front cover/back cover) 
See below for full-page options.
 

FULL-PAGE OPTIONS                                                  $2,135

1.	 You provide an article of up to 500 words, logo,  
one large photo, one small photo, brief captions  
and contact information. 

2.	 You provide an article of up to 440 words, logo, 4 photos,  
brief captions and contact information. 

3.	 Half-page article with half-page company ad. 

HALF PAGE  	                                     $1,320
 
You provide an article of up to 300 words, 1 photo,  
logo and contact information. 

OPTIONS

Full-page example

2-page spread example

Half-page examples

Space deadline Dec. 2, 2019.
Materials deadline Jan. 2, 2020.
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HOLIDAY GIFT GUIDE & PARTY PLANNER

Reach almost 12,000 affluent business owners 
in the New North region with our Holiday Gift 
Guide + Party Planner. This special section will be 
inserted into the November and December issues 
of Insight (print and digital). 

80% savings off rate card

Half page
7.125 x 4.25

Quarter page
3.5 x 4.25

Full page
7.125 x 8.75

Editorial Vignette Option
Size approximately 1/6 pg with 
photo, 50 word count description, 
address, phone and website

$295 

Ad materials provided should be high-
resolution (300 dpi or greater) PDF or 
jpg files. Web-quality images cannot 
be used.

Your two-month run will be invoiced 
in November, and you will have the 
option to change your ad for the 
December issue of Insight. Each ad will 
include a link to your homepage or 
landing page of choice.

ADVERTISEMENT SIZE OPTIONS

Space deadline Oct. 1, 2020 
Material deadline Oct. 9, 2020

ADVERTISING OPTIONS

Full Page

Half Page

1/4 Page

Editorial Vignette

$1,325

$765

$465

$295

Please contact 
your Insight sales
rep for pricing

Please contact 
your Insight sales
rep for pricing
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ForwardHR is the official publication of the Wisconsin 
SHRM State Council, which represents key decision-
makers in HR positions throughout the state. Mailed 
biannually to more than 5,600 HR professionals and 
influencers, forwardHR provides them the news, 
analysis and trends that keep them informed and 
on top of changes in their profession. Your ad in 
forwardHR effectively reaches 100% of the SHRM 
members in the state.

CONTRACT PUBLISHING

1/3
Horizontal
4.695 x 4.75

1/2
Vertical

4.695 x 7.25
1/2

Horizontal
7.125 x 4.75

Full Page
(no bleed)
7.125 x 9.75

--------------------
Full Page

with bleed
8.375 x 11

Trim: 8.125 x 10.75

1/4
Vertical

3.5
x 4.75

2/3
Vertical

4.695 x 9.75

Cover & Premium Positions	 1x Rate	 2+ Rate

Double page spread	 $3,680	 $3,315

Inside front cover	 2,530	 2,275

Inside back cover	 2,425	 2,180

Outside back cover	 2,735	 2,460
	 			 

Interior Positions	 1x Rate	 2+ Rate

Full page 	 $2,225	 $2,010

2/3 page	 1,775	 1,600

1/2 page	 1,315	 1,215

1/3 page	 1,010	 960

1/4 page	 855	 815

SPRING 2020 DEADLINES
Publication date April 2020
First right of refusal 
	 Jan. 2, 2020 
Space deadline Feb. 10, 2020
Materials deadline 
	 March 2, 2020

FALL 2020 DEADLINES
Publication date 
	 September 2020 
First right of refusal July 1, 2020 
Space deadline June 22, 2020
Materials deadline 
	 Aug. 3, 2020

AD SIZES	
Measurements in inches. All pertinent text must be at least 
.25” from ad trim size. Full-page ads with bleed include .125” 
on each side for bleed.

AD FILE REQUIREMENTS
PDF files only. All files must be final, color corrected, hi-res 
(300dpi) CMYK.

AD SUBMISSION
All ad files should be emailed directly to your account rep. 

Print Rates (net)

Please contact 
your Insight sales
rep for pricing



I N S I G H T  P U B L I C AT I O N S  |  P.O.  B OX  9 4 4 |  A P P L E T O N ,  W I  5 4912 |  (920) 8 82- 0 491 |  I N S I G H T O N B U S I N E S S .CO M  |  15 

Print Rates (net)

Contact your sales rep for  
2019-20 mid-season rates.

2020/21 PRINT DEADLINES
Publication dates Oct. 2020 - May 2021
Space deadline Aug. 3, 2020
Materials deadline Aug. 14, 2020

Insight Publications is proud to partner with the Weidner Center for the 
Performing Arts as publisher of Bravo! This four-color book is distributed to 
more than 25,000 people during performances from fall through spring. 

The digital, page-turning version of each program is also produced and sent 
to the Weidner Center, which posts it on the theater’s website and emails a 
link to its season ticket holders via email. Each digital book includes hotlinks, 
which take readers directly to advertisers’ websites. 

The vision of the Weidner Center is to create a place for members of the 
community to be entertained and enriched. With close to 400 season ticket 
holders and 2,100 seats in the theater, this facility attracts a diverse, multi-
cultural audience that embraces and supports its community.

Reach this high-profile audience with your advertising message. All ads are full 
color and include basic ad design and layout. (Additional design and images are 
provided at an extra charge.) Four versions of the book are printed throughout 
the season. All advertisers have the option to change their ad in each book 
at no additional charge. Group ad pages are also available. Ask your sales rep 
for more info.

Help show your support for the arts in our community by promoting your 
brand in Bravo!

CONTRACT PUBLISHING

AD SIZES	
Measurements in inches. All pertinent text must be at least 
.25” from ad trim size. Full-page ads with bleed include .125” 
on each side for bleed.

AD FILE REQUIREMENTS
PDF files only. All files must be final, color corrected, hi-res 
(300dpi) CMYK.

AD SUBMISSION
All ad files should be emailed directly to your account rep. 

1/4
Vertical

2.25 W
x 3.75 H

1/2
Horizontal

4.75 w x 3.75 h

Full Page
(no bleed)

4.75 W x 7.75 H
--------------------

Full Page
with bleed

5.75 w x 8.75 H
Includes 1/8” bleed

on all sides
Final Trim

5.50 w x 8.50 H

1/2
Vertical

2.25 W
x 7.75 H

1/4 Horizontal
4.75 w x 1.75 h

Print Rates (net)
Back Cover	    $4,030	

Inside Front or Back Cover		   $3,825

Page 3	    $3,825

Page next to TOC or IBC		   $3,210 

2 page, Centerspread	    $6,115	

Full Page		   $3,095

1/2 page	    $1,785

1/4 page		   $1,015

Please contact 
your Insight sales
rep for pricing
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PRINT DEADLINES
Publication date Sept. 2020
First right of refusal June 1, 2020
Space deadline June 29, 2020
Materials deadline July 13, 2020 

1/3
Horizontal
4.375 x 4.375

1/2
Horizontal
7.125 x 4.375

2/3
Vertical
4.375 x 9

Insight partners with the United Way Fox Cities to produce its fund-
raising campaign booklet. Distributed to companies throughout the 
region and mailed with the September issue of Insight to Fox Cities-
area communities, the supplement highlights work of the United 
Way and its member agencies. 

Additional copies of the booklet are used by campaign chairs at 
companies to convey to their employees how United Way agencies 
make an important impact on the lives of so many people in the Fox 
Cities. The publication makes the case for why it’s important to invest 
in the community with poignant articles about specific people and 
programs that put donations to good use.

Insight has produced this publication since 2009 at no cost to the 
United Way Fox Cities. Your company’s participation in the United 
Way Fox Cities campaign booklet is a testament to the community 
support that makes a positive difference.

United WayFox Cities

CORPORATE PARTNERSHIPS

Print Rates (net)
Full Page – Non-bleed	  $1,400	

2/3 Page (vertical)		 $1,015

1/2 Page (horizontal)	    $810

1/3 Page (square)		   $555

AD SIZES	
Measurements in inches. All pertinent text must be at least 
.25” from ad trim size. Full-page ads with bleed include .125” 
on each side for bleed.

AD FILE REQUIREMENTS
PDF files only. All files must be final, color corrected, hi-res 
(300dpi) CMYK.

AD SUBMISSION
All ad files should be emailed directly to your account rep. 

Full Page
(no bleed)
7.375 x 9.25

--------------------
Full Page

with bleed
8.375 x 10.25
Trim: 8.125 x 10

Please contact 
your Insight sales
rep for pricing
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REGIONAL COLLABORATION

New North, Inc. partnership

Insight is proud of its exclusive partnership 
with New North, Inc. to publish the annual 
New North Report to the Community each 
December as well as the New North Mid-
Year Report each July.

New North Mid-Year Report — This 16-page 
publication is printed in time for the annual New North 
Investors Appreciation event. It is also inserted in the 
center of the July issue of Insight, and mailed to our 
subscriber list throughout the region.

New North Report to the Community — The 
comprehensive year-end report (48 to 64 pages) is 
distributed to some 600 to 1,000 business and community 
leaders at the New North Summit in early December. It is 
also poly-bagged with the December issue of Insight and 
distributed to business owners and top professionals in 
all 18 counties of the New North region. Total distribution 
exceeds 13,000 copies.

Extra copies of both publications are provided to 
New North, Inc. to use in the organization’s internal and 
external marketing campaigns.

Space is limited in both — reserve early!
Digital magazines — both publications are also 

available in digital format on the New North, Inc. and 
Insight websites. Links to the digital versions are sent 
electronically via e-newsletters distributed by New 
North, Inc. as well as Insight. Readers can click to turn 
the pages and view links to videos, email addresses and 
more. All advertisers receive a hotlink from their ad to 
the website page of their choice.

Print Rates (net)	

	 Back cover		 $2,165

	 Inside front cover		 $2,135

	 Inside back cover		 $2,135

	 Page 3		 $2,135

	 Full Page		 $1,980

	 2/3 Page		 $1,570

	 1/2 Page (horizontal)		 $1,115

	 1/3 Page (square)		 $830

1/3
Horizontal
4.375 x 4.375

1/2
Horizontal
7.125 x 4.375

Full Page
(no bleed)
7.375 x 9.25

--------------------
Full Page

with bleed
8.375 x 10.25
Trim: 8.125 x 10

2/3
Vertical
4.375 x 9

2016
A  P U B L I C A T I O N  O F  N E W  N O R T H ,  I N C .  |  P R O D U C E D  B Y  I N S I G H T  P U B L I C A T I O N S

REPORT 
TO  T HE
COMMUNITY

MID-YEAR DEADLINES
Publication date July 2020
First right of refusal March 31, 2020 
Space deadline May 15, 2020
Materials deadline May 26, 2020

YEAR-END DEADLINES
Publication date Dec. 2020 
First right of refusal Sept. 1, 2020 
Space deadline Sept. 15, 2020
Materials deadline Nov. 2, 2020

AD SIZES	
Measurements in inches. All pertinent text must be at 
least .25” from ad trim size. Full-page ads with bleed 
include .125” on each side for bleed.

AD FILE REQUIREMENTS
PDF files only. All files must be final, color corrected,  
hi-res (300dpi) CMYK.

AD SUBMISSION
All ad files should be emailed directly to your account rep. 

A  p u b l i c a t i o n  o f  N e w  N o r t h ,  I n c . |  P ro d u c e d  b y  I n s i g h t  P u b l i c a t i o n s  |  J u l y  2 0 1 7

S A V E  T H E  D A T E

12.07.17 
New North Summit | KI Convention Center | Green Bay

Mid-Year

R e p o r t
17

8

Please contact 
your Insight sales
rep for pricing
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MANUFACTURING ALL STARS

 4 N E W  M A N U F A C T U R I N G  A L L I A N C E M A N U FA C T U R I N G  A L L  S TA R S  2017 5

S P O N S O R  P A I D  P R O F I L E
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Alex Peters
KI, Green Bay

What does your company make? Furniture for office, school 
and government offices.
What do you do there? I install and program automated 
systems. Troubleshooting robotic and automated systems is a 
large part of the job.
What are the most interesting things about your job? The 
variety of work that comes across my desk. One week I can 
be programming and editing a robot, and the next I can be 
retrofitting in a new robot or building an entirely new system.

How did you decide on this career path? This career really 
found me. After the military I started going to college for solar 
engineering where I discovered the electromechanical program. 
KI is on the leading edge of technology, including assembly, 
plastic injection molding, electro-nickel plating, powdercoat 
paint, automated machinery and metal fabrication.  

What kind of education and training do you have? What 
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ROBOTIC/AUTOMATION 
SPECIALIST

Online: Watch Alex discuss robotics and automation at KI.
 www.newmfgalliance.org
Check out KI's website at www.ki.com.

NEW MANUFAC TURING ALLIANCE

ALL STAR O
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What does your company make? Sargento works with natural 
cheese that we shred, slice and cube. We also make frozen 
appetizers and cheese-based snacks.

What are your job duties? Daily, I’m responsible for running 
and troubleshooting high-speed packaging equipment, 
package quality, coaching employees on my lines and ensuring 
workplace safety. I am also the second shift back up supervisor.  

What are the most rewarding things about your job? I 
never know what is going to happen day-to-day, and I think 
that’s interesting. I’ve been running lines for six years and 
I still see problems that I have never had before. I enjoy 
training and coaching employees. It makes me feel a sense 
of accomplishment to see an employee improve on the task 
they are doing.

Erin Halle
Sargento, Plymouth

How did you decide on this career 
path? I started at Sargento in 2007. I was 
not sure what I wanted to do with my life. 
As I learned new jobs, I always wanted 
to do more. I love to learn and expand 
my knowledge, so taking on more 
responsibility makes me enjoy my career.   

What kind of education and training 
do you have? I have recently started 
college again to get an associate’s 
degree in business management from 
Columbia Southern University and 
plan to pursue a bachelor’s degree as 
well. I’ve also completed the Sargento 
leadership quadrant and other 
leadership courses.

PROCESS TECHNICIAN & BACKUP 
SUPERVISOR

NEW MANUFAC TURING ALLIANCE

ALL STAR O

ARIENS COMPANY
Brillion

ROBOTIC/AUTOMATION SPECIALIST 
(DWD Category)
Avg. salary range: $40,610 to $60,660

Source: Wisconsin Department of Workforce Development

PROCESS TECHNICIAN & BACKUP
SUPERVISOR
(Industrial Engineering Technicians)
Avg. salary range: $43,090 to $62,550

Source: Wisconsin Department of Workforce Development

Online: Watch Erin discuss her work at Sargento.
 www.newmfgalliance.org
Check out Sargento's website at www.sargento.com.

On any given week at Ariens Company, at least one employee will be celebrating 

a milestone anniversary of 25, 30, 40 or even 50 years with the company. Many 

have had many different positions over their career.

“Because we are a family-owned company, we can make day-to-day decisions that 

are focused on our long-term growth,” says Dan Ariens, company chairman and CEO.

For employees starting their careers, Ariens Company offers on-the-job learning 

opportunities including apprenticeships, job shadowing and internships in safety, Lean 

manufacturing and manufacturing leadership. Many employees who began working in 

direct manufacturing positions move to other departments within the company.

Ariens Company has been building 

outdoor power equipment used by 

homeowners and professionals for more 

than 80 years. The company sells a variety 

of products including snow blowers, lawn 

mowers, professional zero-turn mowers and 

chore products like power brushes, edgers and 

even utility vehicles.

Those products start out as raw steel delivered to two facilities in Brillion. Employees 

take the steel through many processes including stamping, laser-cutting, welding, 

painting, assembly and testing before they ship out as finished product.  

“There are many opportunities for people who like the idea of creating something 

tangible out of nothing,” Ariens says. “The one thing that all manufacturing employees 

have in common is that they like to solve problems.”

When problems do come up, five “Company Core Values” set the tone for decision-

making: Be Honest, Be Fair, Keep Our 

Commitments, Respect the Individual and 

Encourage Intellectual Curiosity.

The company has been growing through 

acquisition, expanded product lines and 

investment in new technology. Employees 

who join the Ariens team have the unique 

opportunity to impact the business in a fast-

paced, high-energy environment.  

prepared you for this job? My military 
background — I have been trained 
to never quit. If you cannot come up 
with an answer, start kicking down 
doors asking questions until you find 
a lead. Use all assets at your disposal. 
I have associate’s degrees in electro-
mechanical engineering technology and 
automation engineering technology, 
and an industrial maintenance 
certificate. I’m also currently going to 
UW-Green Bay for my bachelor’s degree 
in electrical engineering technology.

Do you have or had a mentor? 
Currently, I am mentored by Long Xiong, 
a 2014 All Star. I can ask his advice on 
problems and we work well together to 
solve difficult situations.

www.ariens.com

Ariens | facebook.com/Ariens
Gravely | facebook.com/Gravely 

Ariens | youtube.com/AriensChannel
Gravely | youtube.com/GravelyChannel 

Ariens | twitter.com/Ariens
Gravely | twitter.com/gravelymowers
Dan Ariens | twitter.com/Dariens58

Ariens | instagram.com/arienscompany#
Gravely | instagram.com/gravelymower#

For more information about 
Ariens Company check out  
the following:

Manufacturing All Stars
The annual Manufacturing All Stars is a special publication 
of the NEW Manufacturing Alliance, produced by Insight 
Publications. This publication is inserted into the January issue 
of Insight on Manufacturing. It is provided for distribution 
to middle school and high school students and at career 
planning events for students in the New North. 

The book is also distributed at the New North Summit in 
December when the All Stars are recognized.

Profile Sponsor - $2,040 (net)
This special publication offers a tremendous opportunity 
for companies to feature the work they do and promote 
awareness about the great employment opportunities 
available, whether today or in the coming years. Insight 
on Manufacturing will coordinate paid content profile 
opportunities for this purpose, working with our partner 
advertising agency and professional public relations 
copywriters to produce a compelling message that 
appeals to youth. If you have a video, it can be included in 
the online version of this special publication.

These showcase manufacturing profiles will 
demonstrate how local companies are involved in next-
generation manufacturing that requires innovative 
and efficient technologies to meet the demands of a 
competitive global market.

Sponsored profiles are available based on first right  
of refusal. 

Profile sponsor deadline Sept. 1, 2020.

Logo Sponsor - $605 (net)
This project to encourage future manufacturing workers is 
made possible by corporate sponsorships along with the help 
of the NEW Manufacturing Alliance. Reserve your sponsorship, 
which includes your corporate logo on the back cover of 20,000 
printed copies. Your logo will have a hotlink from the online 
magazine that will take readers directly to your website. 

Logo Sponsor deadline Oct. 1, 2020.

1

ALLSTARS
N E W  N O R T H  C A R E E R S  I N  M A N U F A C T U R I N G

A  p u b l i c a t i o n  o f  t h e  N E W  M a n u f a c t u r i n g  A l l i a n c e  |  P r o d u c e d  b y  I n s i g h t  P u b l i c a t i o n s

Meet Alex Peters and 

other All Stars who are 

making an impact in 

manufacturing.

20
17
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SPONSORED CONTENT

Become the ‘expert’ 
Guest Insights is Insight Publications' sponsored content 
program. Sponsored content — in print or digital — is the 
perfect opportunity to share your knowledge and expertise 
with our readers. When your message is engaging and 
informative, it drives leads to your sales funnel.

SPONSORED CONTENT

More than 88 percent of business-to-business 
marketers are now producing content.

Consider:
• Sharing your expertise engages your audience.
• �Content marketing builds trust. It gives you clout to communicate 

with your current and prospective clients on a regular basis. 
• You become the trusted expert when they’re ready to buy.  
				         — Source: 2015 Content Marketing Institute

YOUR MESSAGE, OUR AUDIENCE

What sets Insight apart?

Integrity is our No. 1 value. Our readers 
know they can trust our staff of experienced, 
professional business journalists. Our news 
coverage is always distinct from our advertising.

To uphold our integrity — and at the same time 
ensure your message receives the attention it 
deserves — we have developed standards for 
all paid messaging. We reserve the right to edit 
content. You will have the opportunity to proof 
your message before it goes live or to press.

Standards for Sponsored Content in Insight
• The information must appeal to a broad audience of Northeast Wisconsin business readers. 

• �It must not promote a specific product, service or company. (Should you wish to promote your product, service 
or company in the form of an article, see your sales rep about pricing and criteria standards for a Special 
Advertising Section.)

• Facts and quotes must be attributed to the original sources.

• Your article must be clear and engaging, free of acronyms and insider terms.

• With local exceptions, Insight Publications generally follows AP Style.

• �Your content will be placed within a template designed by our Insight staff that adheres to our design criteria, has 
the Guest Insights logo and is clearly labeled as sponsored content.

«

88%
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Publish your message on our Guest Insights website page 
and in our e-newsletters. You decide whether it’s Insight 
or Insight on Manufacturing.

You submit your own column or article (suggested word count: 500-550) along with a photo of the author, name,
title, company, expertise and email address (not to exceed 50 words). Guest Insights will be distributed on Insight 
Publications’ social media accounts (Twitter, Facebook, LinkedIn). Your Guest Insights will also be optimized for up to five 
keywords. Our staff will edit your article and provide stock art if necessary. (Stock art may include a fee.)

Guest Insights digital option $1,500 net  
Additional e-newsletter messages may be purchased for $595 per run. Deadline is seven days prior to posting or scheduled 
e-newsletter.

DIGITAL OPTION

Weekly e-newsletters
Your message will be placed in one of our e-newsletters, 
which includes a headline, a “teaser” message, the Guest 
Insights logo and a link to your full article.

Insight will provide you with a link to share the article via your 
social media platforms and anywhere you wish.

Our Insight e-newsletter is sent to more than 3,000 
email readers each week. Our Insight on Manufacturing 
newsletter is sent to more than 1,300 email readers, 
targeting manufacturers each month.

SPONSORED CONTENT

Example of our Guest Insights web page on our website.

Guest Insights web page
This page features content from our sponsors, with headlines 
and the first few words of each article, plus a photo and link to 
read more. The link takes you to a page devoted exclusively to 
your article.

The Guest Insights page is accessible from the navigation bar 
of our homepage and searchable by keyword.

You are encouraged to copy the link and share it on social 
media or any way you wish. 

Example of our Guest Insights look in our e-newsletter.
Note: Should you desire assistance writing your article, Insight will 
provide you with a list of experienced freelance writers for hire.

Could the sharing economy 
successfully disrupt health care?
Have you ever stayed in a property hosted by Airbnb? 
Or taken a car ride with Uber? Just 10 years ago we 
would never have conceived of staying ...

JANUARY 2018  VOL. 10  NO.10  $4.95

FACE TIME
Kevin Vonck 

on building a 
vibrant Green Bay;  

InDevelopment 
March 13 at Lambeau

OSHKOSH 
ECONOMY KEEPS 

ON TRUCKIN’
Oshkosh Corp. 
headquarters 

decision creates 
economic security 

— and new arena’s 
a slam dunk 
for tourism 

CONNECTIONS
Exhibition Center 

hosts open 
house Jan. 11

CONNEC TING BUSINESS & PEOPLE IN THE NEW NORTH

OSHKOSH
HEALTH & 

WELLNESS

WEALTH 
MANAGEMENT

INSIGHT

MatchBack President and 
CEO Todd Ericksrud and his 

team tackle an age-old 
problem in logistics to reduce 

the movement of empty 
shipping containers by 

applying modern machine 
learning and reducing costs, 

fuel usage, road use and 
harmful emissions.

MatchBack Systems combines bold ideas and big data 
in the shipping industry to save money — and the planet
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Reach our exclusive Insight readership
Publish your Guest Insights message in Insight magazine or Insight on Manufacturing magazine.

You submit your own column or article (suggested word count: 500-550) along with a photo of the 
author, name, title, company, expertise and email address (not to exceed 50 words). Our staff will 
edit your article and provide stock art if necessary. (Stock art may include a fee.)

Note: Should you desire assistance writing your article, we will provide you with a list of experienced freelance writers for hire.
There will be a maximum of two Guest Insights per month, and each will have industry exclusivity.

PRINT OPTION

FULL-PAGE  GUEST INSIGHTS ARTICLE 
IN INSIGHT OR IOM $3,060 net

$3,825 net for both programs (a $765 savings)

INCREASE YOUR REACH WITH THE  GUEST INSIGHTS  DIGITAL AND PRINT PACKAGE!

SPONSORED CONTENT

Example of our Guest Insights page in our magazine.

DEADLINE FOR PRINT SPONSORED 
CONTENT: 

• �Space reservations: Two months prior to 
publication date.

• �Your content and other materials are due six 
weeks prior to publication date.

• �Final approval of your page must be made no 
later than the first of the month prior to the issue 
month (or pushed to the next month).

 

Note: Insight reserves the right to delay publication of 
your content should your message require extra time 
to research, write and/or design your page(s) to your 
satisfaction. Sponsored Content in our print magazine is 
subject to space availability, and placement will appear in the 
second half of the magazine.
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Have you ever stayed in a property hosted by Airbnb? Or 

taken a car ride with Uber? Just 10 years ago we would never 

have conceived of staying the weekend in a stranger’s home, 

or hopping in a private car for a ride to the airport. Yet this 

year over 100 million people will stay in an Airbnb, and Uber 

alone will deliver over 4 billion car rides. The hotel and cab 

industries, which were well established over many decades, 

had no reason to suspect that their business models could be 

overturned by upstart companies in a few years’ time.

But it’s one thing to change our vacationing habits and  

even our way of getting around town; we would never trust  

an upstart company with our health care……would we?  

Then again, under what circumstances might we?

It all starts with quality. This is the most important aspect of 

our lives, our health. We want the best quality we can afford 

with some assurance of good results. What if the “Uber of 

Health Care” offered a set of doctors and facilities that were 

vetted for quality to ensure that all doctors were board-

certified and that all facilities were nationally accredited?  

What if we could see facility metrics like infection rates,  

re-admission rates and post-operative emergency room visits?  

With a quality standard set among the highest in the industry 

we could trust that we were getting high quality care. Like the 

drivers of Uber, the doctors that participate in the “Uber of 

Health Care” would live right in our community and may be 

doctors that we have known and respected for quite some 

time, but we could access them more easily.

Next, the cost component. One of the benefits of the Uber 

model is that you know the cost of the ride before you start 
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and the tip is included. This 

concept puts the passenger 

at ease that the bill won’t be 

artificially excessive due to taking 

the long route to the destination, 

or an aggressive ask for a big 

tip at the end. Similarly, the 

“Uber of Health Care” would 

provide bundled payments 

known in advance and stand 

behind the work with a 90 day 

limited warranty. Patients could 

rest assured that they were getting 

high quality health care at a known, 

affordable price versus the multiple bills 

that show up in the mail weeks later.

Finally, and perhaps most impactful, the experience.  

Let’s face it, if an Uber ride or an Airbnb stay doesn’t go as 

planned the downside risk is measurably small. But in health 

care we want industry leading quality, affordable prices 

AND a great patient experience. What if patient feedback 

was available online to ensure that we could see what other 

patients had to say about their experience? What if the 

participating providers and facilities knew they needed to 

deliver a retail experience that patients have come to expect 

from every other aspect of their lives? The “Uber of Health 

Care” could deliver a harmonized-retail experience across all 

locations, close to home, accessible and affordable.

The sharing economy is an important part of our lives today, 

and it could become a part of the answer to rising health care 

costs for corporate America and all of us as consumers looking 

for affordable accessible health care experiences.

Could the sharing economy   

successfully disrupt health care?

Please contact 
your Insight sales
rep for pricing
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EVENTS/SPONSORSHIPS

InDevelopment   insightonbusiness.com/indevelopment

Each March, Insight hosts its annual InDevelopment event, 
gathering the region’s most influential people in commercial and 
economic development. A dynamic, intensive, three-hour event 
held every year since 2010, it draws some 300 attendees from 
throughout Northeast Wisconsin and beyond.

InDevelopment features a keynote speaker and presentations 
on some of the most important projects in the works. The event is 
capped with high-powered afternoon networking. 

Construction companies, financial institutions, municipalities, 
developers and companies interested in getting in on the action 
will want to lock in their sponsorship early. 

Contact Insight for sponsorship opportunities.

THINC!   insightonbusiness.com/thinc

Insight’s annual Technology & Human Innovation Networking 
Conference (THINC!) shines the spotlight on what companies 
can do to boost their success and set themselves head and 
shoulders above the competition. Held each May since 2013, 
THINC! is an afternoon event hosted at the UW-Oshkosh Fox 
Valley Campus Communication Arts Center theater.

THINC! features a high-energy keynote on innovation, 
followed by the announcement of our Insight Innovation 
Awards in People, Product, Process and Planet, plus special 
awards for organizations that don’t fit neatly into any one 
category. A range of sponsorship opportunities is available 
for companies looking to align themselves with the theme  
of innovation.

Each year at THINC!, Insight announces the winners 
of our prestigious Insight Innovation Awards. Winners 
serve as examples of best practices in innovation 
that significantly improve the bottom line, grow the 
business, heighten employee morale, make a difference 
and can be considered leaders in their industry.

Nominations are accepted from Jan. 1 to Feb. 15. 
For more information or to nominate a company,  
go to insightonbusiness.com/events/thinc-2.

Insight presents Innovation Awards at THINC!
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EVENTS/SPONSORSHIPS

Manufacturing First   manufacturingfirst.com
With Northeast Wisconsin an epicenter of manufacturing, 

Manufacturing First has rapidly become known as one 
of the state’s premier industry events. Since it began 
in 2011, Manufacturing First routinely has welcomed 
more than 1,200 attendees and 500 students annually 
to the KI Convention Center in Green Bay. With the NEW 
Manufacturing Alliance and First Business Bank, Insight is a 
co-sponsor and coordinator of the event.

Manufacturing First features a full day of speakers, 
informative presentations focused on innovation and the 
latest industry trends, multiple networking opportunities 
and an expo hall with more than 200 exhibitors highlighting  
their products and services. The students attending the 
event have an opportunity to meet with manufacturers 
about possible career options.

The evening prior to Manufacturing First, the 
NEW Manufacturing Alliance holds its Excellence in 
Manufacturing/K-12 Partnerships Awards dinner honoring 
innovation at local companies and educators who 
are making a difference. Students pursuing careers in 
manufacturing also receive scholarships at the dinner.

Many levels of sponsorship are available for 
Manufacturing First, and booth space always sells out, so 
please contact your sales rep early to reserve your spot.

Show your support for Northeast Wisconsin 
manufacturing at Manufacturing First.



24 |  I N S I G H T  P U B L I C AT I O N S  |  P.O.  B OX  9 4 4 |  A P P L E T O N ,  W I  5 4912 |  (920)  8 82- 0 491 |  I N S I G H T O N B U S I N E S S .CO M

«	 Diane Verhagen 
Account Executive

	�dverhagen@
insightonbusiness.com
(920) 560-3784
(920) 419-3602 mobile

«	 Stephanie Crowe
Account Executive

	�scrowe@
insightonbusiness.com
(920) 560-3785
(920) 284-5875 mobile

O W N E R

S A L E S

«	 Deb Toll
	� Sales/Office/Circulation 

Coordinator

	�dtoll@
insightonbusiness.com
(920) 560-3786

A D M I N I S T R A T I V E

www.facebook.com/Insightpubs

@insightpubs linkedin.com/company/insight-publications

CONTACT US

E D I T O R I A L
«	 Jessica Thiel

Associate Editor/ 
IOM Editor

	� jthiel@
insightonbusiness.com
(920) 560-3782

«	 MaryBeth Matzek
Editor

	�mmatzek@
insightonbusiness.com
(920) 560-3783

PHOTOGRAPHS BY IMAGE STUDIOS

«	 Bryan Aschenbrenner
Lead Designer

	�baschenbrenner@
insightonbusiness.com

«	 Dale Robertson
Graphic Designer

	drobertson@				 
insightonbusiness.com

C R E A T I V E

insightpubs

«	 Andrew Schaick
	� Marketing Technologist/ 

	Events Coordinator

�aschaick@
insightonbusiness.com
(920) 882-0491

S O C I A L  M E D I A  –  E V E N T S

F O L L O W  I N S I G H T

«	 Brian Rasmussen
	 Owner/Publisher

�brasmussen@
insightonbusiness.com
(920) 560-3780
(920) 428-3919 mobile


