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Gold Magazine Design e Gold Best Explanatory Journalism e Gold Feature Design e Silver Best Feature e Bronze Best Use of Multimedia
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OURREADERS
73% are C-level executives Gender 68% discussed
(Owner/Partner, CEO, 66% male an item in Biz
. President, CFO, CIO & COO) | 34%female | with others
<
z 91% influence the purchasing Age 64% contacted
w o, -
2 decisions of their company 21% 60-65+ acompany
z 39% 50-59 because of an
s $233,000 29% 35-49 advertisement
2 Average household income 11% 18-34 in Biz
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Executives turn to Biz New
Orleans to reach affluent
professionals in business—
from entrepreneurs launching
the city’s hottest startups to
the area’s most recognizable

corporate executives.

MAMIE GASPERECT is
proud to continue hes
tenie os tha first female
chair of the Vieux Carre:
Gommission, on B5-yeor-

fabric of the Quarter is
maintoingd 1o the highest
stondords of th aticnol
‘Historic Londmarks Dis-
trict, St i also the cur-
rent president of the VGG

10,000+ printed
per month

40,000 average
monthly
readership

6+ months
average shelf life

Since 2015, Biz has
won 6 Gold awards
from the Alliance
of Area Business
Publishers (national)
and 12 First Place
awards from the
New Orleans Press
Club (local).

CHAIR /1 VIEUX CARRE COMMISSION [VEC]
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Library [digitizing off the
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iz impartant wark.

What Is the blggest chal-
lenge focing your industry
today? The 201% cyber
mttack on City Hol and

N COVID protonois drasti.
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inwhich the VCC can-
ducts its public meetings
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6,000+ directly mailed to
business leaders in local
chambers

4,000+ copies distributed at
business organizations, retail
locations and additional
distribution at various
business events each month

2022 EDITORIAL LINEUP

JANUARY

EDITORIAL

Executives of the Year
PERSPECTIVES

Banking & Finance
Healthcare

Law

SPONSORSHIP
Executives of the Year

FEBRUARY

EDITORIAL

Best Lawyers
PERSPECTIVES
Education
Healthcare
Maritime & Ports
SPECIAL SECTION
Best Lawyers

MARCH

EDITORIAL

Q+A

PERSPECTIVES

Banking & Finance
Healthcare

Real Estate & Construction

WRITE-UP SECTION
Senior Solutions

SPACE DEC 6 SPACE JAN 5 SPACE FEB 6
MATERIALS DEC 8 MATERIALS JAN 7 MATERIALS FEB 9
APRIL MAY JUNE
EDITORIAL EDITORIAL EDITORIAL
Annual Giving Back and Women'’s Issue Q+A

Nonprofit Issue PERSPECTIVES PERSPECTIVES
PERSPECTIVES Banking & Finance Technology
Insurance Maritime & Ports Healthcare
Law Real Estate & Construction Insurance

Real Estate & Construction PROFILES PROFILES
PROFILES Women to Watch Northshore Businesses

Giving Back: Business and
Nonprofit Profiles

SPACE MARCH 6
MATERIALS MARCH 9

SPACE APRIL 5
MATERIALS APRIL 7

WRITE-UP SECTION
Senior Solutions

SPACE MAY 5
MATERIALS MAY 9

JULY AUGUST SEPTEMBER

EDITORIAL EDITORIAL EDITORIAL

New and Notables Q+A Q+A

PERSPECTIVES PERSPECTIVES PERSPECTIVES

Banking & Finance Healthcare Banking & Finance
Healthcare Real Estate & Construction Healthcare

Law Technology Real Estate & Construction
PROFILES PROFILES PROFILES

Jefferson Strong Financial Frontrunners New Orleans Chamber Proud
WRITE-UP SECTION Member

Continuing Education

SPONSORSHIP

New and Notables

SPACE JUNE 6 SPACE JULY 7 SPACE AUG 7

MATERIALS JUNE 9 MATERIALS JULY 9 MATERIALS AUG 9
OCTOBER NOVEMBER DECEMBER

EDITORIAL EDITORIAL EDITORIAL

Real Estate and Economic Family Business Issue Top 10 Business Stories
Forecast: Top Influencers PERSPECTIVES PERSPECTIVES

PERSPECTIVES Banking & Finance Banking & Finance
Education Insurance Education

Healthcare Maritime & Ports Real Estate & Construction
Law PROFILES PROFILES

PROFILES The Family Business Inside the Industry

Leading Lawyers

WRITE-UP SECTION
Senior Solutions

SPACE SEPT 5
MATERIALS SEPT 8

SPACE OCT 6
MATERIALS OCT 9

SPACE NOV 7
MATERIALS NOV 10

A

IN THE BIZ
Dining
Tourism
Sports
Entrepreneurship

PERSPECTIVES

Hot Topics in 3
Business Industries +
Guest Perspective

FROMTHELENS

FROM THE LENS

Great Workspaces

Why Didn’t
| Think of That?

Biz New Orleans 500

EDITORIAL CALENDAR
SUBJECT TO CHANGE
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Every profile showcased
in Biz is combined with
multimedia campaigns
across our network

to ensure maximum
exposure of your

featured profile.

APRIL
Giving Back

Businesses and
Nonprofit Profiles

Profiles are
professionally
photographed,

written, edited and
designed

MAY
Women to Watch

Top Female
Professional

*REFER TO EDITORIAL CALENDAR FOR DEADLINES

B wWomen 1o Watch - Biz New O % + 9 = +
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i bimeworleans.comwomen-to-watch/

Biz WOMEN
20 SWATCH
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Online presence on
BizNewOrleans.com
for a full year

MLA, ACA, CPA
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ELAINE GARVEY, LLB,

Director = Postiethwaite & Nettervilie

CATHOLIC COMMUNITY
FOUNDATION

2021 WGC Executive Committee; Lauren

Brennan Brower (seated), Jan Tete and Jane

Trufant Harvey

31Z NEWS

YOUR DALY UPDATE OF BUSINESS NEWS

Exclusive sponsored
content post on
an afternoon
e-newsletter
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JUNE JuLy AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER MONTHLY MONTHLY
Northshore Jefferson Strong Financial Proud New Orleans Leading Lawyers The Family Inside the Ask the Executive | Biz Forward
Businesses Jefferson Parish Frontrunners Chamber Member Top Legal Experts Business Industry Q&A Profiles with Q&A Profiles with
Northshore Businesses Top Financial New Orleans Chamber Family-owned Top Leading Top Thought Leaders | Thriving Businesses
Businesses Experts Members and Family-run Industry Experts — Sharing Insight

Businesses

Industry Exclusive

WRITE-UP
AND
SPECIALS
SECTIONS

MARCH, JULY, OCTOBER
Senior Solutions

These magazines
include a special
advertorial section
exclusive to clients
that serve the
senior community
PLUS multimedia
exposure across
our award-winning
digital and social
media outlets

Juy
Continuing
Education

Our July issue
includes an
exclusive
advertorial feature
showcasing

higher education
and continuing
education
programs PLUS
multi-media
exposure across
our award-winning
digital and social
media outlets

LISTING
PROFILES

Best Lawyers

FEBRUARY
Best Lawyers

Each year, Biz
exclusively
partners with the
Best Lawyers of
America to publish
a list of those
recognized in the
GNO areain three
categories: Best
Lawyers, Ones

to Watch, & Best
Lawyers of the
Year. Advertising is
offered within the
section to further
highlight and
congratulate those
named.
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WEB STATS

Average monthly
unique views:
51,000+

Average monthly
BIZ" EWORLEA"S c "
e Ao s for S 2021 104,000+
® BiZ exnewoneans e s i i e Gender
T N Appacetson Period for 51 Bemard Chamber 51% male
+ . S— roiei e 49% female
- eé@‘ — ::::O.T‘ Lating Mally, 5 Shaster 150 Stores Age
. s oo oG S L Lt s v 12% 65+
y o , . : | ——— ) 21% 55-64
In addition to BizNewOrleans.com’s award-winning digita = 9 sk T P ) o 19% 45-54
. o S morningbiz it | oo . 1925 Yt S e 20% 354
product offerings, our team also offers directly targeted AL A e SR 21% 25-34

and impression based digital products to service any and
all digital and streaming marketing needs.
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READ BIZ NEW ORLEANS.

RESOURCES

SPONSORED RESOURCES

6% 18-24

2022 BIZ NEW ORLEANS MEDIA KIT

E-NEWSLETTERS TARGETED E-BLAST CAMPAIGN
14

B2C LIST: MINIMUM $800 SPEND \\\.n,f{;”,/
MORNING BIz 40,000 targeted emails $800 =
7,000+ SUBSCRIBERS 50,000 targeteg emaf:“ $1,000 '{B
A customized daily 60,000 targeted emails $1,200
newsletter that uses REDROP: B2C LIST ONLY —
artificial intelligence to R . FiAPA I

edrop to up to 20,000 opened emails........... 500 P of Inthe

deliver news tailored to P P P $ US Wins Big at Polls :::/',/Z
a user’s interests and B2B LIST: MINIMUM $500 SPEND TR S o e i e "y
industry 16,000+ targeted emails $500 i / Epods 3:Micha . Wiamson

20,000+ targeted emails $600 SN S s oS & 0 M - 90 ot

23,000+ targeted emails $700 @ W e
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AFTERNOON BIizZ

12,000+ SUBSCRIBERS
Local news sent every
weekday afternoon

12,000+ SUBSCRIBERS
Weekend recap

TARGETED DIGITAL PRODUCTS
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»,

Sponsorships are
available for “BIZ TALKS”

DISPLAY DEVICE ID MICROPROXIMITY PPC/SEM SEO NATIVE PRE-ROLL VIDEO OVER-THE-TOP TV SOCIAL ADVERTISING WITH TOP LEADERS - A
Deliver a targeted | Target prospects | Reach them Be seen at the Show up in Ads that feel like Promotional video | Streaming TV Utilize social weekly podcast featurin
message. on their devices. where they work. | right time. relevant searches. articles messages and On-Demand platforms in de):) fh conversationsg
Website banner Target consumers or | Identify specific et in front of your Use SEO (search In-feed and in-article Pre-Roll Video is as Commercials Ads on Facebook, with members of
CUSTOM ads are accessible their devices based commercial locations | customers when engine optimization) native ads allow scalable as banner Over-the-top (OTT) Instagram and the local business
E-NEWSLETTERS across mobile, on where they have of ideal target they are actively to ensure your you to immerse advertising and is the combination LinkedIn maximize community hosted by

17,000 - 18,000 SUBSCRIBERS
Custom e-blast sent to all
afternoon e-newsletter
subscribers plus events
subscribers

desktop and laptop
devices. Coupled
with programmatic
targeting, they are
an effective way

to deliver your
message to a precise
audience.

been and where they
live.

audiences and turn
into targetable data
segments.

searching for your
products viaSearch
Engine Marketing
and Pay Per Click.

business shows up in
the categories most
relevant to your
business.

your brand within

a website to reach
the right user at the
right time.

offers all of the
innovative targeting
options in a desirable
video format. Video
Advertising has
never been easier for
a local marketer.

of ConnectedTV and
Full Episode Player
(FEP) streaming

or on-demand
inventory.

reach across both
platforms, YouTube
videos are also
available.

Managing Editor Kim
Singletary and Associate
News Editor Rich Collins.



2022 RATES & SPECS

PRINT
Net Rates/Priced per Insertion

x 2-5x 6-11x 12x
2-Page Spread.......eneennnn $8,580 $5,840 $5,150 ovevrrmreenerrrssns $4,465
Back COVEr ..o $5,310 $3,615 $3,190 oo $2,765
Inside Front Cover........ $5,105 $3,475 $3,065
Inside Back Cover ... $4,905 $3,335 $2,945
Full Page $4,090 $2,840 $2,405 ...
2/3 $3,295 $2,370 $2,100 .ooveerereressirnren $1,830
1/2 $2,290 $1,655 $1,485 ...
13 $1,785 $1,250 $1,075 $900
1/4 $1,495 $1,080 $965 $855
*add 10% for premium placement
Belly Band $4,375 per month (exclusive to one client per month)

Polybagged Letter (1,500 copies)

$3,095 per month

1/4 13
23 13 12
12
SPREAD (TRIM) FULL (NON BLEED) 2/3 VERTICAL 1/4 SQUARE 1/3 SQUARE
18 X10.875 8X9.875 5.25X9.875 3.875X48 525X48
SPREAD (BLEED) FULL (BLEED) 1/3 VERTICAL 1/2 VERTICAL 1/2 HORIZONTAL
18.25 X 11.125 9.25X11.125 2.55X9.875 3.875X9.875 8X438
LIVE AREA LIVE AREA
8X9.875 EACH SIDE 8X9.875
DIGITAL
BizNewOrleans.com (per month) BizNewOrleans Social Media (per post)
Banner (728 x 90px) $695  Facebook $295
Mobile Banner (320 x 50px) Twitter $295
Button (300 x 250px 895
( P) 5 Linkedin $295
Combo $1,295

Afternoon E-newsletter & Weekend E-newsletter
(per newsletter)

Banner (728 x 90px) $395
Custom (600 X TO00PX) ceeerevereecsserrresserreeses $1,495

Morning Biz Daily Newsletter

Top Banner $1,200/month
Banner (550 X 250 PX) woueeverrresneseereens $900/month
Button (250 X 250 PX) weeeeeerrressneseereens $750/month
FOR MORE INFORMATION

Caitlin Sistrunk Sales Manager

Targeted Digital Products
Details and pricing upon request.
$1,000 minimum per month.

Biz Talks Podcast Sponsorship (per podcast)

1x $795
4x $495
6X $395

Caitlin@BizNewOrleans.com e 504.830.7252 (office) e 985.705.3584 (cell)

ACCEPTABLE FILE FORMATS: Adobe
Photoshop, packaged Adobe InDesign and high-
resolution PDFs. IMAGES: All images/scans should
be 300 dpi saved as a TIFF or an EPS. We cannot
accept JPEG images or Pantone/PMS or RGB colors
or 72 dpi (i.e., image pulled from a website). All
images provided must be in CMYK format and
color corrected. We are not responsible for color
on RGB or PMS files that must be converted to
CMYK. Please make sure process separation is
checked for all process color builds. BW scans
should be saved as grayscale or bitmap. TRIM

AND BLEED SPECIFICATIONS: Please make sure
document’s dimensions are correct. Build pages

to trim size and, if bleed, extended dimensions
beyond page edges by a minimum of 1/8”. Keep live
matter 5/16” from trim size. Bleed allowance: 1/8”.
BELLYBANDS: Bellybands must be submitted as
packaged InDesign files built on our template; ask
your account executive for template and details.
AD SUBMISSION: Please include the name of your
company and name of publication in the subject
line when submitting your artwork to your account
executive. If there are any questions regarding these
specifications, please contact production at (504)
830-7237. For larger files, Renaissance Publishing
has an upload site that clients may access. For
instructions on using the upload site, please call our
office at (504) 830-7237. Should you request a
hi-res file of your ad (created by the Publisher),
there will be a charge of 25% of ad cost or $250
whichever is greater.

BILLING: All advertising invoices are due and
payable upon receipt. Any invoice outstanding after
30 days will incur late fees and interest and is subject
to collection fees if unpaid. Publisher reserves

the right to require advanced payment for all first
time advertisers or any account with delinquent
past payment history. All political advertising,
sponsorships, events and booths are required to
prepay. Advertisers with accounts carrying balances
older than 90 days past due will not be allowed to
advertise until their account is current. In the event
Advertiser and/or Agency default in payment of
bills, Advertiser and/or Agency shall be totally liable
for all collection costs, including but not limited to
reasonable attorney’s fees and court costs incurred
by Publisher in the collection of said bills. In addition
to bearing the above-referenced costs and fees, any
advertiser and/or Agency which fails to comply with
the terms of payment specified herein forfeits any
discount to which it would otherwise be entitled
and agrees to bear the complete, open rate and
non-discounted price of the advertising ordered
Should Advertiser fail to fuffill its contract Publisher
will bill Advertiser for the balance owed for the
contract. Cover positions are non-cancelable.
Advertising space may not be cancelled within

10 days of the space deadline. In the event of

a cancellation or change in an advertisement,
cancellation or change should be submitted in
writing to the Publisher prior to 10 days of the space
deadline date. The cancellation fee is 50% of the
contract rate or $500, whichever is greater. All
special inserts, events, booths, belly bands or tip-ins
are non-cancelable

B.
NEW ORLEANS

110 Veterans Blvd., Suite 123
Metairie, LA 70005

Phone: 504.828.1380

Fax: 504.828.1385
BizNewOrleans.com



